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Libertarianism  —  the  philosophy  ot  personal  liberty;  the  liberty  of  each  person  to 
live  according  to  his  own  choices,  provided  only  that  he  does  not  attempt  to  coerce 
others  and  thus  prevent  them  from  living  according  to  their  choices;  a  total 
commitment  to  the  concept  of  individual  rights,  freedom  and  responsibility. 

As  one  of  the  nation's  few  daily  newspapers  with  an  explicitly  libertarian  editorial 
page  philosophy.  The  Orange  County  Register  each  week  offers  Commentary,  a 
Sunday  editorial  section.  A  synthesis  of  differing  views  within  the  libertarian 
st^ctrum,  Commentary  is  an  important  part  of  a  newspaper  that  has  grown  to  over 
)(X),(X30  in  daily  circulation. 

If  you  want  to  see  and  believe  for  yourself,  write  to  us.  We'll  send  you  a  recent 
issue  of  Commentary. 


THE 


ORANGE  ^COUNTY 

KegiWer 


A  Freedom  Newspaper 


Circulation:  312,204  daily;  356,116  Sunday/ABC  Publisher's  Statement  12/31/86 
Represented  nationally  by  CVVO&O 


When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  it’s  an  invest¬ 
ment.  GCN  evolves  around  a  dynamic 
suburban  market  of  over  369,000 
households  in  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Will,  Kendall  and  Grundy 
counties  boast  an  average  effective 
buying  income  of  ^31,760. 

It’s  no  roll  of  the  dice  when  you  use 
GCN  to  buy  this  upscale  community, 
1986  Sales  and  Marketing  Manage¬ 
ment  statistics  Indicate  the  “Market 
Apart’’  expends  ^6.29  billion  in  retail 
sales  annually.  This  reflects  a  158% 
increase  since  1973. 

In  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,’’  reaching  hou¬ 
seholds  not  reached  by  the  Chicago 
Tribune  and  the  Chicago  Sun-Times. 
To  complete  your  Chicago  buy,  you 
need  GCN.  Call  now  and  watch  your 
fortunes  begin  to  Improve! 
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THE  BEACON-NEWS 
Aurora,  IL 
(312)  844-5858 


A  MARKET  APART 


GREATER 

CHICAGO 

NEWSPAPERS 


THE  HERALD-NEWS 
Joliet,  IL 
(815)  729-6137 


THE  COURIER  NEWS 
Elgin,  IL 
(312)  888-7790 


DAILY  JOURNAL 
Wheaton,  IL 
(312)  231-7971 


THE  NEWS-SUN 
Waukegan,  IL 
(312)  336-7000 


^  Copla[ 


Represented  Nationally  By  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


□  Only  Motter  has  five  years  experience  in  news¬ 
paper  flexo,  backed  by  30  years  in  commercial 
flexo  and  over  60  years  in  publication  presses! 

□  The  AMERICAN  MOTTERFLEX  FX-4  has  exclu¬ 
sive  features  to  maximize  print  quality,  and  it’s 
easy  to  install,  operate  and  service. 

When  you  are  ready  to  consider  flexo,  make  sure  you 
talk  to  the  people  who  have  been  in  it  from  the  begin¬ 
ning.  Call  or  write  for  complete  information  on  the  AMER¬ 
ICAN  MOTTERFLEX  FX-4.  Motter  Printing  Press  Co., 
PC.  Box  1562,  York,  PA  17405,  717-755-1071,  designers 
and  manufacturers  of  web-fed  printing  equipment. 


Motter  may  not  be  a  "household  word”  in  the  news¬ 
paper  industry,  but  we’ve  earned  our  stripes  in  flexo. 
No  one  has  more  experience  in  flexographic  news¬ 
paper  printing. 

□  Motter  pioneered  newspaper  flexo.  We  estab¬ 
lished  a  test  facility  nearly  three  years  ago  and 
have  worked  with  other  suppliers  to  perfect  the 
process  for  newspaper  production. 

□  Right  now,  as  a  matter  of  fact,  there  are  more 
Motter  flexographic  printing  couples  printing 
newspaper  products  than  any  other  in  America. 


MOTTER  PRINTING  PRESS  CO. 
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MARCH 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18- 20 — Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

19- 20 — New  England  Newspaper  Association,  Annual  Meeting  &  Winter 

Convention,  Westin  Hotel,  Boston. 

19-21— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 
Marriott,  St.  Louis. 

21-24— Central  States  Circulation  Managers  Association.  The  Radisson, 
Indianapolis. 

21- 24 — Texas  Daily  Newspaper  Asssociation,  Annual  Meeting,  San  Antonio. 

23- 26 — Inter  American  Press  Association,  Midyear  Meeting,  Four  Seasons 

Hotel,  San  Antonio,  Texas. 

25- 27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 
29-31— SNPA  Key  Executives  Conference,  The  Harbour  Island  Hotel, 

Tampa. 

APRIL 

5-8 — Newspaper  Research  Council,  General  Conference,  Opryland 
Hotel,  Nashville. 

7- 10 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel.  San  Fran¬ 

cisco. 

10-11 — Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

12- 15 — Newspaper  Purchasing  Management  Association,  30th  Annual 

Conference,  Harbor  Court  Hotel,  Baltimore,  Maryland. 

13- 14 — Canadian  Press,  Westin  Hotel,  Toronto. 

14- 16 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel, 

Toronto. 

17-19 — Midwest  Graphics  '87,  sponsored  by  Printing  Views  Magazine,  Con¬ 
vention  Hall,  Indianapolis. 

22- 24 — Suburban  Newspapers  of  America,  Advertising  Conference,  Century 

Plaza  Hotel,  Los  Angeles. 

23- 25 — Southern  Circulation  Managers  Association,  Spring  Conference, 

Gatlenberg,  Tenn. 

24- 27 — Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 

bor,  Baltimore. 

MAY 

3-6 — American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

8- 10— Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 

nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

Seminars/ Workshops/Clinics 

MARCH 

15- 20 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Copy  Edi¬ 

tors,  St.  Petersburg. 

22-26 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 

24- 25 — NENA,  Display  Advertising  Sales  Training  Course,  Howard  John¬ 

son’s  57  Park  Plaza  Hotel,  Boston. 

29- 4/3 — The  Penney-Missouri  Newspaper  Workshop,  University  of  Missouri- 

Columbia,  Columbia,  Mo. 

30- 4/3 — The  Poynter  Institute  for  Media  Studies,  Ethics  Center:  Applied  Ethics 

for  Reporters,  St.  Petersburg. 

APRIL 

2- 4 — Northern  Short  Course  in  Photojournalism,  Sheraton  Tara  Hotel, 

Framingham,  Mass. 

3- 5— Mid-America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 

Downtown,  St.  Louis. 

12-15 — SNPA  Foundation,  Improving  Newspaper  Writing.  Seminar,  Virginia 
Commonwealth  University,  Richmond,  Va. 

26-29 — SNPA  Foundation,  Seminar,  Impact  of  Gramm-Rudman-Hollings  on 
State/Local  Governments,  George  Mason  University,  Fairfax,  Va. 

MAY 

1-2— Graphics  '87,  Annual  Workshop,  Sponsored  by  the  San  Jose  Mer¬ 
cury  News,  San  Jose,  Calif. 

3-6 — SNPA,  Managing  the  Classified  Ad  Department,  Baton  Rouge  (La.) 
State-Ti  mes/ Ad  vocate . 
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Some  180  people  had  the  chance  to  see  their  names  in 
lights  on  Broadway  this  past  Valentine's  Day,  courtesy  of 
New  York  Newsday  and  its  zipper  at  One  Times  Square. 

For  $50,  one  of  six  Valentine's  Day  messages  was  run 
on  the  electronic  news  zipper  between  6  p.m.  and  midnight 
on  Feb.  13  and  on  Valentine's  Day,  Feb.  14,  and  8"xl0" 
photographs  of  the  messages  as  they  appeared  were 
mailed  to  the  Valentine  sender. 

The  six  messages  to  choose  from  were:  Jean  R.,  Be  My 
Valentine  .  .  .  Bill  M.;  Jean  R.,  Love  You 
Forever  .  .  .  Bill  M.;  Jean  R.,  You  Light  Up  My 
Life  .  .  .  Bill  M.;  Jean  R.,  Will  You  Be  Mine?  Bill  M.;  Bill 
M.  Is  Crazy  About  Jean  R.;  and  Bill  M.  Loves  Jean  R. 

David  Targe,  executive  vice  president-marketing,  said 
the  reaction  was  great,  184  people  responded,  and  he  said 
he  received  calls  the  following  Monday  from  people  who 
were  “thrilled  to  see  their  names  in  lights  on  Broadway." 

While  it  was  difficult  to  pin  down  the  actual  time  one  of 
the  messages  would  run.  Targe  said  the  paper  was  able  to 
give  people  a  sequence  of  about  two  hours  during  which 
their  Valentine  greetings  would  appear. 

This  was  not  only  the  first  time  since  the  electronic 
headline  zipper  encircled  the  building  at  One  Times 
Square  that  personal  Valentine  messages  were  inter¬ 
spersed  with  news  briefs,  but  it  was  also  a  pilot  test,  he 
added.  Because  of  the  positive  reaction,  in  the  future  the 
zipper  message  service  will  be  available  for  other  special 
events,  such  as  birthdays  and  anniversaries. 

Targe  noted  that  it  was  difficult  to  determine  the  true 
cost  of  running  the  messages  to  the  paper.  Since  the  zipper 
is  all  computerized,  the  special  messages  were  input  by 
staffers  as  they  input  the  regular  news  briefs.  Another  cost 
was  the  photography,  which  at  the  time  he  spoke  to  E&P 
was  still  being  completed. 

The  zipper  was  originally  installed  and  operated  by  the 
New  York  Times,  and  first  flashed  headlines  to  crowds  in 
Times  Square  on  Nov.  6,  1928,  the  night  of  A1  Smith's 
defeat  by  Herbert  Hoover.  The  sign  went  dark  in  1977  but 
was  re-lit  for  headline  news  service  by  New  York  News- 
day  on  April  2,  1986. 
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A  Tradition  of  Creativity 


Tribune  Media  Services 

Robert  S.  Reed 
President/CEO 
64  East  Concord  Street 
Orlando,  Florida  32801 
(305)422-8181 


Winners  in  the  Washington  Journalism 
Review’s  third  annual  “Best  in  the 
Business”  readers’  poll. 


NEEDS  PRODUCTION  EQU 


The  SLS-1000  with  modular 
growth  from  two  to  over  twenty 
hoppers  is  the  most  powerful 
inserter  in  newspaper  production 
today.  This  SLS-IOOO  was 
expanded  on  site  to  fifteen 
hoppers  for  the  New  York  Daily 
News  inserting  operation. 


The  SLS-1000  provides  the 
Daily  News  with  a  single  pass 
operation  for  their  growing 
Sunday  inserting,  resulting  in 
both  labor  savings  and 
increased  production. 

So  as  your  insert  market 
grows— grow  with  the  SLS-1 000 
family.  We  meet  your 
production  needs! 
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RODUaiON 

IPMENTTIUT  CAN  GROW. 

THE  SLS-KKK)  INSERTER  FANULY  - 
GROWING  TO  MEET  YOUR  PRODUCTION  NEEDS 

For  more  information  on  increasing  your  inserting  capacity  call... 

Graphic 

Management  The  Inserter 

Associates,  Inc.  Company 

Manufacturing  and  Engineering  Headquarters  and  Sales 

934  Marcon  Blvd.  11  Main  Street 

Allentown,  PA  18103  Southborough,  MA  01772 

215-264-2460  617^1-8562 
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State  ad  tax  threat 

Several  state  governments  finding  themselves  short  of  funds  are 
mounting  what  appears  to  be  a  concerted  effort  to  impose  a  tax  on 
advertising.  Taking  the  spotlight  and  the  lead  is  Florida  where  the 
advertising  industry  is  fighting  to  restore  an  exemption  for  all  local 
advertising  and  advertising  services  from  the  state’s  5%  sales  tax 
which  had  been  in  effect  until  last  year.  The  tax  will  go  into  effect  July 
1  unless  exemption  is  restored. 

No  state  in  the  continental  U.S.  currently  imposes  a  tax  on  adver¬ 
tising  expenditures  or  services.  Iowa  and  Arizona  both  tried  it,  but 
each  found  the  tax  detrimental  to  the  state  economy  and  rescinded  it. 

Now,  however,  Arkansas,  Oklahoma  and  Washington  are  con¬ 
sidering  a  tax  on  advertising  services  and  some  states  like  North 
Dakota  and  Oklahoma  would  include  circulation  revenues. 

We  hope  that  all  states  will  take  a  hard  look  at  the  experiences  of 
Iowa  and  Arizona  before  they  go  down  this  road.  A  crazy  quilt  of  tax 
laws  cannot  help  but  be  detrimental  to  a  sales  economy  that  is  geared 
to  promotion  and  advertising. 

INPA  name  change  proposal 

Someone  has  suggested  to  the  International  Newspaper  Promo¬ 
tion  Association  that  its  name  be  changed  to  reflect  more  accurately 
the  broad  responsibilities  of  its  membership.  The  board  of  directors, 
in  its  poll  of  members,  says  “today  a  majority  of  our  membership  is 
directly  or  indirectly  responsible  not  only  for  promotion  but  for 
strategic  planning,  research,  product  modifications  and 
more  .  .  .  These  responsibilities  are  usually  referred  to  as 
marketing.” 

The  board  is  proposing  the  new  name  should  be  the  “International 
Newspaper  Marketing  Association.” 

Unquestionably,  the  range  of  activities,  responsibilities  and  influ¬ 
ence  of  the  newspaper  promotion  manager  has  broadened  immeasur¬ 
ably  since  INPA  was  founded  in  1930.  However,  it  should  be  noted 
that  several  years  ago  the  Newspaper  Advertising  Executives  Asso¬ 
ciation  (NAEA)  took  the  same  look  at  the  same  problem  within  its 
own  ranks  and  changed  its  name  to  the  International  Newspaper 
Advertising  and  Marketing  Executives  (INAME).  It  seems  to  us 
that  an  industry  which  already  has  an  overabundance  of  associations 
should  avoid  the  confusion  that  will  result  from  an  overlapping  of 
titles  and  responsibilities. 

Misapplication  of  FolA 

We  don’t  believe  the  writers  of  the  federal  Freedom  of  Information 
Act  nor  the  California  Public  Records  Act  intended  they  could  be 
used  competitively  by  one  news  organization  to  learn  what  informa¬ 
tion  another  news  organization  may  have  found  out,  or  was  trying  to 
find  out,  from  a  public  body.  It  is  farfetched,  in  our  opinion,  for  the 
lawyers  of  the  Rapid  Transit  District  in  Southern  California  to  rule 
that  letters  of  inquiry  from  anyone  under  F  oIA  were  “public  records” 
and  therefore  should  be  released  to  others.  Under  such  reasoning  any 
public  official  in  Washington,  as  well  as  all  government  bodies  there, 
could  be  made  to  reveal  the  nature  and  sources  of  all  inquiries  to 
anyone  who  asks. 
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WITH  THE  OMBUDSMAN 


Newspapers  do  care,  but  honest  mistakes  can  happen 


By  Art  Fredrickson 

Someone  —  whether  from  the 
realm  of  literature  or  the  ranks  of 
Madison  Avenue  —  once  said  that 
it’s  the  little  things  that  count.  To  this 
philosophy  our  readers  subscribe 
wholeheartedly;  they  are  gimlet-eyed 
folks  who  poke  through  the  entrails  of 
a  newspaper  as  though  divining  the 
future  of  all  humanity.- 

To  some  readers.  I’m  sure,  it  is 
enough  for  newspapers  to  report 
accurately  the  major  events  of  the 
day  —  who  killed  whom,  what  store 
was  robbed,  which  candidate 
defeated  which  foe,  which  war  is  rag¬ 
ing  to  what  extent  and  where,  what  in 
the  world  the  people  in  Washington 
are  doing  and  to  whom. 

For  other  readers,  however,  these 
are  only  a  few  of  the  entrees  on  the 
news  menu.  For  them,  the  appetizers, 
salads,  side  dishes  and  desserts  are 
equally  if  not  more  important.  They 
want  every  i  dotted  and  every  t 
crossed,  every  sentence  constructed 
with  crystal  clarity,  every  headline 
trenchant  as  well  as  incontestable, 
every  word  impeccably  correct;  in 
short,  every  jot  and  tittle.  This  is  the 
ideal  state  of  things  —  but  we  all 
know  what  glimmering  will-o’-the- 
wisps  ideals  are. 

Many  readers  cast  critical  eyes  on 
our  products,  delving  beneath  the 
meat  and  potatoes  of  the  day’s 
events.  They  ferret  out  errors  both  of 
omission  and  commission  in  nooks 
and  crannies  of  the  newspaper,  find¬ 
ing  some  gaffes  of  minor  import  and 
others  of  major-league  rank. 

None  of  this  brings  any  joy  to  this 
journalistic  Mudville,  as  an  error-free 
newspaper  is  one  of  those  glimmering 
ideals  that  lead  us  but  elude  us. 

These  critical  assessments  keep  us 
reminded  that  newspapers  are  more 
than  repositories  of  hard  data  on  the 
workings  of  the  world.  Let  a  cross¬ 
word  puzzle  appear  out  of  sequence 
and  you  have  ruined  two  days  for  fans 
of  this  feature.  They  will  so  inform 
you,  sometimes  in  words  you  will 
never  find  in  any  puzzle  in  a  family 
newspaper. 

Equally  unforgivable  is  any  mis¬ 
matching  of  the  bridge  hand  and  the 
accompanying  text.  This  will  provide 
an  instant  gauge  of  the  number  and 
enthusiasm  of  bridge  players  in  the 
city. 

If  Southern  Bell  ever  institutes 
rates  based  on  usage,  its  cash  regis¬ 
ters  will  not  ring  but  peal  whenever 


we  get  our  wires  crossed  on  either 
crossword  puzzles  or  bridge  columns. 

M  isspellings  and  grammatical 
lapses  —  including  some  that  turn  up 
in  comic  strips  —  are  an  affront  to 
many  readers  who  do  not  hesitate  to 
point  out  that  newspaper  people  are 
supposed  to  be  conversant  with  the 
language  and  its  usage.  It  is  to  no  avail 
to  plead  that  time-constraints  create 
pressure  that  can  lead  to  otherwise 
inexplicable  errors. 

One  reader  responded  that  a  good 
pianist  can  play  fast  or  slow  and  still 
hit  all  the  notes.  Another  said  “Start 
earlier."  I’m  glad  I  didn’t  try  law 
school. 

The  weather  and  associated  phe¬ 
nomena  are  tracked  assiduously  by 
many  readers  who  are  not  bashful 
about  pointing  out  miscues.  Numer¬ 
ous  calls  about  errors  in  the  times  of 
moonrise  and  -set  prompted  a 
check  that  showed  the  table  we  were 
using  was  based  on  Greenwich  Mean 
Time,  which  is  five  hours  later  than 
Eastern  Standard  Time.  A  call  to  the 
Naval  Observatory  in  Washington 
confirmed  that  we  had  been  sent  the 
wrong  table. 

Who  cares?  you  ask.  I  learned  from 
one  caller  that  in  addition  to  boaters 
and  fishermen  and  the  like,  there  is  a 
romantic  aspect.  This  caller  said  a 
couple  he  knows  like  to  drive  to  the 
beach  and  watch  the  moon  rise  over 


the  ocean,  and  plan  their  interlude  by 
the  time  listed  in  the  newspaper.  And 
you  say  newspapers  do  nothing  to 
promote  happiness! 

In  balance,  we  must  admit  that 
sometimes  these  statistics  create 
unhappiness,  as  in  the  case  of  the 
caller  who  pointed  out  that  on  a  recent 
front  page  of  the  Florida  Times- 
Union,  a  photo  caption  said  the 
morning’s  low  temperature  would  be 
in  the  mid-30s.  The  official  weather 
forecast  on  the  second  page  said  the 
low  would  be  in  the  low  50s. 

Occasional  errors  in  television  list¬ 
ings  and  even  in  Brain  Teaser  answers 
do  not  escape  detection  and  com¬ 
plaint.  Many  complaints  do  not  deal 
with  the  news  or  how  it  is  presented. 

Production  problems  such  as  a 
color  photo  being  “out  of  register,” 
ink  rub-off,  blurred  pages,  blots  of 
ink,  bleeding  of  ink  from  color  ads 
onto  other  pages  and  the  size  of  some 
of  the  typefaces  bring  calls  from  read¬ 
ers. 

Fortunately,  these  occurrences  — 
with  the  exception  of  ink  rub-off  — 
are  relatively  infrequent  considering 
the  hundreds  of  thousands  of  news¬ 
papers  printed  in  a  week.  When  the 
errant  ways  of  men  and  machinery 
and  Murphy’s  Law  combine,  there  is 
little  way  to  assuage  a  reader  who 
feels  that  what  was  promised  was  not 
(Continued  on  page  44) 


FROM  MEXICO  CITY  .  .  . 

“In  other  countries,  calamities  of  the 
kind  that  have  affected  Mexico  in  recent 
times  have  brought  on  unrest,  even  revo¬ 
lution.  But  there  has  been  no  such  up¬ 
heaval  in  Mexico. 

“There  is  dissatisfaction.  Rich  and 
poor  alike  seize  the  slightest  opportuni¬ 
ty  to  complain,  to  attack  the  govern¬ 
ment.  But  militant  political  action  ap¬ 
pears  to  be  another  matter. 

“In  the  land  of  manana,  chaos  appears 
to  be  tomorrows  away.  ” 

-Dan  Williams  of  the  Los  Angeles  Times 

Outstanding  in  the 
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Journalists  at  odds  with  each  other 

Public  records’  bill  ‘compromise’  splits  Tennessee  press  groups 


By  Mark  Fitzgerald 

Tennessee’s  major  press  groups 
have  split  over  legislation  that  would 
give  police  greater  powers  to  keep 
their  records  secret. 

The  legislation  would  change  Ten¬ 
nessee’s  very  strong  three-decade- 
old  Public  Records  Act  to  allow  law 
enforcement  agencies  to  shield  from 
public  disclosure  information  relating 
to  an  “active  or  ongoing’’  investiga¬ 
tion  or  case. 

Under  the  proposal,  opponents 
say,  the  police  would  have  virtually 
complete  discretion  to  withhold  infor¬ 
mation  that  hasn’t  yet  been  revealed 
in  court. 

That  proposal  was  forged  in  negoti¬ 
ations  between  the  Tennessee  Press 
Association,  the  state  police  chiefs’ 
association  and  a  sheriffs’  associa¬ 
tion.  The  law  enforcement  groups 
originally  had  pressed  for  additional 
police  exemptions  from  law. 

Aligned  against  it  are  the  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi;  many  members  of  the  Ten¬ 
nessee  Associated  Press  Managing 
Editors;  the  Tennessee  Association 
of  Broadcasters;  the  Tennessee  Radio 
and  Tv  Directors  Association;  and  an 
array  of  small  newspapers  which  fear 
their  access  to  police  records  will  be 
most  hurt  by  the  proposed  changes. 

“This  law  just  gives  a  police  chief  a 
license  to  do  anything  he  wants  with 
his  records,”  said  Frank  Gibson,  city 
editor  of  the  Nashvile  Tennessean 
and  a  member  of  the  SPJ,SDX 
national  board. 

Opponents  of  the  proposal  charge, 
in  effect,  that  the  TPA  made  an 
unnecessary  and  anti-press  freedom 
concession  on  the  public  records  law. 
They  add  that  the  TPA  did  it  without 
consulting  other  press  groups. 

In  the  process,  they  say,  the  Ten¬ 
nessee  Press  Association  could  help 
pass  a  law  that  not  only  will  dramati¬ 
cally  reduce  public  access  to  police 
records,  but  which  also  previously 
had  little  chance  of  getting  through 


the  state  legislature. 

“I’m  mystified  about  why  the  TPA 
wanted  to  fix  something  that  wasn’t 
broke,”  said  Dan  Batey,  editor  of  the 
Columbia  Daily  Herald. 

But  TPA  executive  director  Don 
McNeal  said  the  new  legislation  is 
needed  to  combat  widespread  attacks 
on  press  access  by  police,  especially 
in  rural  areas. 

“We  have  a  law  that  sounds  great, 
that  sounds  beautiful,  but  with 
[recent]  court  interpretations,  has 
become  useless,”  McNeal  said. 


It’s  ironic  that  Tennessee  should  be 
the  site  of  an  intramural  press  fight 
over  access  laws.  Not  only  has  the 
state  had  its  very  strong  Public  Rec¬ 
ords  Act  for  more  than  30  years,  but  it 
now  has  a  new  governor  who  is 
known  for  his  support  of  public 
access  to  government  proceedings. 

Gov.  Ned  McWherter  has  opened 
up  his  cabinet  meetings  to  the  public, 
and  gives  all  official  visitors  the 
opportunity  to  hold  their  meetings 
with  him  in  public. 

A  further  irony  is  that  this  fight  over 
the  public  records  law  started  after  an 
important  press  victory  in  the  state 
Supreme  Court. 

In  1986,  the  high  court  ruled  that 
the  Memphis  Police  Department  was 
wrong  when  it  refused  to  release  to 
the  Memphis  Commercial  Appeal  the 
file  on  an  internal  investigation  of  a 
hostage  incident  in  which  a  policeman 
was  killed. 

"That  sent  the  law  enforcement 
people  crazy,”  SDX,SPJ’s  Gibson 
said.  “They  interpreted  that  to  mean 
that  all  their  records  were  open.” 

Tennessee’s  police  chiefs’  associa¬ 


tion  quickly  rounded  up  some  legisla¬ 
tive  support  for  changes  in  the  rec¬ 
ords  law  that  would  exempt  police 
records  for  four  reasons:  a  right  to 
privacy;  a  fair  trial-free  press  exemp¬ 
tion;  an  undercover  police  exemp¬ 
tion;  and  the  so-called  “active  and  on¬ 
going  investigation”  exemption. 

During  last  year’s  legislative  ses¬ 
sion,  the  Tennessee  Press  Associa¬ 
tion  fought  vigorously  against  the 
proposal,  which  was  finally  bottled  up 
in  committee  until  the  term  expired. 

In  November,  after  the  legislature 


expired,  the  TPA  called  a  meeting  of 
the  major  press  groups  to  plan  “a 
united  fight”  against  the  changes, 
Gibson  said. 

However,  over  the  holidays,  the 
TPA  reached  an  agreement  with  the 
police  chiefs’  group  and,  in  a  hastily 
called  board  meeting,  voted  14-1  to 
support  changes  in  the  public  records 
law.  Only  the  delegate  from  the  Nash¬ 
ville  Banner  opposed  it. 

According  to  the  monthly  bulletin 
put  out  by  the  TPA,  the  proposed 
legislation  would  allow  law  enforce¬ 
ment  officials  to  treat  as  confidential 
any  information  which  would  endan¬ 
ger  the  life,  property  or  physical 
safety  of  police  officials,  informants 
or  their  families. 

Further,  it  would  allow  police  to 
treat  as  confidential  any  information 
that  would  substantially  jeopardize  an 
active  and  ongoing  investigation. 

“Obviously,  they’d  done  a  lot  of 
lobbying  because  there  was  very  little 
discussion,”  Gibson  said. 

Opponents  of  the  law  changes  say 
the  TPA  flip-flop  and  its  timing  make 
(Continued  on  page  10) 


“This  law  just  gives  a  poiice  chief  a  iicense  to  do 
anything  he  wants  with  his  records,”  said  Frank 
Gibson,  city  editor  of  the  Nashviie  Tennessean  and  a 
member  of  the  SPJ,SDX  national  board. 


At  odds 

(Continued  from  page  9) 


no  sense. 

“I  think  the  TPA  has  gotten  even 
the  legislators  upset,”  said  Coleen 
Conant,  Commercial  Appeal  manag¬ 
ing  editor  and  president-elect  of  Ten¬ 
nessee  Associated  Press  Managing 
Editors. 

“Last  year,”  Conant  continued, 
“there  was  a  big  huff  about  this,  and  it 
was  the  TPA  against  the  police  chiefs 
and  [the  two]  couldn’t  agree  on  any¬ 
thing.  Now  the  TPA  is  in  bed  with  the 
police  chiefs  and  I  think  the  legisla¬ 
tors  are  kind  of  puzzled  by  that.” 

In  early  February,  a  delegation  of 
press  groups  met  with  Gov. 
McWherter  —  in  an  open  meeting  — 
and  urged  him  to  oppose  any  changes. 


‘Tm  mystified  about 
why  the  TPA  wanted  to 
fix  something  that  wasn’t 
broke,”  said  Dan  Batey, 
editor  of  the  Coiumbia 
Daiiy  Heraid. 


“I’d  like  all  the  records  that  deal 
with  government  to  be  open,” 
McWherter  told  the  Associated 
Press.  “If  a  police  officer  is  involved 
in  breaking  the  law,  he  sure  will  close 
the  file.  I  would  and  you  would,  too.” 

McWherter  has  said  he  wants  to 
hear  the  views  of  the  police  chiefs  and 
the  TPA,  and  he  also  plans  to  invite 
the  other  press  groups  back  for  a  kind 
of  rebuttal  session,  Gibson  said. 

Under  the  TPA-police  chiefs  com¬ 
promise,  law  enforcement  authorities 
would  be  able  to  assert  that  informa¬ 
tion  must  remain  secret. 

A  news  organization’s  only 
recourse  would  be  to  go  to  court, 
where  the  evidence  would  be  exam¬ 


ined  by  a  judge  in  camera. 

The  catch:  neither  the  news  organi¬ 
zations  nor  their  attorneys  could 
see  —  or  know  exactly  —  what  they 
wanted  to  have  disclosed. 

“It’s  rare  a  news  organization  will 
want  to  spend  the  money  to  open  the 
files  when  I  as  a  lawyer  can’t  give 
them  any  idea  of  whether  they  will  be 
successful,  and  I  can’t  because  I  don’t 
know  what’s  in  the  file,”  said  A1 
North,  a  Nashville  attorney  working 
for  SPJ,SDX  on  a  pro  bono  basis. 

Tennessean  city  editor  Gibson, 
however,  said  he  believes  newspa¬ 
pers  would  ultimately  be  unsuccess- 
fol. 

“In  a  situation  where  you  have 
popularly  elected  judges,  a  judge  is 
going  to  think  twice  about  putting  out 
information  that  law  enforcement 
people  say  will  screw  up  an  investiga¬ 
tion,”  Gibson  said. 

The  sweep  of  the  exemption  is 
extremely  wide.  Commercial  Appeal 
managing  editor  Conant  said. 

“Almost  every  police  story  we 
write  is  about  an  ‘ongoing  and  active 
investigation,’  ”  she  noted. 

The  law  changes  would  particularly 
hurt  small  newspapers,  argues  editor 
Batey  of  the  12,500-circulation 
Columbia  Daily  Herald. 

“We  don’t  have  litigation  as  a  line 
item  in  our  budget,”  he  said.  “We  just 
can’t  trot  off  to  chancery  court  every 
time  a  policeman  doesn’t  want  to  give 
us  a  record.” 

Batey  says  he  also  worries  that 
police  will  “get  bolder  and  bolder  as 
time  goes  on,”  refusing  to  release 
more  and  more  records. 

But  TPA  director  McNeal  said 
small-town  sheriffs  and  police  chiefs 
are  already  getting  bold  —  and  the 
TPA  legislation  is  the  best  way  to 
keep  police  records  open. 

McNeal  said  the  legislation  will 
include  a  “memorandum  of  intent” 
signed  by  the  two  law  enforcement 
groups  that  will  guarantee  that  rec¬ 
ords  such  as  police  blotters,  accident 
reports,  overnight  files  and  the  like 


“are  always  open  for  public  rec¬ 
ords.” 

McNeal  also  said  people  have  mis¬ 
interpreted  the  Supreme  Court  “vic¬ 
tory”  on  access  to  the  internal  police 
investigation. 

“Yes,  it  was  a  victory  .  .  .  but 
there’s  where  the  ambiguity  came  in. 
The  justices  made  reference  to  the 
fact .  .  .  that  this  was  a  closed  case. 
[And  they]  made  a  veiled  reference 
that  had  this  been  an  ongoing  or  active 
investigation  they  would  have  ruled 
differently,”  McNeal  said. 

The  TPA  legislation  has  been  intro¬ 
duced  in  the  Tennessee  Senate  and 
was  due  to  be  introduced  in  the  House 
by  the  end  of  February. 

TPA  president  R.  Jack  Fishman, 
who  is  also  publisher  of  the  Morris¬ 
town  Citizen  Tribune,  predicts  the  bill 
will  be  approved  by  both  legislative 
bodies. 


TPA  president  R.  Jack 
Fishman  . . .  predicts  the 
biii  wiii  be  approved  by 
both  iegisiative  bodies. 


He  said  the  proposed  legislation 
would  eliminate  the  gray  area  and 
ambiguity  that  various  court  interpre¬ 
tations  have  created  in  the  present 
Open  Records  Law. 

Morristown  police  chief  Joel  Seals, 
who  is  president  of  the  chiefs’  associ¬ 
ation,  said  the  bill  would  aid  in  pro¬ 
viding  more  specific  guidelines  on 
what  records  should  be  made  avail¬ 
able  instantly  and  what  records  law 
enforcement  officials  could  legiti¬ 
mately  retain  as  confidential. 

In  the  midst  of  the  controversy, 
Gibson  said  the  press  must  not  let  its 
intramural  fight  replace  an  access 
fight. 

“Our  fight,”  he  said,  “is  still  with 
the  police  chiefs  and  the  gov¬ 
ernment  —  and  not  with  the  Tennes¬ 
see  Press  Association.” 


Lara  lawyers  sue  U.S.  government  to  get  records  under  FolA 


Lawyers  for  Colombian  journalist 
Patricia  Lara  have  filed  suit  in  federal 
court  against  the  U.S.  Department  of 
State,  the  Central  Office  of  the 
Immigration  and  Naturalization  Ser¬ 
vice  and  the  Federal  Bureau  of  Inves¬ 
tigation  to  enforce  freedom  of  infor¬ 
mation  requests  made  to  those  agen¬ 
cies  on  Lara’s  behalf  seeking  any 
documentary  evidence  regarding  her 

I  detention  and  expulsion  from  the 
United  States  last  October. 

The  basis  of  the  suit  is  the  failure  of 


Patricia  Lara 


those  agencies  to  comply  with  the 
requests. 

According  to  Arthur  C.  Helton  of 
the  Lawyers’  Committee  for 
Human  Rights,  who  is  representing 
Lara,  the  Central  Intelligence 
Agency  and  the  Eastern  Regional 
Office  of  INS  were  also  petitioned 
for  information,  although  further 
enforcement  of  those  requests  was 
made  through  administrative  appe¬ 
als  filed  Feb.  5. 

(Continued  on  page  45) 
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Battle  against  tobacco  ads  renewed 

Congressman  reintroduces  bill  to  ban  ads  and  promotion  of  tobacco  items 


By  James  E.  Roper 

A  new  campaign  to  outlaw  tobacco 
advertising  began  in  Congress  this 
week. 

Rep.  Michael  L.  Synar  (D-Okla.) 
on  Feb.  25  reintroduced  a  bill  to  ban 
ads  and  almost  any  other  kind  of 
promotion  of  tobacco  products 
intended  for  human  consumption. 

Synar  submitted  a  similar  bill  last 
year.  It  led  to  two  hearings  that  elic¬ 
ited  violently  differing  testimony  on 
whether  the  measure  was  desirable  or 
constitutional.  The  bill  itself  died  in 
December  with  expiration  of  the  99th 
Congress. 

This  year,  however,  Synar  reintro¬ 
duced  his  bill  with  the  endorsement  of 
26  organizations  —  mostly  in  the 
health  field  —  and  a  formal  opinion 
from  the  Congressional  Research  Ser¬ 
vice  of  the  Library  of  Congress  that 
the  measure,  if  enacted,  probably 
would  be  constitutional. 

The  bill  was  referred  to  a  House 
energy  and  commerce  subcommittee 
on  health.  Subcommittee  chairman 
Henry  A.  Waxman  (D-Calif.),  who 
favors  the  bill,  promised  to  hold  hear¬ 
ings,  but  could  not  say  when. 

The  measure  —  titled  “The  Health 
Protection  Act  of  1987”  —  would 
prohibit: 

•  All  advertising  of  tobacco  prod¬ 
ucts  through  newspapers,  magazines, 
billboards,  radio  or  tv  broadcasts, 
posters,  signs,  decals,  matchbooks, 
point-of-purchase  displays  (except 
price  information),  and  all  other  writ¬ 
ten  material. 

•  Sponsorship  of  athletic ,  artistic  or 
other  events  under  the  brand  names 
of  tobacco  products. 

•  Distribution  of  premiums  or  sam¬ 
ples  of  tobacco  products. 

•  Granting  of  advertising  promo¬ 
tion  allowances  for  the  items. 

•  Marketing  of  nontobacco  prod¬ 
ucts  or  services  bearing  the  brand 
names  or  logos  of  tobacco  products. 

•  Any  other  practice  which  the 
Federal  Trade  Commission  deter¬ 
mines  to  be  unlawful  sales  promotion 
under  the  bill. 

In  introducing  his  proposal,  Synar 
made  public  a  Congressional 
Research  Service  study  that 
addressed  the  arguments  of  major 


opponents  of  the  suggested  restric¬ 
tions. 

Media  groups  have  contended  that 
accurate  advertising  of  legal  products 
is  protected  by  a  constitutional  right 
of  free  commercial  speech. 

Tobacco  industry  spokesmen  have 
raised  the  constitutional  issue,  and 
argued,  too,  that  their  cigarette  adver¬ 
tising  is  not  intended  to  recruit  new 
smokers  but  to  persuade  current 
smokers  to  switch  brands. 

The  authoritative  Congressional 
Research  Service,  which  upon 
request  investigates  and  analyzes 
public  issues  to  help  members  of  Con¬ 
gress  in  writing  legislation,  thought 
otherwise. 


It  cited  Supreme  Court  cases  which 
it  said  suggested  how  the  high  cour> 
might  react  to  the  Synar  bill’s  restric¬ 
tions  on  commercial  speech  if  passed 
into  law. 

“A  line  of  cases  beginning  in 
1975,"  the  analysis  said  in  summary, 
"holds  that  such  speech  is  subject  to 
some  protection,  although  not  to  the 
extent  that  afforded  noncommercial 
speech  .  .  . 

“Legislation  restricting  or  prohib¬ 
iting  tobacco  advertisements  would 
be  evaluated  under  standards  estab¬ 
lished  in  a  1980  case.  Central  Hudson 
Gas  &  Electric  v.  Public  Service 
Commission. 

“In  order  for  it  to  be  upheld  as 
constitutional,  its  proponents  would 
have  to  demonstrate  that  the  govern¬ 
ment  has  a  substantial  interest  in 
reducing  smoking,  that  the  ban 
directly  advances  that  interest,  and 
that  there  are  no  other,  less  restric¬ 
tive,  means  of  accomplishing  the 
same  result. 

“However,  in  its  most  recent  perti¬ 
nent  decision,  Posadas  de  Puerto 
Rico  »•.  Tourism  Co.  of  Puerto  Rico. 
the  Supreme  Court  stated  in  dicta  that 
if  the  government  can  prohibit  con¬ 


duct  such  as  smoking,  it  can  also  pro¬ 
hibit  advertising  intended  to  encour¬ 
age  such  conduct. 

“This  statement,  although  not  part 
of  the  holding  of  the  case,  bolsters  the 
argument  that  a  complete  ban  on 
tobacco  advertising  would  pass  con¬ 
stitutional  muster." 

In  the  Posadas  case,  the  Supreme 
Court  upheld,  5-4,  a  law  in  Puerto 
Rico  that  allows  casinos  to  advertise 
to  visitors  on  the  island  but  prohibits 
casino  advertising  addressed  to  resi¬ 
dents  of  Puerto  Rico.  The  majority 
opinion  was  written  by  Justice  Wil¬ 
liam  Rehnquist,  now  chief  justice. 

“In  any  event,  the  Central  Hudson 
guidelines  remain  controlling  and 


would  have  to  be  met  before  a  total 
ban  on  tobacco  advertising  would  be 
upheld,"  said  the  Congressional 
Research  Service  analysis  written  by 
Rita  Ann  Reimer,  a  legislative  attor¬ 
ney. 

“Since  the  speech  in  question  is 
constitutionally  protected  and  a  sub¬ 
stantial  government  interest  is 
involved,  the  question  turns  on  the 
third  and  fourth  components,  i.e., 
whether  the  ban  would  directly 
advance  the  claimed  governmental 
interest  and  whether  a  total  ban  is  the 
least  restrictive  action  that  can  be 
taken  to  advance  that  interest. 

“With  regard  to  the  third  compo¬ 
nent.  it  is  not  necessary  to  prove 
empirically  that  smoking  and  tobac¬ 
co  advertisment  s  are  linked 
.  .  .  However,  because  pro¬ 
tected  First  Amendment  issues  are 
involved,  it  would  not  be  sufficient  for 
Congress  to  merely  cite  the  amount  of 
money  spent  on  tobacco  advertising 
as  proof  that  it  leads  to  increased 
consumption  ...  It  would  have  to 
refute  the  argument  .  .  .  that  adver¬ 
tising  does  not  induce  nonsmokers  to 
start  smoking  but  rather  encourages 
(Continued  on  page  19) 


Subcommittee  chairman  Henry  A.  Waxman  (D- 
Calif.),  who  favors  the  bill,  promised  to  hold  hearings, 
but  could  not  say  when. 
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Racial  politics 

Chicago  reporters  discuss  the  probiems  of  covering  a 
campaign  in  which  both  candidates  distrust  the  press 


By  Mark  Fitzgerald 

When  Jane  Byrne  was  mayor  of 
Chicago,  she  had  little  use  for  report¬ 
ers.  Once,  in  fact,  she  ordered  the 
City  Hall  press  office  closed. 

Her  successor,  Harold  Washing¬ 
ton,  has  not  warmed  up  to  the  press 
much  in  his  four  years  in  office, 
either. 

“In  the  past  few  weeks,”  Chicago 
Tribune  columnist  Clarence  Page 
said,  “he  has  referred  to  [journalists] 
as  ‘cotton  heads,’  ‘people  who  ought 
to  be  bullwhipped,’  ‘arrogant,’  ‘abo¬ 
minable,’  and  —  my  personal 
favorite  —  ‘a  bunch  of  slugs.’  ” 

Given  this  history,  the  recent 
Democratic  primary  race  for  the  may- 
oral  nomination,  won  by  Washington, 
might  have  been  enough  stress  for 
reporters. 

The  campaign  between  Harold 
Washington,  the  city’s  first  black 
mayor,  and  Byrne,  who  is  white, 
turned  increasingly  to  accusations 
that  the  candidates  were  exploiting 
racial  tensions. 

The  racial  rhetoric  was  not  as 
heated  as  it  was  in  1983,  when  white 
Democratic  Party  leaders  abandoned 
Washington  in  droves  after  his  upset 
primary  victory  to  support  a  white 
Republican  candidate. 

Still,  the  racial  factor  again  raised 
troubling  questions  for  Chicago  jour- 
nalists  about  how  some  heated 
charges  should  be  covered. 

And  there  were  plenty  of  charges. 

Recently,  for  example.  Appellate 
Court  Justice  R.  Eugene  Pincham, 
who  is  black,  told  a  predominately 
black  audience  that  any  person 
“south  of  Madison  Street”  —  that  is, 
on  the  city’s  mostly  black  South 
Side  —  who  does  not  vote  for 
Washington  “should  be  hung.” 

For  her  part,  Byrne  was  criticized 
when  she  referred  to  black  South  Side 
neighborhoods  as  the  “Soul  Coast” 
and  when  she  said  that  “they  move  a 
little  slow  down  there”  at  City  Hall 
now  that  Washington  is  mayor. 

Many  argue  that  these  comments 
have  fanned  racial  tensions,  and  that 
the  media  has  a  responsibility  to  bring 
the  city  together. 

At  a  recent  seminar  on  “Reporting 


Politics:  The  Racial  Factor”  held  in 
Chicago,  the  president  of  a  self- 
appointed  campaign  monitoring  com¬ 
mittee,  known  as  CONDUCT,  made 
that  point  repeatedly. 

“People  in  Chicago  basically  live  in 
two  separate  worlds,  but  their  view  of 
the  other  world  is  highly  influenced 
by  the  mass  media.  This  is  their  peri¬ 
scope  into  the  other  world,”  said 
John  McDermott,  the  CONDUCT 
president,  who  is  the  former  editor 
and  publisher  of  the  Chicago 
Reporter  monthly  newspaper. 

On  the  same  panel,  Chicago  Sun- 
Times  chief  political  columnist  Basil 
Talbott  Jr.  argued  that  that  simply 
wasn’t  a  journalist’s  function: 

“We  have  a  duty  to  cover  the  com¬ 
ments  of  Judge  Pincham,  for  exam¬ 
ple,  and  also  CONDUCT’S  response 
to  them.  We  are  not  a  helping  agency, 
we  are  not  social  workers.” 


In  the  early  stages  of  the  last  cam¬ 
paign,  Page  said,  Washington’s  run 
was  “treated  as  a  sideshow,”  while 
more  prominent  journalists  focused 
on  the  contest  between  Byrne  and 
Richard  Daley,  son  of  the  late  mayor. 

This  time,  the  main  problem 
seemed  to  be  one  of  how  to  play  par¬ 
ticular  stories. 

At  the  same  time  the  seminar  was 
being  held,  for  example,  a  furor  was 
developing  over  some  remarks  attrib¬ 
uted  to  alderwoman  Dorothy  Tillman, 
a  flamboyant  and  often  outspoken 
Washington  supporter. 

Early  in  the  day,  she  was  quoted  by 
City  News  Bureau  as  saying  of  liberal 
white  voters,  “If  they  vote  against 
this  mayor,  they’re  racist.” 

In  an  interview  with  many  City  Hall 
reporters,  Tillman  later  said  if  the  lib¬ 
eral  whites  “do  not  vote  for  him 
[Washington],  it  won’t  be  based  on 


“In  the  past  few  weeks  ...he  has  referred  to 
[journalists]  as  ‘cotton  heads/  ‘people  who  ought  to 
be  bullwhipped/  ‘arrogant/  ‘abominable/  and  —  my 
personal  favorite  —  ‘a  bunch  of  slugs.’  ” 


However,  both  Chicago  papers 
have  tried  in  their  coverage  to  empha¬ 
size  issues  as  strongly  as  the  inflam¬ 
matory  comments. 

Talbott,  for  example,  noted  that  the 
paper  has  given  extensive  coverage  to 
individual  wards  races. 

“One  thing  the  Tribune  has  been 
doing  while  we  are  covering  the  con¬ 
troversies,”  Tribune  City  Hall 
reporter  Manuel  Galvan  said,  “is  we 
have  had  our  specialty  writers  focus 
on  the  issues  and  the  positions  candi¬ 
dates  are  taking  on  them.” 

In  contrast  to  the  1983  campaign, 
this  race  did  not  raise  questions  of 
the  race  of  the  reporters  covering  it. 

“Blacks  were  assigned  to  cover 
Harold  Washington  in  disproportion¬ 
ate  numbers  until  the  Washington 
campaign  became  serious,”  the  Tri¬ 
bune’s  Page  said  of  1983. 

Then,  he  said,  those  reporters  “got 
Bigfoot-ed”  as  senior  political  report¬ 
ers  took  their  place. 


the  fact  of  his  record,  it  will  be  based 
on  the  fact  of  his  race.” 

The  Tillman  remarks  spurred  a 
debate  among  journalists,  said  WGN 
radio  reporter  Avis  Lavelle.  For  one 
thing,  she  noted,  Tillman  has  a  history 
of  making  outspoken,  and  occasion¬ 
ally  outrageous,  political  comments. 

“We  said,  ‘Would  we  have  cov¬ 
ered  this  five  months  ago?’  At  other 
points  in  time  she  would  say  remarks 
like  this  and  we’d  all  say,  ‘Well,  that’s 
Dorothy,  saying  what  she  always 
says,”’  Lavelle  said. 

Another  reporting  dilemma 
emerged  when  the  Byrne  camp 
claimed  she  had  been  prevented  from 
appearing  at  a  tavern  in  a  West  Side 
black  neighborhood  because  of  bomb 
threats  against  the  owner,  presu¬ 
mably  from  Washington  supporters. 

Washington,  however,  has  charged 
the  cancellation  was  staged  by  the 
Byrne  campaign. 

(Continued  on  page  44) 
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Reaching  out  to  retailers 

INAME  committee  runs  16-page  insert  touting  newspapers  in  retail  exec 
magazine  in  an  attempt  to  reach  non-newspaper  advertising  retailers 


By  Debra  Gersh 

Instead  of  running  the  suggested  1 6 
pages  of  ads  for  1 6  different  newspa¬ 
pers  in  a  recent  special  issue  of  Chain 
Store  Age  Executive  focusing  on 
retailers  and  the  media,  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  retail  relations 
committee  thought  a  better  idea 
would  be  something  that  sold  the 
industry  as  a  whole. 

“We  liked  the  idea  of  being  in  the 
publication,  but  not  in  the  format  they 
suggested,”  said  John  T.  Condon, 
senior  vice  president/retail  advertis¬ 
ing  sales  for  Knight-Ridder  Newspa¬ 
per  Sales  Inc.,  and  chair  of  the 
INAME  committee.  “Most  trade 
advertising  [by  newspapers]  is 
directed  at  national  advertisers.  We 
felt  we  would  get  disjointed  ads.  We 
were  concerned  that  they  would  not 
be  coordinated.” 

So,  with  the  help  of  the  Newspaper 
Advertising  Bureau’s  retail  and  cre¬ 
ative  departments,  a  l6-page  color 
insert  on  newspaper  stock  —  to  stand 
out  from  the  magazine  pages  — 
extolling  the  pluses  of  newspapers 
was  developed  for  inclusion  in  the 
magazine’s  December  issue. 

In  retailing,  Condon  explained,  a 


lot  of  stores,  especially  in  shopping 
centers,  are  non-advertisers  or  non¬ 
newspaper  advertisers.  They  live  off 
the  traffic  generated  by  the  anchor 
stores’  advertising  or  other  stores  that 
advertise. 

“There  are  literally  hundreds  of 
shopping  center  [potential  accounts] 
not  advertising,”  he  said,  adding  that 
this  insert  was  one  way  to  reach  them. 


“IVe  have  to  sell  them 
on  the  concept  of 
newspapers.” 


Another  group  that  the  insert 
sought  to  reach  was  the  top  execu¬ 
tives  at  companies  that  do  advertise, 
but  who  are  people  advertising  sales 
people  generally  do  not  have  a  chance 
to  meet  with,  usually  seeing  advertis¬ 
ing  and  marketing  executives  instead. 

But  to  do  the  advertorial,  Condon 
continued,  the  group  needed  to  find 
newspapers  willing  to  put  up  the 
money  to  sponsor  it.  While  the 
Bureau  has  some  money  to  spend  on 
advertising  newspapers,  most  of  it 
has  been  dedicated  to  attracting 
national  accounts,  he  added. 


A  subcommittee  was  set  up  to 
handle  the  insert,  with  John  Kimball, 
ad  director  at  The  Record  of  Bergen 
County,  N.J.,  and  Tom  Holliday, 
chain  stores  sales  vice  president  at  the 
NAB,  at  the  helm.  Holliday  took  over 
for  Alfred  Eisenpreis,  Bureau  vice 
president  for  retail  marketing,  who 
was  originally  approached  by  the 
publication. 

Timing  was  tight  for  producing  the 
insert,  as  discussions  began  in  May 
and  June  for  the  December  issue, 
Condon  noted. 

Each  sponsor  paper  was  asked  to 
contribute  $25,000,  and  Condon  said 
he  approached  those  newspapers  in 
large  and  middle  markets  from  which 
he  thought  he  could  get  the  money. 
He  also  tried  to  get  a  mix  from  all  over 
the  country.  Sponsor  newspapers 
were  each  sent  a  draft  of  the  insert  for 
comments  before  the  final  version 
was  produced. 

Sponsor  newspapers  were:  the 
Atlanta  Journal  and  Constitution, 
Record  of  Bergen  County,  N.J.;  the 
Boston  Globe',  the  Charlotte 
Observer;  the  Chicago  Sun-Times; 
the  Chicago  Tribune;  the  Cleveland 
Plain  Dealer;  the  Dallas  Morning 
News;  the  Denver  Post;  the  Rocky 
(Continued  on  page  35) 
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The  INAME  retail  relations  committee  ran  this  16-page  insert  in  Chain  Store  Age  Executive  magazine  in  a  move  aimed 
at  selling  retailers  on  the  benefits  of  newspaper  advertising. 
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Taxing  advertising 

A  number  of  state  legislatures,  facing  budget  deficits,  are 


considering  taxing 


By  Andrew  Radolf 

A  number  of  states  facing  budget 
deficits  from  the  loss  of  federal 
revenue  sharing  and  depressed  econ- 
omies  are  considering  taxing 
services  —  including  advertising  and 
newspaper  circulation  —  as  a  way  to 
cover  their  shortfalls. 

Intense  opposition  to  these  mea¬ 
sures  comes  not  only  from  newspa¬ 
pers  and  other  media,  but  also  from  a 
wide  range  of  retailing  and  business 
groups  which  assert  that  taxing  adver¬ 
tising  ultimately  will  result  in  a 
decline  in  sales. 


Some  of  the  most 
immediate  threats  to 
newspapers  are  in 
Arkansas,  Okiahoma, 
Fiorida  and  Washington. 

Some  of  the  most  immediate 
threats  to  newspapers  are  in  Arkan¬ 
sas,  Oklahoma,  Florida  and  Washing¬ 
ton. 

In  North  Dakota,  a  tax  on  newspa¬ 
per  and  broadcast  advertising  was  not 
included  in  a  recent  bill  to  tax  ser¬ 
vices,  but  the  measure  was  amended 
to  include  a  5%  sales  tax  on  circula¬ 
tion  and  also  on  advertising  agencies. 

“We’re  going  to  have  to  do  a  lot  of 
work”  to  defeat  the  bill,  said  Jill  Den¬ 
ning,  executive  vice  president  of  the 
North  Dakota  Newspaper  Associa¬ 
tion. 

After  intense  lobbying  by  the 
state’s  newspapers  and  retailers. 
South  Dakota’s  House  defeated  by  a 
vote  of  52  to  16  a  bill  that  would  have 
removed  newspaper  advertising’s 
exemption  for  the  4%  sales  tax.  The 
bill  never  went  to  the  Senate  for  con¬ 
sideration. 

Oklahoma’s  Gov.  Henry  Bellmon 
has  proposed  that  the  legislature 
remove  “all  sales  tax  exemptions  on 
services,”  said  Ben  Blackstock, 
executive  director  of  the  state’s  press 
association. 

Not  only  would  advertising  be 
taxed,  he  said,  but  newspapers  would 
also  lose  their  exemptions  on  single 


services  —  like  newspaper 


copy  and  subscription  sales.  Cur¬ 
rently,  only  subscriptions  sold  by 
mail  are  subject  to  the  state’s  sales 
tax. 

The  state  sales  tax  is  314%,  but  the 
addition  of  local  sales  taxes  raises  the 
rate  to  514%  to  7'/4%,  he  said. 

“It’s  grim,”  Blackstock  remarked 
of  the  legislative  fight  ahead.  He  felt 
that  if  the  legislature  does  not  grant 
exemptions  to  any  other  businesses, 
then  newspapers  will  have  a  difficult 
time  seeking  an  exemption  for  them¬ 
selves.  “It  they  start  making  excep¬ 
tions,  then  we’ll  have  a  case.” 

In  Arkansas,  a  bill  introduced  Feb. 
17  to  put  a  2%  tax  on  about  20  service 
categories  includes  “what  amounts  to 
a  sales  tax  related  to  the  service  and 
production  of  advertising,”  said  Den¬ 
nis  Schick,  executive  director  of  the 
Arkansas  Press  Association.  The 
proposed  bill  so  far  does  not  include  a 
tax  on  “space  and  time  —  the  actual 
cost  of  ads  in  newspapers  and  broad¬ 
casts,”  he  added. 

Schick  remarked  that  he  “heard” 
that  Gov.  Bill  Clinton  is  considering 
another  bill  that  would  tax  “time  and 
space”  as  well.  Arkansas’s  current 
sales  tax  is  4%. 

Arkansas’s  media,  retail  mer¬ 
chants,  grocers,  hospitals,  auto  deal¬ 
ers,  restaurants  and  hotels  are  among 
the  groups  which  have  joined  a  coali¬ 
tion  to  combat  taxing  advertising, 
said  Schick. 

“All  agree  it  is  a  bad  move  that 
would  hurt  the  economy  of  our  state. 
The  lost  sales  and  sales  tax  would 
outweigh  the  tax  receipts,”  he  said. 

“We  don’t  think  the  bill  as  a  whole 
has  a  chance  of  passing,”  Schick  con¬ 
tinued.  “Too  many  interest  groups 
are  hit.” 

He  also  expressed  confidence  that 
if  a  tax  on  services  were  approved, 
advertising  would  be  excluded. 

“We  feel  rather  confident  we  have 
told  our  story  convincingly,”  he 
stated,  noting  that  a  similar  attempt  in 
1983  to  tax  advertising  was  defeated. 

In  another  matter,  a  bill  has  been 
introduced  in  the  Arkansas  legislature 
which  would  reduce  required  finan¬ 
cial  reporting  by  municipalities  via 
legal  notices  from  twice  a  year  to 
once. 


ads  and  circulation 


Schick  said  the  state’s  newspapers 
are  also  organizing  to  combat  that  bill. 

In  Florida,  the  state  legislature  at 
the  end  of  1986  passed  a  bill  which 
removed  the  exemption  from  the  5% 
sales  tax  from  about  130  service  clas¬ 
sifications  that  included  advertising. 

Under  the  law,  if  the  exemption  is 
not  restored  by  the  legislature  this 
spring,  the  tax  will  go  into  effect  on 
July  1. 

The  Sales  Tax  Review  Commis¬ 
sion,  which  was  appointed  by  Flori¬ 
da’s  governor,  president  of  the  Senate 
and  speaker  of  the  House,  is  currently 
holding  hearings  around  the  state  to 
determine  which  exemptions  should 
be  reinstated.  Its  report  to  the  legisla¬ 
ture  is  due  March  5. 

“We  don’t  think  the  bill 
as  a  whole  has  a  chance 
of  passing,”  Schick 
continued.  “Too  many 
interest  groups  are  hit.” 

Dick  Shelton,  executive  director  of 
the  Florida  Press  Association,  said 
“there  is  no  way  of  telling”  at  present 
what  recommendations  the  commis¬ 
sion  will  make.  “The  real  battle  will 
come  during  the  legislative  session,” 
he  said.  “We’re  simply  going  to  argue 
our  case  right  down  to  the  wire.  This 
probably  won’t  be  resolved  until  the 
very  last  day  of  the  session.”  The 
session  is  scheduled  to  end  on  June  5. 

Gov.  Robert  Martinez,  in  preparing 
his  budget,  has  already  suggested  five 
service  categories  which  should  con¬ 
tinue  to  be  exempted  from  sales  tax, 
Shelton  said,  but  advertising  was  not 
one  of  them.  The  five  were  medical 
services,  interest  on  loans,  insurance 
premiums,  agricultural  services  and 
social  services. 

If  advertising  is  not  exempted, 
newspapers  will  have  to  collect  the 
tax  from  the  sale  of  space  to  advertis¬ 
ers,  while  agencies  will  have  to  collect 
tax  for  preparing  ads. 

“One  of  our  arguments  is  this 
amounts  to  double  taxation,”  said 
(Continued  on  page  45) 
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St.  Louis  expansion 

IngersoU  to  add  17  Friday  editior^s  to  suburban  weekly  chain 


By  Staci  Kramer 

The  “largest  local  start-up  in  mod¬ 
ern  publishing  history”  will  occur 
March  6  when  17  free  St.  Louis  subur¬ 
ban  weeklies  move  to  twice-weekly 
publication,  according  to  Ralph 
IngersoU  II,  chairman  and  chief 
executive  officer  of  IngersoU  Publica¬ 
tions  Co. 

The  17  new  editions  of  the  St.  Louis 
Suburban  Journals,  with  a  projected 
circulation  of  640,000,  will  appear  on 
Fridays  in  order  to  take  advantage  of 
weekend  shopping  and  entertainment 
advertising.  The  chain  will  continue 
to  publish  41  Wednesday  editions 
with  an  approximate  circulation  of 
900,000,  IngersoU  said. 

The  Journals  are  owned  by  Subur¬ 
ban  Newspapers  of  Greater  St.  Louis, 
a  subsidiary  of  IngersoU  Publications. 
Four  other  Ingersoll-owned  papers 
already  publish  multiple  editions  — 
two  dailies  and  two  twice- 
weeklies  —  giving  the  company  a 
total  of  21  newspapers  publising  two 
or  more  days  a  week. 

“We’ve  been  working  on  this  for 
the  better  part  of  two  years,”  Inger- 
soll  told  reporters  in  St.  Louis  for  a 
reception.  The  research  included  dis¬ 
tribution  in  mid-January  of  7,500  pro¬ 
totype  copies  keyed  to  five  different 
communities  and  reader  and  adver- 


Ralph  IngersoU  II 
User  surveys. 

IngersoU  said  Friday  was  chosen  by 
readers  who  want  to  plan  their 
weekend  as  it  begins  and  by  advertis¬ 
ers  who  want  to  address  that  weekend 
audience.  The  current  Wednesday 
edition  may  be  too  soon  for  those 
planning  their  weekends,  he  said. 

“We  are  confident  that  Sunday  is  a 
couple  of  days  late.  We  believe  that 
Friday  is  just  right,”  IngersoU  said. 

The  expansion  required  an  invest¬ 
ment  of  at  least  $10  million  in  addition 
to  the  more  than  $100  million  he  has 


invested  in  St.  Louis  since  he  bought 
the  chain  (of  39  weeklies  and  two 
dailies)  in  1984,  IngersoU  said. 

The  $  10-million  figure  includes  data 
processing  equipment,  new  presses 
and  additions  to  the  local  800-member 
work  force.  He  said  20  or  30  people 
already  had  been  hired  and  that 
money  was  set  aside  for  hiring  more 
personnel. 

The  backbone  of  the  Journals  will 
continue  to  be  “timely”  local  news, 
IngersoU  said,  with  an  expanded 
entertainment  package  on  Fridays. 

The  Journals  have  hired  several 
former  employees  of  the  now-defunct 
St.  Louis  Globe-Democrat,  including 
the  entertainment  and  society  editors, 
as  part  of  the  expansion. 

Advertising  plans  include  an 
expanded  classified  section,  along 
with  special  sections  for  automotive 
and  real  estate  advertising. 

“We  believe  that  there  is  a  key  and 
discrete  weekend  audience.  The  Jour¬ 
nals  will  offer  audiences  as  small  as 
7,000  for  one  edition  to  more  than 
600,000  on  Friday,”  IngersoU  said. 

The  initial  Friday  rates  will  be  sub¬ 
stantially  lower,  with  discounts  of 
40%  to  60%  for  13-week  packages. 

Since  the  closing  of  the  Globe - 
Democrat  last  October,  the  Journals 
(Continued  on  page  35) 


Nothing  settled  in  Texas 

State  attorney  general  says  his  investigation  into  Dallas  Morning  News 
circulation  figures  will  continue;  Morning  News  execs  claim  retaliation 


By  Mark  Fitzgerald 

The  threat  of  a  state  lawsuit  charg¬ 
ing  circulation  fraud  still  hangs  over 
the  Dallas  Morning  News  —  and  the 
paper  says  politics  is  the  reason. 

“This  is  merely  an  attempt  to  retali¬ 
ate  against  the  Morning  News’  cover¬ 
age  of  his  conduct  in  office  and 
against  an  editorial  page  policy  with 
which  he  doesn’t  agree,”  Morning 
News  president  Burl  Osborne  said  in 
a  prepared  statement. 

“We  think  [Texas  Attorney  Gen¬ 
eral  Jim]  Mattox  is  after  us”  for  politi¬ 
cal  reasons.  News  executive  vice 
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president  and  general  manager 
Jeremy  Halbreich  added  in  a  later 
telephone  interview. 

Besides  Texas  politics,  the  Dallas 
newspaper  circulation  dispute  also 
involves  a  tangled  web  of  suits  and 
countersuits  filed  in  federal  court  in 
Chicago  between  A.H.  Belo  Corpora¬ 
tion’s  Morning  News,  William  Dean 
Singleton’s  Dallas  Times  Herald  and 
the  Audit  Bureau  of  Circulations. 

Both  newspapers  claim  to  have  evi¬ 
dence  that  the  other  is  artificially 
inflating  its  circulation,  and  the  Times 
Herald  accuses  the  Audit  Bureau  of 
covering  up  the  alleged  Morning 


News  circulation  fraud. 

The  attorney  general’s  office 
entered  the  case  after  the  Times  Her¬ 
ald  in  October  charged  the  Morning 
News  “has  been  systematically 
inflating  its  daily  circulation  figures” 
by  as  much  as  40,(X)0  to  50,000  copies 
daily. 

In  recent  weeks  the  dispute 
between  the  market-leading  Morning 
News  and  the  attorney  general’s 
office  has  heated  up  again. 

First,  the  attorney  general’s  office 
sent  a  letter  to  the  Morning  News 
saying  legal  action  was  being  consid- 
(Continued  on  page  39) 


1986  profits  up  for  most  public  newspaper  groups 


Most  publicly  held  newspaper  companies  closed  out 
1986  with  strong  gains  in  revenues  and  net  income. 

The  exceptions  generally  suffered  income  declines  or 
net  losses  as  a  result  of  costs  incurred  from  debt  payments 
and  special  write-down  charges. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  a  40.2%  increase  in  its  year-to-year  net  income 
from  continuing  operations  to  $39.8  million,  or  $1.12  a 
share,  in  1986  from  $28.4  million,  or  770  a  share,  in  1985. 

Revenues  for  the  year  increased  to  $401  million  from 
$350.7  million,  up  14.4%. 

The  net  gain  of  $26.6  million  from  the  sale  of  its  radio 
stations  gave  Affiliated  total  net  income  of  $66.1  million, 
or  $1.85  a  share  in  1986.  Total  net  income  in  1985,  includ¬ 
ing  an  aftertax  gain  of  $3.85  million  from  discontinued 
operations,  came  to  $30.96  million,  or  840  a  share. 

For  the  fourth  quarter.  Affiliated  income  from  continu¬ 
ing  operations  rose  to  $13.0  million,  or  370  a  share,  last 
year  from  $9.5  million,  or  260  a  share,  in  1985. 

The  Globe  gained  advertising  in  all  categories  in  1986, 
especially  classified.  Volume  rose  to  4.4  million  inches  last 
year,  for  a  gain  of  380,000  inches,  or  9.4%,  over  1985. 

Capital  Cities 

Capital  Cities/ABC  Inc.  reported  its  1986  net  income, 
excluding  extraordinary  items,  rose  28%  to  $181.9  million 
from  $142.2  million  a  year  earlier.  Earnings  per  share  last 
year,  before  extraordinary  items,  rose  to  $11.20  from 
$10.87,  a  3%  gain  that  reflected  an  increase  in  the  number 
of  outstanding  shares. 

Revenues  for  the  year  rose  to  $4.1  billion  from  $1.0 
billion,  reflecting  a  full  year's  operation  of  ABC  which  was 
acquired  in  January  1986. 

With  the  inclusion  of  extraordinary  gains  from  the  sale 
of  broadcasting  and  cable  properties.  Capital  Cities  1986 
net  income  totaled  $447.7  million,  or  $27.55  a  share. 

In  the  fourth  quarter.  Capital  Cities  net  income  rose  to 
$80.3  million,  or  $4.90  a  share,  from  $39.8  million,  or  $3.04 
a  share. 

The  company’s  publishing  revenues  rose  to  $970.8  mil¬ 
lion  in  1986,  up  from  $642.6  million  in  1985.  Publishing 
operating  income  for  the  year  increased  to  $177.2  million 
from  $149.9  million. 

For  the  quarter,  publishing  revenues  rose  to  $257  mil¬ 
lion  from  $167.4  million,  while  publishing  operating 
income  rose  to  $185.1  million  from  $41.5  million. 

Cowles  Media 

For  the  first  nine  months  of  its  fiscal  year,  Cowles  Media 
of  Minneapolis  reported  net  earnings  of  $20.9  million,  or 
$6.66  a  share,  from  $17.2  million,  or  $5.48  a  share  a  year 
earlier.  Revenues  for  the  nine  months  rose  to  $191.8 
million  from  $185.2  million. 

For  its  third  quarter,  Cowles’  net  income  increased  to 
$7.5  million,  or  $2.39  a  share,  from  $6. 1  million,  or  $1 .94  a 
share. 

Revenues  in  the  quarter  increased  to  $66.9  million  from 
$63.9  million. 

Dow  Jones 

Dow  Jones  &  Co.  said  its  net  income  for  the  year  rose 
32%  to  $183.4  million,  or  $1.89  a  share,  from  $138.6 
million,  or  $1.43  a  share,  in  1986.  Revenues  for  the  year 
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rose  to  $1.13  billion  from  $1.04  billion  a  year  earlier. 

For  the  fourth  quarter,  net  income  increased  to  $46.5 
million,  or  480  a  share,  from  $40.9  million,  or  420  a  share, 
in  the  previous  period. 

Revenues  in  the  quarter  increased  to  $312  million  from 
$279.1  million. 

The  Wall  Street  Journal  ended  1986  with  circulation  of 
2,039,300,  up  1  .8%.  Advertising  volume  was  down  1.7% 
for  the  year  but  up  6.3%  in  the  fourth  quarter. 

Ottaway  Newspapers  reported  1986  operating  income 
of  $41.9  million,  up  19%.  Revenues  rose  11%  to  $195.1 
million,  reflecting  both  advertising  and  circulation  gains. 

Gannett  Co. 

Gannett  Co.’s  net  income  for  1986  rose  9%  to  $276.4 
million,  or  $1.71  a  share,  from  $253.3  million,  or  $1.58  a 
share,  a  year  earlier.  Revenues  for  the  year  increased  27% 
to  $2.8  billion  from  $2.2  billion  in  1985. 

Operating  income  for  the  year  rose  to  $596.5  million 
from  $504.5  million  in  1985. 

For  the  fourth  quarter,  Gannett’s  net  income  rose  12% 
to  $88.8  million,  or  550  a  share,  from  $79.4  million,  490  a 
share.  Revenues  in  the  quarter  increased  to  $781.5  million 
from  $619.5  million  in  1985’s  last  quarter. 

In  the  fourth  quarter,  pro  forma  newspaper  advertising 
volume  rose  3%,  Gannett  said. 

Knight-Ridder 

Knight-Ridder  Inc.’s  net  income  for  the  year  rose  5.5%  to 
$140.0  million,  or  $2.41  a  share,  from  $132.7  million,  or 
$2.19  a  share.  Revenues  for  the  year  rose  to  $1.9  billion 
from  $1.7  billion. 

In  the  quarter,  earnings  rose  7%  to  $43.7  million,  or  750 
a  share,  from  $40.8  million,  or  710  a  share.  Revenues  in  the 
period  rose  to  $516.7  million,  up  12.5%. 

The  company  said  much  of  its  fourth-quarter  and  annual 
earnings  improvement  came  from  its  “rebound”  from  the 
46-day  strike  in  1985  at  the  Philadelphia  Inquirer. 

Knight-Ridder  also  suffered  from  advertising  volume 
slowdown  at  the  Miami  Herald  and  San  Jose  Mercury 
News. 

Media  General 

As  a  result  of  “certain  operational  restructuring,” 
Media  General  saw  its  net  income  for  1986  fall  to  $17.1 
million,  or  $1.20  per  share,  compared  to  $32.8  million,  or 
$2.31  per  share  last  year. 

The  decision  to  restructure  resulted  in  a  fourth-quarter 
charge  of  $30.8  million  pretax,  and  $16.8  million  aftertax. 

The  charge  included  write-downs  related  to  equipment 
made  obsolete  by  recent  pressroom  technology  upgrades 
at  the  company’s  dailies;  a  reevaluation  of  certain  film 
rights  at  the  television  stations;  and  a  reevaluation  of 
assets  and  onetime  charges  in  auxiliary  operations. 

The  Tax  Reform  Act  of  1986  also  lowered  aftertax 
earnings  by  $3  million. 

Media  General’s  revenues  in  1986  rose  to  $634.6  million 
from  $578.6  million. 

In  the  fourth  quarter,  revenues  rose  to  $168.7  million 
from  $152.3  million,  while  net  income  showed  a  loss  of 
$8.4  million,  or  580  a  share,  as  a  result  of  the  restructuring, 
compared  to  profit  of  $9.3  million,  or  650  a  share,  in  1985’s 
fourth  quarter. 

Newspaper  revenues  for  the  year  increased  to  $265.8 
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million  from  $253.1  million.  In  the  quarter,  newspaper 
revenues  increased  to  $71  million  from  $67.9  million. 

Newspaper  operating  profits  declined  to  $22.3  million 
for  1986  from  $40.97  million  in  1985.  The  decline  reflected 
a  fourth-quarter  charge  of  $21  million  for  obsolete  press 
equipment. 

Multimedia 

Multimedia  showed  strong  gains  in  its  operating  profits 
for  the  year,  but  the  cost  of  its  interest  on  borrowings 
related  to  its  recapitalization  in  1985  caused  the  company 
to  post  a  loss  of  $4.7  million,  or  420  a  share,  in  1986, 
compared  to  a  profit  the  previous  year  of  $21 .6  million,  or 
$1.40  a  share. 

i  Operating  profits  in  1986  rose  to  $114.2  million  from 

$90.6  million  in  1985.  Revenues  for  the  year  increased  to 
$371.8  million  from  $336.3  million. 

Newspaper  revenues  for  the  year  increased  to  $117.0 
million  from  $109.1  million. 

In  the  quarter,  newspaper  revenues  rose  to  $3 1 .9  million 
from  $30.1  million,  while  total  revenues  increased  to 
$100.4  million  from  $90.6  million. 

Fourth-quarter  net  income  showed  a  loss  of  $2.5  mil¬ 
lion,  or  220  a  share,  compared  to  a  loss  of  $6.2  million,  or 
570  a  share,  a  year  earlier.  Operating  income  for  the 
quarter  rose  to  $33.6  million  from  $29.7  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  its  net  income  for  the 
year  rose  13.7%  to  $132.2  million,  or  $1.63  a  share,  from 
$1 16.3  million,  or  $1.45  a  share,  in  1985.  Revenues  for  the 
year  grew  to  $1.56  billion  from  $1.39  billion  in  1985. 

Net  income  for  the  fourth  quarter  increased  15%  to 

^  $34.8  million,  or  430  a  share,  from  $30.2  million,  or  380  a 

share,  in  1985.  Revenues  in  the  quarter  improved  to  $4 17.9 
million  from  $385.2  million. 

,  Operating  profits  for  1986  increased  by  more  than  $58 

million  to  $27 1 .6  million.  For  the  quarter,  operating  profits 
rose  by  over  $11  million  to  $68.7  million. 

The  newspaper’s  group,  consisting  of  the  New  York 
Times  and  32  other  dailies  and  weeklies,  improved  its 
operating  profit  in  1986  by  25%  to  $245.4  million  from 
$197.0  million.  In  the  fourth  quarter,  newspaper  operating 
profits  jumped  14%  to  $63.3  million  from  $55.5  million. 

Newspaper  revenues  rose  13%  for  the  year  to  $1.3 
billion  and  9%  for  the  quarter  to  $338.4  million. 

The  newspaper  group’s  gains  were  attributed  to  adver¬ 
tising  rate  and  volume  increases,  and  to  lower  newsprint 
prices.  The  Times’  ad  volume  increased  5.9%  in  1986  to 
118  million  lines,  while  its  circulation  for  the  entire  year 
averaged  over  one  million  copies  daily  and  1 .6  million  on 
Sundays. 

The  newspapers  that  made  up  the  regional  group  in  both 
1985  and  1986  saw  their  advertising  volume  decrease  last 
year  by  1.4%  to  15.9  million  inches  from  16.1  million 
inches  in  1985.  The  five  dailies  acquired  during  the  second 
and  third  quarters  of  1985  carried  6.7  million  inches  in 
1986. 

i  Weekday  circulation  of  the  company’s  20  regional  dai¬ 

lies  owned  throughout  1985  and  1986  rose  1 .9%  last  year  to 
522,700,  while  circulation  of  the  10  regional  Sunday  news¬ 
papers  gained  3.2%  to  472,900. 

The  five  dailies  acquired  in  1985  had  circulation  in  1986 
of  242,000  daily  and  269,000  on  Sundays. 

Park  Communications 

Park  Communications  said  the  additional  costs  of  inter¬ 
est,  depreciation  and  amortization  associated  with  recent 
‘  acquisitions  caused  its  net  income  for  1986  to  decline  to 
$14.9  million,  or  $1 .08  a  share,  from  $15.2  million,  or  $1 . 10 
a  share,  in  1985. 

Revenues  for  the  year  totaled  $136.9  million,  up  from 
$1 13.7  million  a  year  ago.  Operating  profits  increased  by 


$9.2  million,  or  25%,  to  $46.5  million. 

For  the  fourth  quarter,  revenues  increased  to  $38.3 
million,  up  19%  from  $32.1  million,  while  net  income  rose 
slightly  to  $5.3  million,  or  390  a  share,  from  $5.2  million,  or 
380  a  share. 

Operating  profits  in  the  quarter  grew  22%  to  $14.4 
million  from  $11.8  million. 

Times  Mirror  Co. 

Los  Angeles-based  Times  Mirror  Co.  saw  its  net  income 
for  1986  jump  to  $408.1  million,  or  $6.31  a  share,  from 
$237.1  million,  or  $3.49  a  share,  in  1985. 

The  results  included  aftertax  gains  on  the  sale  of  assets 
in  both  1986  and  1985.  Times  Mirror  income  before  the 
gain  on  the  sales  and  income  taxes  amounted  to  $458.1 
million  in  1986  and  $420.4  million  in  1985. 

Revenues  for  the  year  came  to  $2.95  billion,  up  from 
$2.%  billion  a  year  earlier. 

In  the  fourth  quarter,  the  company’s  revenues  rose  to 
$806.8  million  from  $803.6  million.  Net  income  increased 
to  $99.3  million,  or  $1 .53  a  share,  from  $58.2  million,  or  900 
a  share, in  1985. 

Before  extraordinary  gains  and  income  taxes,  fourth- 
quarter  income  amounted  to  $144.9  million  in  1986  and 
$131  million  in  1985. 

Newspaper  publishing  had  revenues  of  $1.7  billion  in 
1986,  up  from  $1.6  billion  in  1985.  Newspaper  operating 
profits  for  the  year  increased  to  $330.9  million  from  $279.3 
million. 

In  the  quarter,  newspaper  revenues  amounted  to  $478.6 
million,  up  from  1985’s  $438.2  million.  Newspaper  oper¬ 
ating  profits  in  the  quarter  rose  to  $105.9  million  from 
$83.3  million. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  of  Canada  said  its  1986  net 
earnings  were  $15.8  million  (Canadian),  or  $1.56  a  share, 
versus  $14.3  million,  or  $1.42  a  share,  in  1985. 

Revenues  for  the  year  increased  to  $334.4  million  from 
$328.1  million  a  year  ago. 

For  the  fourth  quarter,  Toronto  Sun  earned  $6  million, 
or  590  a  share,  compared  to  $6.4  million,  or  630  a  share,  a 
year  earlier. 

The  company  said  fourth-quarter  results  were  affected 
by  higher  newsprint  costs  and  “considerable  production 
growth  with  the  resultant  increase  in  staff’  in  Toronto. 

The  Sun  papers  in  Edmonton  and  Calgary  had  record 
profits  for  the  year,  the  company  said,  but  the  Houston 
Post  lost  money  “minimally”  in  the  fourth  quarter  com¬ 
pared  to  a  profit  in  1985’s  last  quarter. 

The  company  said  the  Toronto  Sun's  Saturday  edition, 
which  began  in  September,  is  “profitable  and  on  budget.” 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  net  income  rose 
to  $292.9  million,  or  $7.26  a  share,  in  1986  compared  with 
$123.8  million,  or  $3.06  a  share,  in  1985. 

Revenues  for  the  year  rose  to  $2.03  billion  from  $1.94 
billion. 

Net  income  for  both  years  included  non-recurring  items 
that  added  $160.4  million  to  net  income  in  1986  and  $3.5 
million  to  1985’s  net  income. 

The  sale  of  the  Los  Angeles  Daily  News  and  the  com¬ 
pany’s  cable  television  systems  resulted  in  an  aftertax  gain 
in  1986  of  $180.6  million.  Two  non-recurring  charges  in  the 
fourth  quarter,  however,  amounted  to  a  charge  of  $20.2 
million  to  1986’s  earnings. 

Excluding  the  non-recurring  items.  Tribune  net  income 
for  1986  rose  10%  to  $132.5  million,  or  $3.29  a  share,  from 
$120.3  million,  or  $2.97  a  share,  in  1985. 

In  the  fourth  quarter,  net  income  was  $21.4  million,  or 
540  a  share,  versus  $40.8  million,  or  $1.01  a  share,  a  year 
(Continued  on  page  25) 
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A  sensitive  issue  in  Hartford 

One  newspaper  subpoenas  another  paper’s  reporter  to  testify  at  a  court 
hearing  to  determine  if  grand  Jury  transcripts  shouid  be  made  pubiic 


By  Debra  Gersh 

Three  Hartford,  Conn. -area  news¬ 
papers,  the  Hartford  Courant,  the 
Journal  Inquirer  of  Manchester  and 
the  Manchester  Herald  have  joined 
forces  to  seek  the  release  of  grand 
jury  transcripts  in  a  case  involving 
bribery  charges  against  several  area 
developers,  one  of  whom  is  the  co¬ 
owner  of  the  JI,  and  the  land  deals  of 
the  former  Planning  and  Zoning  Com¬ 
mission  chairman. 

Where  they  differ,  however,  is  in 
the  means  planned  to  convince  the 
Hartford  Superior  Court  to  release 
the  transcripts.  Attorneys  for  the  JI 
have  subpoenaed  Courant  reporter 
Lyn  Bixby  to  testify,  a  move  the  Cou¬ 
rant  is  none  too  pleased  about. 

“First  of  all,  the  newspapers  have 
the  same  goal,  they  just  disagree”  on 
the  method  to  be  used  to  achieve  that 
goal,  said  Courant  managing  editor 
Mike  Jenner.  “It’s  a  horrible  prece¬ 
dent  for  one  newspaper  to  subpoena 
another’s  reporter.  But  we  still  con¬ 
sider  it  a  fluid  situation  and  we  hope  to 
avoid  putting  Lyn  on  the  stand.” 

Joining  the  state  in  fighting  against 
releasing  the  transcripts  to  the  news¬ 
papers  are  Neil  H.  Ellis,  president  of 
First  Hartford  Realty  Corp.  and  Jour¬ 
nal  Inquirer  co-owner,  and  his  realty 
company’s  vice  president,  Leonard 
E.  Seader.  Attorneys  for  Ellis  and 
Seader  are  apparently  seeking  to  have 
the  information  released  to  them,  but 
not  to  the  papers. 

Ellis’  wife  Elizabeth  is  publisher 
and  president  of  the  Journal  Inquirer. 

Neil  Ellis  and  Seader  surrendered 
to  Enfield  police  in  December  after 
warrants  for  their  arrest  were  issued 
based  on  the  second  phase  of  a  grand 
jury  investigation  {E&P,  Dec.  27, 
1986).  Both  were  charged  with  con¬ 
spiracy  to  bribe  and  released  on  bond. 
The  warrants,  signed  by  Hartford 
Superior  Court  Judge  Thomas  H. 
Corrigan,  were  issued  just  two  days 
before  the  five-year  statute  of  limita¬ 
tions  was  set  to  expire. 

The  charges  stemmed  from  a  grand 
jury  investigation  into  the  land  deal¬ 
ings  of  former  PZC  chairman  William 
J.  Boudah,  who  was  charged  at  that 
time  with  receiving  a  bribe,  a  charge 


added  to  the  11  felony  counts  he 
already  faced  from  the  first  phase  of 
the  investigation  that  began  in  1984. 

Affidavits  made  public  charge  that 
Ellis  and  Seader  allegedly  sold  a  tract 
of  land  to  Boudah  for  far  less  than  it 
was  worth,  based  on  1981  estimates 
by  appraisers  hired  by  state  prosecu¬ 
tors.  During  the  land  sale  negotia¬ 
tions,  Boudah  allegedly  participated 
in  the  PZC’s  unanimous  approval  of  a 
zone  change  that  allowed  First  Hart¬ 
ford  to  build  40  apartment  units  on 
another  site. 

Now  the  newspapers  are  asking 
that  the  grand  jury  proceedings  tran¬ 
scripts  be  made  public.  The  Journal 
Inquirer  first  applied  to  the  court  and 
was  subsequently  joined  by  the  other 
papers. 

Grand  Jury  affidavits  made  public 
so  far  have  been  only  those  used  to 
support  the  arrest  warrants. 

In  a  Dec.  3,  1986,  article  in  the  JI, 
Hartford  County  State’s  Attorney 
John  M.  Bailey  said  there  was  addi¬ 
tional  evidence  against  the  three  men 
that  is  not  contained  in  the  affidavits 
and  maintained  that  only  enough 
information  for  a  judge  to  find  prob¬ 
able  cause  to  sign  the  arrest  warrants 
need  be  presented  at  that  time. 


When  he  first  spoke  to  E&P  for  the 
December  1986  story  about  how  his 
paper  was  covering  the  owner’s 
arrest,  JI  managing  editor  Chris  Pow¬ 
ell  noted  that  there  were  many  ques¬ 
tions  surrounding  the  charges, 
including  why  Boudah  was  charged 
with  receiving  a  bribe  and  Ellis  and 
Seader  were  charged  with  only  con¬ 
spiracy  to  bribe,  not  actual  bribery; 
why  in  earlier,  similar  cases  involving 
Boudah  and  other  developers  the 
charges  had  been  for  extortion  not 
bribery;  and  why  the  warrants  were 
signed  just  two  days  before  the  statute 
of  limitations  ran  out. 


Meanwhile,  as  the  papers  sought 
release  of  the  grand  jury  transcripts, 
Bixby  wrote  a  story  for  the  Courant 
that  apparently  revealed  information 
about  grand  jury  proceedings  on  a 
particular  day. 

In  later  conversations,  Powell 
noted  that  it  is  common  practice  for 
lawyers  to  oppose  any  pre-trial  dis¬ 
closure.  He  also  said  it  is  common  for 
courts  there  to  seal  grand  jury  tran¬ 
scripts  and  reports. 

According  to  JI  associate  editor 
Ralph  Williams,  who  is  in  charge  of 
the  Enfield  edition,  the  purpose  in 
calling  reporter  Bixby  to  testify  is 
twofold. 

Williams  maintains  that  Bixby, 
who  covered  the  scandal  for  the  JI 
when  it  first  broke  in  1984  and  who 
has  since  covered  it  for  the  Courant, 
can  lend  a  unique  perspective  on  the 
conditions  in  Enfield  —  conditions 
that  may  suggest  further  wrongdoings 
which  may  have  been  brought  out 
during  the  grand  jury  proceedings  but 
that  were  not  acted  upon  because  of 
the  statute  of  limitations. 

“There  are  a  lot  of  other  people 
whose  actions  would’ve  been 
addressed  in  that  testimony,”  Wil¬ 
liams  said,  adding  that  more  than  60 


people  testified  over  the  course  of  the 
11-month  investigation. 

Further,  Williams  said,  although 
grand  jury  proceedings  are  supposed 
to  be  “airtight,”  this  one  appears  to 
be  a  little  less  so  because  of  the  infor¬ 
mation  obtained  by  Bixby.  “If  it  can 
stand  a  little  air,  it  can  stand  a  little 
more,”  he  noted. 

The  Courant  is  reasonably  hesitant 
to  put  one  of  its  reporters  on  the 
stand,  and  Williams  said  he  has  had 
discussions  with  Jenner  to  that  effect. 

“We  are  obviously  seeking  the 
same  information,  but  since  the  JI 
filed  the  [original]  motion,  the  brunt 


“It’s  a  horrible  precedent  for  one  newspaper  to 
subpoena  another’s  reporter.  But  we  still  consider  it  a 
fluid  situation  and  we  hope  to  avoid  putting  Lyn  on 
the  stand.” 


18 


EDITOR  &  PUBLISHER  for  February  28,  1987 


EDITOR  &  PUBLISHER  for  February  28,  1987 


19 


Newspapering  in  Switzerland 

A  look  at  the  country’s  largest  ‘serious’  daily  —  Tages  Anzeiger 


By  Diane  Taylor 

Switzerland  brings  to  mind  breath¬ 
taking  mountains,  beautiful  lakes, 
picturesque  cities,  clean  living,  a  con¬ 
servative  bias. 

Despite  this  image,  the  country’s 
largest  “serious”  daily  newspaper, 
the  Tages-Anzeiger,  “Independent 
Swiss  Daily  Newspaper,”  is  a  “hair 
left  of  the  middle,”  according  to  its 
editor-in  chief. 

Dr.  Peter  Studer,  a  trim  man  of  50, 
sees  the  Tages-Anzeiger  (called  the 
Tagi  by  readers)  as  a  forum-newspa¬ 
per  in  which  the  various  editors 
express  their  own  opinions  in  pointed 
commentaries  and  editorials. 

The  main  competition,  the  Neue 
Zrcher  Zeitung  (NZZ),  is  —  in  Dr. 
Studer’ s  view  —  far  to  the  right  of  the 
middle,  indeed  conservative. 

The  Tages-Anzeiger  was  founded 
in  1893  by  a  German  family.  It  con¬ 
tained  advertisements  (anzeigen)  and 
official  announcements  (angezeig- 
tes),  and  was  a  politically  neutral 
paper  which  introduced  the  serialized 
novel  to  Swiss  newspapers. 

In  1963,  under  the  leadership  of  Dr. 
Walter  Stutzer,  the  newspaper  devel¬ 
oped  its  politically  liberal  point  of 
view.  This  point  of  view  —  and  the 
newspaper  —  evolved  into  the  pres¬ 
ent  paper,  seen  by  some  as  “anti- 
American”. 

In  a  neutral  country  devoted  even 
greater  free  market  enterprise  than 
the  United  States,  the  Tages-Anzei¬ 
ger  dares  to  emulate,  or  perhaps 
improve  upon,  the  large  U.S.  dailies. 

“There  is  a  group  which  is  very 
pro-Reagan,”  Dr.  Studer  explained. 
“They  find  the  conservative  political 
and  free  market-oriented  economic 
views  presented  by  Reagan  appeal¬ 
ing.  It  is  not  our  intention  to  be  anti- 
American,  nor  do  I  feel  we  are.  But 
we  are  critical  of  Reagan’s  policies, 
just  as  some  American  papers  such  as 
the  New  York  Times  and  the 
Washington  Post  are.” 

This  was  borne  out  by  a  recent 
commentary  by  the  Tagi’s  Washing¬ 
ton-based  political  correspondent  — 
“Reagan  Is  Not  America”  —  which 
described  Congress’s  growing  lack  of 
support  for  Reagan’s  programs. 


(Taylor  submitted  this  article  on  a 
free-lance  basis.) 


The  Tages-Anzeiger  is  itself  an 
example  of  a  healthy  free  market 
enterprise,  with  a  1985  income  of 
about  $186  million.  Still  held  by  the 
founder’s  family,  now  Swiss  for  a 
generation,  it  is  more  than  just  the 
largest  daily  in  Switzerland,  which 
actually  is  Blick,  sold  only  at  news¬ 
stands  and  something  like  the 
National  Inquirer  in  the  U.S.  Tagi 
includes  a  printing  plant  and  several 
magazines  and  participates  in  Tele¬ 
text,  Videotex,  and  with  two  other 
large  media  groups  Zrivision,  a 
regional  television  enterprise. 


who  reads  the  newspaper  and  where 
these  people  live. 

The  result  was  an  area  known  as 
Millionen-Zrich,  which  identified 
readers  in  the  city  (369,522  inhabit¬ 
ants)  plus  surrounding  areas  (707,599 
inhabitants). 

In  the  third  section  is  the  economic 
news,  with  stock  market  information 
and  easy-to-read  charts. 

Sports  and  the  “Back  Page,”  with 
short  items  of  popular  interest  — 
such  as  reports  on  accidents  and 
crimes  which,  because  of  Swiss  pri- 
vacy  laws,  give  almost  no 


The  paper,  like  other  Swiss  papers  and  unlike 
American  papers,  rarely  jumps  its  articles.  Little 
advertising  appears  on  the  news  pages. 


The  Tages-Anzeiger  employs  about 
1,350  people.  Current  circulation  is 
around  257,000,  with  some  80%  by 
subscription  and  20%  newsstand 
sales.  The  newspaper  was  published 
until  recently  six  times  a  week  — 
Monday  through  Friday  plus  a  Satur¬ 
day/Sunday  edition. 

On  Jan.  11,  the  Tages-Anzeiger 
began  its  Sonntag  Zeitung  (the  “Sun¬ 
day  Newspaper”),  with  the  former 
editor  of  SonntagsBlick  (the  Sunday 
version  of  Blick)  as  its  editor-in-chief. 
The  newspaper  also  publishes  a 
weekly  “foreign”  edition. 

The  paper  is  divided  into  five  sec¬ 
tions;  Foreign/Swiss;  Zurich;  Eco¬ 
nomic/Other;  Sports/“Last  Page” 
(Kehrseite);  and  “Reportage.”  In  the 
first  section,  the  big  news  is  on  the 
front  page. 

The  second  page  is  the  “Back¬ 
ground  Page,”  with  long  essays  on  a 
current  topic  of  interest.  This  may  be 
written  by  one  of  the  Tages-Anzeiger 
staff  or  by  someone  outside.  Then 
there  is  foreign  news,  Swiss  news, 
cultural  information  and  news,  and 
the  “Reader  Page.”  The  last  page  of 
the  first  section  is  the  weather. 

The  second  section  of  the  paper 
contains  news  about  Zurich:  the  city 
and  the  region  around  it.  The  Tages- 
Anzeiger  undertook  massive  research 
of  its  readership  to  find  out  exactly 


information  —  are  in  the  fourth  sec¬ 
tion. 

The  fifth  section  offers  regularly 
alternating  features  on  nature  and 
research,  media,  travel  and  tourism 
and  transportation  and  technology, 
and  often  includes  color  photos. 

On  Friday  a  “weekend”  insert, 
zri-tip,  appears.  The  weekend  edi¬ 
tion  includes  the  Tages-Anzeiger- 
Magazin  (TAM),  a  slick,  four-color 
magazine  which  includes  features  and 
fiction. 

In  the  late  1970s,  this  magazine 
stirred  controversy  with  an  article 
about  the  Swiss  automobile  sellers’ 
lack  of  interest  in  exhaust  controls. 
The  result  was  an  18-month  advertis¬ 
ing  boycott. 

The  paper,  like  other  Swiss  papers 
and  unlike  American  papers,  rarely 
jumps  its  articles.  Little  advertising 
appears  on  the  news  pages.  Full-page 
ads  are  usually  on  the  left-hand  side, 
with  the  back  pages  of  some  of  the 
sections  devoted  to  ads.  The  only 
comic  strip  is  “Garfield.” 

One  of  the  major  differences 
between  the  Tages-Anzeiger  and 
U.S.  newspapers  is  the  idea  of  rotat¬ 
ing  managing  editors.  Four  senior  edi¬ 
tors  and  the  editor-in-chief  make  up  a 
steering  committee;  these  five  take 
turns  overseeing  daily  operations, 
(Continued  on  page  46) 
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Congratulations 
and  thank  you. 
Stars  &  Stripes! 


We  are  especially  pleased  to 
note  that  your  winning  com¬ 
bination  of  high  technology 
and  dedicated  people  is 
the  same  combination 
that  we  use  to  publish 
Scripps  League 
Newspapers. 

\  We  wish  you  well  for  1990, 


WEEKLY  EDITOR -  - 

William  Rentschler  —  feisty  owner  bucks  the  marketing  trend 


By  Mark  Fitzgerald 

William  Rentschler  would  have 
been  very  comfortable  publishing 
during  John  Peter  Zenger’s  time. 

“I’ve  been  described  as  a  throw¬ 
back  to  the  old  pamphleteers,” 
Rentschler  said  in  a  recent  interview. 
Then  he  smiled  in  agreement. 

Though  this  is  an  industry  that 
seems  to  be  increasingly  dominated 
by  marketing-minded  executives, 
there  are  still  many  old-fashioned  cru¬ 
sading  editors. 

What  makes  Rentschler  unusual  is 
how  this  manufacturing  executive 
came  to  be  a  crusading  editor  and 
publisher  —  and  where  he  is  doing 
his  crusading. 

In  one  sense,  Rentschler  is  a  long¬ 
time  journalist. 

Even  when  he  was  in  officer’s  can¬ 
didate  school  at  Yale,  for  instance,  he 
wrote  a  column.  After  the  war,  he 
says,  he  “almost  flunked  out”  of 
Princeton  because  he  spent  so  much 
time  as  editor  of  the  college  paper. 

His  senior  thesis  was  on  Henry  Jar¬ 
vis  Raymond,  the  New  York  Times 
founder  Rentschler  calls  “a  kind  of 
overlooked  person  in  history.” 

Right  out  of  school  he  went  to  the 
Minneapolis  Star  and  Tribune  where 
he  worked  not  only  as  a  reporter  but 
also  on  the  advertising  and  produc¬ 
tion  sides. 

In  another  sense,  Rentschler  is  a 
newcomer  to  newspapering.  After 
leaving  Minneapolis,  he  became  a 
public  relations  executive  and  then 
began  to  devote  more  time  to  politics 
and  manufacturing.  His  industrial 
arm,  the  Medart  Companies,  consists 
of  several  firms  making  “low-tech” 
products  such  as  lockers,  dollies  — 
and  newspaper  vending  machines. 

Rentschler  did  not  buy  his  first 
newspaper  until  May  1983,  when  he 
purchased  the  old  Singer  Newspaper 
chain. 

The  core  of  Rentschler’ s  newspa¬ 
per  operations  are  the  nine  News/ 
Voice  weeklies  and  semiweeklies  in 
the  staid  —  and  very  affluent  — 
North  Shore  communities  in  the  Chi¬ 
cago  area. 

For  those  readers,  Rentschler’s 
newspapers  last  fall  endorsed  Demo¬ 
crat  Adlai  Stevenson  for  governor  in 
an  election  in  which  even  many 
Democrats  voted  for  Gov.  James 
Thompson  —  and  in  which  both 
major  Chicago  papers  endorsed  the 
three-term  incumbent  Republican. 


“Obviously,  when  you  endorse  a 
Stevenson  on  the  North  Shore  of  Chi¬ 
cago,  you’re  taking  a  big  risk,” 
Rentschler  acknowledged. 

More  recently,  this  self-described 
“lifelong  Republican”  —  and  one¬ 
time  Nixon  campaign  volunteer  — 
ran  a  column  that  said  President  Rea¬ 
gan  was  “straining  credulity  to  the 
outer  limits.” 


“In  early  1984,  1  began  to  question 
whether  the  approach  of  Reagan  was 
working,”  Rentschler  said.  “He’s 
surrounded  himself  with  lightweights, 
people  of  very  little  moral  commit¬ 
ment.” 

Rentschler  isn’t  just  a  political  con¬ 
trarian.  He  has  attacked  what  he  calls 
“America’s  drug  hysteria,”  as  well  as 
big-business  practices. 

In  one  column  last  October,  he 
even  took  out  after  two  favorite 
themes  of  weekly  newspapers:  food 
and  the  weather. 

“We  give  more  attention  to  these,  it 
sometimes  seems,  than  war  and 
peace,”  he  wrote. 

That  particular  column  could  also 
symbolize  Rentschler’s  erudition.  In 
it  he  quoted  authorities  as  disparate  as 
philosopher  George  Santayana,  musi¬ 
cian  John  Cage,  novelist  Henry 
Miller,  Ecclesiastes,  diarist  Samuel 
Pepys  and  essayist  Samuel  Johnson. 

Yet  this  quirky  approach  seems  to 


be  working.  In  the  four  years  he  has 
owned  them.  The  News/Voice  papers 
have  begun  to  pick  up  circulation, 
though  they  are  still  dwarfed  by  the 
Pioneer  Press  newspapers,  a  long¬ 
time  suburban  leader. 

Rentschler  said  his  move  into 
Evanston,  the  largest  North  Shore 
city,  has  gone  well,  though  its  paid 
circulation  is  far  below  Paddock 
Publication’s  Evanston  Review. 

“We  have  1 1 ,000  people  on  either  a 
paid  or  requester  basis  .  .  .  which  the 
Post  Office  people  in  Evanston  tell  me 
has  been  .  .  .  unprecedented,” 
Rentschler  noted. 

Rentschler  started  this  year  by 
buying  the  San  Francisco  Progress,  a 
free  paper  published  three  times  a 
week. 

Even  here  he  started  on  a  feisty 
note. 

In  a  front-page  column,  he  wrote, 
“The  Progress  is  a  good  paper.  My 
aim  —  with  the  help  of  a  splendid 
team  —  is  to  make  it  a  great  newspa¬ 
per.” 

The  paper  claims  a  home-delivered 
circulation  of  220,913  —  half  again  as 


much  as  the  combined  home  delivery 
of  the  two  San  Francisico  dailies. 

“Only  50  dailies  have  more  circula¬ 
tion  on  any  given  day,”  Rentschler 
asserted. 

Rentschler  said  he  was  particularly 
proud  that  former  owners  James 
Deitz  and  M.  Marvin  Johnson  sold 
him  the  paper  though  his  bid  was 
$700,000  lower  than  the  top  offer. 
Terms  were  not  released. 

A  friend  to  numerous  politicians, 
Rentschler  has  persuaded  San  Fran¬ 
cisco  Mayor  Dianne  Feinstein  to 
write  a  column;  she’ll  be  joining  Bay 
Area  politician  Quentin  Kopp  on  the 
op-ed  page. 

“We’re  feisty,  we’re  outspoken  — 
and  we  give  everybody  an  opportun¬ 
ity  to  speak  their  piece,”  he  said. 

That  kind  of  opportunity  is  what 
Rentschler  said  attracted  him  to 
weeklies  in  the  first  place. 

“1  think  we’ve  got  as  many  brains 
(Continued  on  page  44) 


‘We’re  fe/sty,  we’re  outspoken  —  and  we  give 
everybody  an  opportunity  to  speak  their  piece,”  he 
said. 
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KODAK  POLYPRINT  RC  PAPER 


Kodak  Polyprint  RC  paper 
puts  you  in  the  driver’s  seat 
with  unprecedented  creative 
control.  This  high-performance, 
selective-contrast  paper  gives  you 
up  to  180  seconds  of  tray  process¬ 
ing  latitude  to  fine-tune  your 
images.  Then  its  water-resistant 
base  lets  you  speed  through  wash¬ 
ing  and  drying.  Outside  the  dark¬ 
room,  you’ll  admire  the  looks  of 
this  winner.  Bright  whites,  rich 
blacks,  and  a  neutral  image  tone. 
You’ll  also  like  the  way  Polyprint 
RC  paper  handles  high-  or  low- 
contrast  negatives.  Ask  for  it  in  E 
(Lustre-Luxe"),  F  (glossy),  or  N 
(semi-matt)  surfaces,  in  the  sheet 
or  roll  size  you  need. 


We’re  putting  our  commitment 
in  black-and-white.  \  i 


©  Eastman  Ktxlak  Company,  1986 


Getting  there  right  beats 
just  getting  there  fast 


Newsday  hires  New  York  News’  ad  agency 

News  says  after  seven  years  the  agency  was  up  for  ‘review’  anyway 


By  Debra  Gersh 

Holland  &  Callaway  Advertising 
Inc.  has  resigned  its  New  York  Daily 
News  account  and  has  signed  on  as 
advertising  agency  for  New  York 
Newsday,  effective  April  1 . 

Dave  Targe,  Newsday  executive 
vice  president/marketing,  said  Hol¬ 
land  &  Callaway  was  the  only  agency 
approached  to  handle  the  paper’s  $5- 
million  account,  previously  assigned 
to  Hill,  Holliday,  Connors,  Cosmo- 
pulos  Inc.  Advertising. 

“We  selected  Holland  &  Callaway 
because  we  thought  they  had  a  great 
track  record  in  media  promotion,” 
Targe  said,  noting  that  the  agency 
formerly  handled  the  New  York  Her¬ 
ald  Tribune  and  currently  has  the 
People  magazine  account.  “They 
know  New  York  and  the  chemistry  is 
right,”  he  added. 

As  to  the  agency’s  resigning  the 
Daily  News,  Targe  commented,  “In 
the  agency  business,  one  day  you’re 
handling  Ford  and  the  next  day  Chev¬ 
rolet.  They’re  both  good  products.” 

Jim  Campi,  Daily  News  vice  presi¬ 
dent  for  promotion  and  public  rela¬ 
tions,  said  that  the  paper  had 
informed  Holland  &  Callaway  that  it 
was  planning  an  agency  review,  but 
the  actual  review  has  begun  only  now, 
after  the  agency  resigned  the  account. 

Campi  said  the  paper  was  not  dis¬ 
pleased  with  the  agency,  but  “after 
seven  years,  we  just  felt  that  it  was 
time  for  a  review.” 

He  added  that  “there  really  wasn’t 
a  lot  of  confidential  information  that 


they  were  privy  to.  If  I  was  terribly 
concerned  we  wouldn’t  have  told 
them  they  were  up  for  review.” 

Les  Bridges,  executive  vice  presi¬ 
dent  at  Holland  &  Callaway,  said 
there  “was  some  mild  grumbling,  but 
nothing  was  articulated  back  in  the 
fall.  Overall,  they  seemed  happy.  We 
had  been  with  them  a  long  time  (since 
1980). 

“We  took  the  New  York  Newsday 
account  because  the  opportunity 
rarely  comes  along  to  take  a  powerful 
newspaper  and  bring  it  to  prominence 
in  a  major  market,”  Bridges  con¬ 
tinued.  “This  is  an  opportunity  to 
work  with  a  paper  that,  in  essence,  is 
introducing  itself  into  a  market. 
That’s  really  exciting.” 


“In  the  agency 
business,  one  day  you’re 
handling  Ford  and  the 
next  day  Chevrolet 
They’re  both  good 
products.’’ 


Bridges,  who  was  marketing  direc¬ 
tor  for  the  Daily  News  in  1980  and 
1981 ,  said  there  was  “nothing  devious 
about  the  decision-making  process,” 
and  that  switching  newspaper 
accounts  will  not  mean  that  New 
York  Newsday  will  suddenly  become 
privy  to  the  News’  marketing  secrets. 

“I  don’t  think  that  an  advertising 
agency  plays  that  central  a  role  in 
marketing  strategy,”  he  said.  “We 


reflect  what  the  newspaper  wants  to 
do.  Our  advertising  tends  to  reflect 
what’s  in  the  newspaper  at  a  particu¬ 
lar  time. 

“Obviously  we  will  help  create  an 
attitude  about  New  York  Newsday 
with  a  positioning-type  of  campaign, 
but  that  has  nothing  to  do  with  the 
positioning  of  the  Daily  News,” 
Bridges  continued.  “Anyone  who 
looks  at  the  newspapers  in  the  New 
York  market  can  figure  out  pretty 
much  what  they  are  trying  to  do.  Out 
of  the  demographics  .  .  .  you  can  fig¬ 
ure  out  where  the  newspaper  should 
be  positioned. 

“We’re  not  going  to  waste  promo¬ 
tional  dollars  shadowboxirtg”  at  the 
other  papers  in  the  market,  he  added. 

As  to  his  former  post  at  the  News, 
in  which  he  would  have  been  privy  to 
long-range  marketing  plans.  Bridges 
noted  that  was  “many  moons  ago” 
and  that  “any  student”  of  the  New 
York  newspaper  situation  realizes 
that  a  lot  has  happened  since  then. 

“I  will  miss  working  for  the  Daily 
News.  I  had  a  lot  of  friends  there,  and 
I  certainly  wish  them  well,”  Bridges 
commented.  “I  expect  the  paper  will 
survive  and  hopefully  flourish.” 

No  specific  promotional  plans  for 
New  York  Newsday  have  been  put 
together  yet,  although  meetings 
between  principals  at  the  agency  and 
the  paper  were  planned  for  the  week 
following  the  announcement  Feb.  19. 

“I  think  the  New  York  market  is 
going  to  see  some  sassy,  colorful” 
advertising  for  New  York  Newsday  in 
the  coming  months.  Bridges  noted. 


Ex-AP  exec  appointed  to  White  House  communications  post 


John  O.  Koehler,  former  Asso¬ 
ciated  Press  assistant  general  man¬ 
ager  and  managing  director  of  the 
World  Services  Division,  was 
recently  appointed  White  House 
communications  director. 

Although  some  White  House  staff 
members  said  they  were  not  aware  of 
the  fact  that  Koehler,  who  was  born  in 
Dresden  —  now  part  of  East 
Germany  —  was  for  six  months  a 
member  of  a  Nazi  youth  group,  AP 


executives  said  he  made  no  secret  of 
his  association  in  the  Jungvolk  —  not 
to  be  confused  with  the  Hitler  Youth, 
an  organization  for  older  children. 

According  to  an  AP  statement, 
Louis  D.  Boccardi,  AP  president  and 
general  manager,  said,  “Personnel 
files  at  the  AP  are  private,  and  as  a 
matter  of  policy  we  will  not  violate 
that  trust.  But  John  Koehler  made  no 
secret  of  the  fact  that  he  grew  up  in 
Germany  during  World  War  II  and  as 


a  child  belonged  to  a  Nazi  youth  orga¬ 
nization  there.” 

Koehler  told  reporters,  “I  don’t 
have  anything  to  hide.  If  somebody 
reads  anything  sinister  into  that  and 
thinks  that  somebody  at  age  10  could 
be  a  sinister  person,  then  I  only  feel 
sorry  for  them.” 

On  Feb.  20,  Koehler  expressed 
resentment  that  his  youthful  associa¬ 
tion  has  been  brought  up  now. 

(Continued  on  page  44) 
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BEIRUT-Leftist  militiaman  runs  for  cover  after  firing  rocket  grenade 
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The  First  Name  In  News. 


Our  Beirut  staff  was  under 
fire  e\'en  more  than  usual  that 
day. 

They  called  to  ask  for 
special  permission  to  transmit 
the  photo  with  a  hand-written 
caption.  Caught  in  the  thick 
of  the  fighting,  they  had  to 
work  under  a  table  and 
couldn’t  get  to  the  npewriter. 

That’s  just  one  example 
of  our  commitment  to  ex¬ 
cellence  in  photojournalism. 
We  have  nearly  200  full-time 
photographers  and  stringers 
in  all  the  right  places. 

We  also  have  the  compact 
and  powerful  Reuter  News 
Pictures  Terminal. 

For  full  details  on  subscrib¬ 
ing  directly  to  the  Reuter 
News  Pictures  Service,  contact 
John  DePrez  or  Maiy  Ellen 
Shearer  at  { 2 1 2 )  603-3576. 
There’s  a  lot  more  where  this 
one  came  from. 


Financial  reports 

(Continued  from  page  17) 

earlier.  Before  two  non-recurring  items,  fourth-quarter 
income  in  1986  was  $41.6  million,  or  $1.04  a  share. 

Revenues  for  the  quarter  were  $543.9  million,  up  from 
$513.0  million. 

Operating  revenues  for  Tribune’s  newspapers  stayed 
flat  at  $1.36  billion,  but  operating  profits  rose  to  $200.3 
million  from  $175  million. 

In  the  fourth  quarter,  newspaper  revenues  rose  to 
$375.4  million  from  $362.9  million,  while  operating  profits 
dipped  slightly  to  $64  million  from  $65.1  million. 

Operating  results  improved  at  all  Tribune  papers  except 
the  New  York  Daily  News  which  was  adversely  affected, 
mostly  in  the  fourth  quarter,  by  employee  termination 
costs  of  about  $10  million  and  a  loss  on  the  sale  of  mail- 
room  equipment  totaling  about  $7.7  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  a  small  drop  in  net 
earnings  in  1986  to  $100.2  million  from  pro  forma  net 
income  of  $102  million  a  year  earlier. 

Earnings  per  share,  with  fewer  outstanding,  came  to 
$7.80  in  1986  compared  with  pro  forma  earnings  of  $7.73  a 
year  earlier. 

In  1985  the  Post  Co.  realized  $12.3  million,  or  930  a 
share,  from  the  sales  of  certain  cellular  telephone  and 
SportsChannel  interests. 

The  1986  results  were  reached  after  absorbing  the  dilu¬ 
tion  of  $14.6  million  resulting  from  the  acquisition  in 
January  1986  of  53  cable  television  systems. 

Revenues  for  1986  totaled  $1.2  billion,  up  from  $1.1 


billion  in  1985.  Revenue  from  the  cable  systems  was  a 
major  source  of  the  increase. 

For  the  fourth  quarter,  net  income  was  $36.3  million,  or 
$2.82  a  share,  versus  $32.5  million,  or  $2.53  a  share,  for  the 
1985  period.  Revenues  for  the  quarter  came  to  $333.5 
million,  up  from  $291.4  million. 

Newspaper  division  operating  income  rose  to  $130.1 
million  from  $114.5  million.  Newspaper  revenues  totaled 
$589.3  million  in  1986,  up  from  $556. 1  million  the  previous 
year. 

Total  advertising  volume  at  the  Washington  Post 
increased  1%  to  5.53  million  inches,  up  from  5.46  million 
inches.  Post  ad  revenues  were  up  6%. 

For  the  fourth  quarter,  newspaper  revenues  increased 
7%,  while  Post  advertising  inches  were  up  2%  to  1.54 
million  inches. 

—  Compiled  by  Andrew  Radolf 

AP  signs  new  agreement 
for  Accu-Weather  maps 

The  Associated  Press  has  announced  a  new  arrange¬ 
ment  with  Accu-Weather,  the  weather  forecasting  ser¬ 
vice,  to  provide  more  and  enhanced  weather  maps  for  the 
news  service’s  LaserPhoto  network. 

In  addition  to  the  new  weather  maps,  Accu-Weather 
will  provide  new  regional  weather  maps  for  the  Northeast, 
Southeast,  Midwest  and  West  for  both  morning  and  after¬ 
noon  papers.  Extra  weather  items  —  one  called  Weather 
Trivia  and  one  called  Today  in  Weather  History  —  will  be 
transmitted  weekly,  seven  to  a  package. 

There  will  be  no  additional  charge  for  the  extra  service, 
which  was  expected  to  start  Feb.  23. 


THE  PRESIDENT 
DOESNT  TAKE  AN  OATH 
TO  DEFEND  THE 
AMERICAN  FLAG  OR 
THE  STATUE  OF  LIBERTY. 


'Hk  IVwkkix  Ukr^  .in  aith  w  .Irtmi  tlx-  C.itiiiWutkni  .?f  ihc  I’niicii 
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oxCTUj-  standi  tJui'  tr  kjrn  niott  .ibcn«  the  C’onetiUtUiTi. 

THE  CONSTITUTION 

ITic  words  we  live  ty 


WE’D  LIKE  TO 
REMIND  YOU  THAT  THE 
UNCENSORED  CONTENT 
OF  THIS  NEWSPAPER  IS 
MADE  POSSIBLE  BY 
THE  CONSTITUTION  OF 
THE  UNITED  STATES. 

THE  CONSTITUTION 

The  words  we  live  ty 


Created  for  the  Ad  Council  by  Scoli, 
McCabe,  Sieves  Inc.,  these  print  ods 
ore  port  of  o  multimedia  notional  od 
campaign  to  heighten  public  aware¬ 
ness  of  the  Constitution  during  its 
bicentennial.  Newspapers  were  asked 
to  begin  running  them  voluntarily  Feb.  23. 


AFTER  THE  DECLARATION 
OF  INDEPENDENCE 
OUR  FOUNDING  FATHERS 
WROTE  SOMETHING 
EVEN  MORE  IMPORTANT. 

'IrtjTJrsams  Uk- !a>7tri^i.>t'thf  Dccbr.ttjsX;  .M" livicpervlciKT 
sw  FKfv  r^  -  initi-  i  vs-h.it  Kn-r  v  ailed  ibi  gratest  >ti(^ 

djcumtrt  sQ-uck  •>tt  K'  'Jk  Kirvl  aixl  itiind  'fniir!. 


Out  CxiruinK;  i’ltJw  r>  vre.Ccd  tiw  ('.xiitiiuikw  «' the  I  ’rated  States. 

Tx  tht  first  TJitK  in  ht.r.ti;.-.  pvtwci  was  K  the  people  to  the 

gc'x'ernmtrt.  aaid  ive  Ij’  the  jjivxmincn  u-*  the  pcojik. 

'I'he  tlrcdoni  unicashed  Ia-  the  C'raWutv'r  .ilkwcd  Amerkant 
to  deiThip  tfic:  t.UrtTL:  .ir»i  al>ilkier  t»'  the  fiillnt.  .Arvl  attiir  wfiit  b  nivw' 
krvvw!)  the  w^xkl  ovtj'  .i-  uie  Ac.Mr>. 

Ajwt  comntenv'rate  rJw  IVentennul  iH'thrCxiititutkia  there  fa 
no  better  fa'.VvXi  as  an  /\:nerk3n  U'  i  caffinv-  titc  peine  ijiirs  fa-  -which 
oui  coorars-  stjaids  ihan  to  k.u-n  more  abc\tt  the  C^rstiaftxt. 

'IVvwnxbtvciK-clj-. 

THE  CONSTITUTION 

The  words  we  live  ty 


Promoting  awareness  of  the  Constitution 


Employing  the  theme  “The  Consti¬ 
tution.  The  Words  We  Live  By,”  a 
multimedia  national  ad  campaign  to 
heighten  public  awareness  of  the 
document  during  its  bicentennial  was 
launched  Feb.  23. 

Created  for  the  Advertising  Coun¬ 
cil  by  volunteer  agency  Scali, 
McCabe,  Sloves  Inc.,  the  campaign  is 
slated  to  run  through  early  1988,  with 
additional  campaigns  to  follow  during 
the  five-year  celebration. 

Robert  P.  Keim,  Ad  Council  presi¬ 
dent,  noted  that  this  campaign  is 
unusual  and  very  different  than  other 
public  service  campaigns.  Rather 
than  express  the  message  that  people 
should  do  something  —  fasten  their 
seat  belts,  avoid  drugs,  etc.  —  this 
message  is  more  subtle:  how  to  get 
people  involved  in  the  process  of 
democracy. 

Four  print  ads  have  been  devel¬ 
oped,  as  well  as  a  series  of  six  televi¬ 
sion  commercials  and  three  or  four 
radio  spots  (which  are  in  the  final 
phases  of  development).  Should 
funds  allow,  outdoor  will  also  be 
explored. 

All  the  ads  encourage  people  to 
“learn  more  about  the  Constitution” 
and  write  for  a  free  information  kit, 
which  Keim  noted  is  the  most  com¬ 
prehensive,  informational  and 
“bountiful”  the  Ad  Council  has  ever 
sent  out.  The  kits  include  an  illus¬ 
trated  guide  to  the  Constitution,  a 
historical  map  that  traces  the  states  as 
they  ratified  it,  bookmarks  with 
biographies  of  six  people  involved  in 


forming  the  document,  a  list  of  state 
Bicentennial  Commission  offices,  a 
bibliography  and  a  list  of  the  23  bicen¬ 
tennial  commissioners. 

Scali,  McCabe,  Sloves  used  two 
focus  groups  while  preparing  the  ads. 
The  first  consisted  of  kids  aged  12  to 
18.  What  they  found  in  this  group  was 
little  detailed  knowledge  about  the 
Constitution,  a  perception  that  it  is  an 
adult  responsibility,  a  reluctance  to 
take  on  additional  studies  and  the 
necessity  that  it  be  made  interesting. 

The  second  focus  group  was  made 
up  of  parents  of  children  who  would 
fit  in  the  first  group  —  although  not 
necessarily  the  parents  of  those  chil¬ 
dren  studied.  What  the  agency  found 
in  this  group  was  a  repeated  apprecia¬ 
tion  of  the  concept  of  freedom,  a  low 
recall  of  details  about  the  document, 
an  unpreparedness  to  discuss  the 
Constitution  with  their  children  or 
anyone  else,  little  spare  time  to  spend 
on  special  projects  and  that  they 
would  welcome  access  to  the  study 
kit. 

Thus,  the  agency  developed  a  two¬ 
fold  objective:  to  increase  awareness 
of  the  Constitution  and  its  importance 
to  everyday  lives;  and  to  encourage 
people  to  learn  more  by  writing  for 
information,  following  the  press 
coverage  of  the  events  and  by  reading 
books,  taking  classes  and  talking  to 
their  friends. 

The  strategy,  then,  is  to  convince 
people  that  the  Constitution  affects 
them  every  day  in  ways  that  are  often 
taken  for  granted  or  are  not  fully 


understood  and  without  which  their 
daily  lives  would  be  radically  and 
negatively  changed. 

Sam  Scali,  vice  chairman  of  the 
agency,  said  he  hopes  the  campaign 
will  have  a  “trickle-down  effect,” 
being  implemented  first  on  a  local 
level  and  then  spreading  throughout 
the  nation. 

A  second  wave  of  ads  is  slated  to 
appear  just  prior  to  September,  when 
the  celebration  comes  to  a  head  for 
the  commemoration  of  the  actual 
signing. 

Keim  said  he  is  hoping  that  the 
media  will  donate  some  $20-  to  $25 
million  in  space  and  time  to  run  the 
ads,  and  remarked  that  media  people 
who  have  already  seen  the  ads  are 
enthusiastic. 

“Nobody’s  done  a  campaign  on  the 
Constitution  before,”  he  added. 
“We’re  working  from  the  ground 
level.  We’re  trying  to  affect  the 
psyche  of  millions  of  Americans,  cov¬ 
ering  virgin  territory.  Nobody’s  done 
this.” 

Endowment  to 
honor  Slomovitz 

The  University  of  Michigan 
Department  of  Communication  has 
received  a  $10,000  endowment  to 
establish  an  annual  scholarship  hon¬ 
oring  UM  alumnus  Philip  Slomovitz, 
editor  emeritus  of  the  Jewish  News,  a 
weekly  newspaper  published  in 
Detroit. 
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NEWSPAPERS,  REACH  YOUR  AD  TARGETS 
WITH  A  SPACE  PROGRAM  IN 

EDITOR  &  PUBLISHER. 

Whether  you  are  talking  to  the  industry  as  a  whole,  to  the  press,  to 
advertisers  and  ad  agencies,  or  to  current  and  prospective  em¬ 
ployees  —  Editor  &  Publisher  reaches  them. 

E&P  is  the  only  independent  weekly  news  source  for  everyone 
involved  with  newspapers,  and  it  offers  unique  feature  and  event 
issues  that  provide  advertising  opportunities: 

Business  Review  and  Forecast 
CNPA  Conference 
Newspaper  in  Education  Week 
ASNE  Convention 
ANPA  Convention 
E&P  Annual  Linage  Issue 
AP  Managing  Editors  Conference 
NNA  Convention 
SNPA  Conference 
E&P  Journalism  Awards  and 
Fellowships  Directory 


CNPA  California  Newspaper  Publishers  Assoc. 

ASNE  American  Society  of  Newspaper  Editors 

ANPA  American  Newspaper  Publishers  Association 

AP  Associated  Press 

NNA  National  Newspaper  Association 

SNPA  Southern  Newspaper  Publishers  Association 

Editor  &  Publisher 

11  Wast  19th  Street  •  New  York,  N.Y.  10011 


This  announctmertt  of^iean  as  a  mauft  <4 rrcord  only 

$275,000,000 

Gulf  +  Western  Inc, 

$100,000,000 

Notes  Due  1996 

$175,000,000 

Debentures  Due  2006 

Julyim 

Monfan  Stanley  acted  as  financial  advisor  to 

Continental  Caldex  tuon,  Inc  in  this  transaction 

$30X000M0 

Continental  Cablevision,  Inc, 

has  acquired  approximately  48%  of  its 
common  stock  from  Dow  Jones  &  Company, 
Inc,  and  Other  Stockholders 

Januar,  IVhh 

Morgan  Stanley  acted  as  financial  ads  isor  to 

Cook  Inlet  CommunKations  Corp  in  this  transaction 

Cook  Inlet  Communications  Corp 

acquired 

WTNHTV 

iHartfordSew  Haven,  CT> 

from 

Capital  Cities  Communications,  Inc. 

January  1986 

Morgan  Stanley  acted  as  financial  ads  isor  to  I 

Bf  Acquisition  Corp  mthtsiransoi  tion 

BT Acquisition  Corp 

a  Joint  Venture  Between  Taft  Broadcasting  Company  and 
The  Robert  M.  Bass  Group,  Inc. 

acquired 

Wometco  Cable  TV,  Inc. 

December  1986 

This  announcement  appears  as  a  mailer  of  record  onh. 

This  announcement  appears  as  a  matter  cf  record  onh 

This  onniujnivnumi  a\  et  mnllurnl  mnninniv 

Morgan  Sianles  acted  as  finam  ial  ads  tsor  to  1 

Price  Communications  Corporation 

896, 768  Shares 

4.000,000  Vnits 

JU  TGroup  Inc.  in  this  transat  lion  i 

JWT  Group,  Inc.  ^ 

$150,000,000 

Price  Communications  Corporation 

Falcon  Cable  Systems  Company, 

acquired  j 

13%  Subordinated  Notes  Due  1996 

Common  Stock 

a  California  Limited  Partnership 

1 

Gray  and  Company  Public 

Price  SlOVd  a  Share 

Price  $20  a  Unit 

Communications  International,  Inc. 

Juh  1986 

jui\  im 

December  1986 

(Xiobermb 

Morgan  Sianles-  acted  as  financial  ad\  isor  to 

Morgan  Stanley  acted  as  financial  advisor  to 

This  announcement  appears  as  a  matter  of  retord  only. 

McCiraw  Hill.  Inc.  in  this  transaction. 

McGraw-Hill,  Inc. 

\ewCily  (  ommunkationv  Inc.  in  this  transaction 

NewCity  Communications,  Inc. 

NewCity  Communications,  Inc. 

The  Times  Mirror  Company 

acquired 

acquired 

$35,000,000 

$100,000,000 

Numerax,  Inc. 

Eleven  Radio  Stations  of 

Katz  Broadcasting  Company,  Inc. 

Subordinated  Discount  Notes  Due  1996 

Notes  Due  1996 

June  1986 

August  1986 

1  August  1986 

\  Manh  1986 

This  announcement  afB>ear$  as  a  matter  of  record  only 

Morgan  Sianles  acted  as  financial  advisor  to 

Tha  announcement  appears  as  a  mailer  of  record  only  ■ 

.Morgan  Stanley  acted  as  financial  ads  aor  to 

Emma  Broadcasiing  Corporaiion  in  this  transaction. 

Melromedu  Inc  in  this  iransai  lion  _ 

$254,500,000 

f 

Comcast  Corporation 
$110,000,000 

Emmis  Broadcasting  Corporation 

Emmis  Broadcasting  Corporation 

The  Cellular  Telephone  and  Paging 
Operations  of  Metromedia  Inc. 

acquired 

$95,000,000 

5f/2  %  Convertible  Subordinated  Debentures 

Three  Radio  Stations  of 

$34,200,000 

acquired  hy 

2,000,000  Shares 

Class  A  Common  Stock 

Doubleday  Broadcasting,  Inc. 

Senior  Zero  Coupon  Notes  Due  1991 

Southwestern  Bell  Corporation 

July  1986 

August  1986  , 

Pending 

This  announcemeni  appears  as  a  mailer  cf  record  onl\ 

.Morgan  Sianles  acted  as  financial  ads  aor  to 

Morgan  Sianles  ix  iedas  financial  ad\  isor  to 

GFyC  ommunKvlHms.  Iik-  in  ihistransoi  tion 

Metropolitan  Bmaikvsiing  CorpoealHin  in  tha  Iranvk  iion 

Price  Communications 

Corporation 

GFV  Communications,  Inc. 

The  Times  Mirror  Company 

Metropolitan  Broadcasting 

$8,197,597 Series  B  Zero  Coupon 

acquired  by 

has  sold  an  b0%  interest  in  its 
subsidiary 

Corporation 

Subordinated  Notes  Due  1990 

acquired 

Publishers  Paper  Company 

$3, 000, 000  8. 95 %  Subordinated  Notes 
(Series  A)  Due  1989 

Valassis  Communications,  Inc. 
a  wholly-owned  subsidiary 

Jefferson  Smurfit  Corporation 

Nine  Radio  Stations  and  the 

Texas  State  Networks  of 

$4,000,000  9.25%  Subordinated  Notes 

of  Consolidated  Press  Holdings  Limited 

Metromedia  Inc. 

(Series  B)  Due  1991 

May  1986 

Detember  1986 

hehruars  1986 

September  1986 

Morgan  Slonlev  acted  as  financial  advisor  to 

This  announcement  appears  as  a  mailer  of  record  onls 

Forsimann  Little  d  Co  in  iha  transaclion 

Fulilter  PuNtshmg  Cornpany  in  this  transaction 

The  hekJCorpomiHm  m  this  irunsat  i'oii 

Forstmann  Little  <£  Ca 

Pulitzer  Publishing  Company 

1,600,000  Shares 

The  Field  Corporation 

(through  an  affiliated  partnership) 

WRGBTV 

has  repurchased 

Pulitzer  Publishing  Company 

acquired 

(Albany-SchenectadyTroy,  NYl 

Common  Stock 

approximately  43  %  of  its 

a  division  of 

Group  W  Radioi,  Inc. 

Freedom  Newspapers.  Inc. 

outstanding  Common  Stock 

Price  $271/2  a  Share 

February  1986 

September  1986 

December  1986 

Smembermh  ' 

This  announcemeni  appears  as  a  matter  record  onl\ 

Morgan  Sianles  acted  as  financial  advisor  to  Mobile 

This  annoumement  appears  as  a  matter  of  record  on/s 

Morgan  Sianks  oiled  as  financial  adi  isor  to 

(immmKal.,.,  CorpmIK,.  c/.Amem  m  ,h„ 

BellSouth  CorporaiHm  m  this  iransat  imn 

First  Carolina  Communications.  Inc. 

Mobile  Communications  Corporation 

of  America 

Emmis  Broadcasting  Corporation 

Bell  South  Corporation 

acquired 

$45,000,000 

American  Cellular  Telephone 

$50,000,000 

acquired 

Corporation 

13^/2%  Subordinated  Debentures  Due  1996 

on  behalf  of  its  joint  venture  with 

Beil  South  Corporation 

14^/8%  Subordinated  Debentures  Due  1995 

L.M.  Berry  and  Company 

Sosember  1986 

September  1986 

January  1986 

Deiemher  1986 

$338,323,529 
BT Acquisition  Corp. 
$212,000,000 

Senior  Subordinated  Discount  Notes  Due  1996 
$92,500,000 

Subordinated  Debentures  Due  2001 
$25,000,000 

C  umuiatiye  Excbangeabie  Redeemable  Preferred 
Stock 

BT  Cable,  Inc. 

$8,823,529 

Drcember  mi,  Closs  B  Commou  Stock 


has  sold  suhsiantiaUy 
all  of  the  assets  of 

KMOX-TV 
(St.  Louis,  MO) 


Viacom  International  Inc. 


Price  Communications  Corporation 


fVometco  Broadcasting  Corp 


Morgan  Stanley  at  led  as  financial  ads  ts 
Reuters  Holdings  pic  in  this  iran'Oclit 


Reuters  Holdings  pic 


Instinet  Corporation 


Metropolitan  Broadcasting 
Corporation 

$65,000,000 

13 1/4  %  Senior  Subordinated  Debentures 


$152,500,000 

161/2%  Junior  Subordinated  Deferred 
Interest  Debentures 


McGraw-Hill,  Inc. 


The  Economy  Company 


Cordura  Corporation 


International  Thomson 
Organisation  Ltd. 


Communications 

industry 

know-how. 

Investment 

bcinking 

expertise. 


Morgan  Stanley  knows  that  communi¬ 
cations  companies  have  very  specialized 
needs.  Because  Morgan  Stanley  knows  the 
communications  industry. 

Morgan  Stanley’s  Communications 
Group  provides  clients  in  the  communica¬ 
tions  industry  with  a  singular  resource— a 
team  of  more  than  a  dozen  seasoned  in¬ 
vestment  bankers  who  work  full  time  with 
media  companies.  They  bridge  the  gap  be¬ 
tween  the  unique  needs  of  their  clients  and 
the  demands  of  financial  markets. 

Over  the  past  two  years,  the  Communi¬ 
cations  Group  has  been  involved  in  trans¬ 
actions  with  a  total  value  in  excess  of  $10 
billion. 

From  mergers  and  acquisitions  to  fi¬ 
nancings  and  corporate  restructurings, 
Morgan  Stanley’s  Communications  Group 
delivers  the  combination  of  investment 
banking  expertise  and  communications  in¬ 
dustry  know-how  its  clients  need. 


MORGAN  STANLEY 


I  NEWSPEOPLE  IN  THE  NEWS 


Richard  H.Amberg  Jr.  Peter  R.  La  Dow  Arthur  W.  Howe 


Janet  Chusmir 
moving  to  Miami 

Janet  Chusmir,  president  and 
publisher  of  the  Boulder  (Colo.)  Daily 
Camera  since  1982,  will  move  to 
executive  editor  of  the  Miami  Herald 
in  May. 

She  is  to  replace  Heath  Meri¬ 
wether,  who  has  held  the  position 
since  mid-1983  and  will  assume 
another  role  with  Knight-Ridder, 
Inc.,  according  to  Herald  chairman 
and  publisher  Richard  G.  Capen  Jr. 

John  L.  Dotson  Jr.,  director  of 
night  operations  for  Philadelphia 
Newspapers,  Inc.,  will  replace  Chus¬ 
mir  in  Boulder.  All  the  newspapers 
are  owned  by  Knight-Ridder. 

Chusmir,  57,  was  with  the  Herald 
from  1968  until  she  went  to  Boulder. 
In  Miami  she  worked  as  a  reporter 
and  then  columnist,  features  editor. 
Living  Today  editor  and  assistant 
managing  editor/features. 

Capen  said  the  change  in  Herald 
editors  is  due  to  Meriwether’s  long- 
expressed  desire  to  live  and  work  in 
another  part  of  the  country  after  a 
career  spent  primarily  in  Miami. 
Meriwether,  43,  joined  the  newspaper 
in  1970  as  a  reporter  and  has  held  a 
number  of  writing  and  editing  posi¬ 
tions,  including  executive  city  editor 
and  managing  editor  before  his  cur¬ 
rent  job. 

Dotson,  50,  began  his  career  as  a 
Newark  Evening  News  reporter  and 
then  was  a  reporter  for  the  Detroit 
Free  Press.  For  17  years  he  was  with 
Newsweek  magazine  before  moving 
to  Philadelphia  in  1983.  At  the  maga¬ 
zine  he  was  a  Los  Angeles  bureau 
chief  and  then  senior  editor  and  news 
editor  in  charge  of  coordinating 
reporting  efforts. 

*  *  * 

Paul  de  la  Garza,  who  joined  the 
Associated  Press  in  Chicago  in  1985 
following  graduation  from  the  Uni¬ 
versity  of  Texas,  has  been  appointed 
correspondent  in  Carbondale,  Ill. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Service 


Richard  H.  Amberg  Jr.,  former 
general  manager  of  the  St.  Louis 
Globe-Democrat ,  was  named 
publisher  of  the  Montgomery  (Ala.) 
Advertiser  and  the  Alabama  Journal. 

He  succeeds  H.  Doyle  Harvill, 
who  resigned  last  fall  to  become 
executive  editor  of  the  Tampa  Tri¬ 
bune  and  vice  president  of  the  Tri¬ 
bune  Co. 

Amberg,  whose  father  served  as 
publisher  of  the  Globe-Democrat 
from  1955  until  his  death  in  1967, 
worked  his  way  through  the  Globe- 
Democrat  organization,  beginning  as 
a  copy  desk  editor  in  1972  and 
becoming  Illinois  edition  editor  and 
then  metropolitan  editor. 

A  graduate  of  Harvard  University, 
Amberg  began  his  career  as  a  manage¬ 
ment  trainee  for  Newhouse’s  Staten 
Island  Advance. 

He  also  served  two  years  as  assis¬ 
tant  editor  of  the  Syracuse  (N.Y.) 
Post-Standard. 

♦  ♦  * 

Peter  R.  La  Dow,  vice  president 
and  general  business  manager  of  John 
P.  Scripps  Newspapers,  San  Diego,  is 
the  1987  president  of  the  California 
Newspaper  Publishers  Association. 

La  Dow  succeeded  Anthony 
Newhall,  publisher  of  the  Newhall 
Signal.  The  president-elect  is  Row¬ 
land  Rebele,  publisher  of  the  Para¬ 
dise  Post,  and  Phelps  Dewey,  assis¬ 
tant  to  the  publisher  of  the  San  Fran¬ 
cisco  Chronicle,  is  vice  president. 

Dick  Blankenburg,  co-publisher 
of  Five  Cities  Times-Press-Recorder, 
Arroyo  Grande,  is  secretary-trea¬ 
surer. 

La  Dow  entered  the  newspaper 
business  in  1964  with  the  Ventura 
Star-Free  Press,  the  Scripps  flagship 
paper,  spending  seven  years  in  all 
departments  except  editorial.  In  1971, 
he  joined  the  corporate  office. 


Arthur  W.  Howe  has  been 
appointed  head  of  circulation  mar¬ 
keting  and  sales  for  the  Philadelphia 
Inquirer,  moving  from  financial  news 
reporter. 

Last  year  he  won  the  Pulitzer  Prize 
fcr  national  reporting  and  tht  Scripps 
Howard  Public  Service  Award  for  his 
series  of  76  stories  on  The  Internal 
Revenue  Service. 

Howe  joined  the  Inquirer  in  1979 
and  prior  to  that  had  worked  at 
regional  newspapers,  including  the 
Wilmington  News  Journal  and  the 
Philadelphia  Evening  Bulletin. 

*  *  * 

James  K.  Robertson  has  been 
named  director  of  marketing  at  the 
Hartford  Courant.  He  returned  to  the 
newspaper  where  he  formerly  was 
national  advertising  manager,  after 
serving  as  Eastern  sales  manager  for 
Times  Mirror  National  Marketing  in 
New  York  City.  Robertson  succeeds 
Henry  E.  Scott,  recently  named 
assistant  managing  editor/Connecti¬ 
cut. 

*  ♦  * 

Jim  Shine  is  the  newly  named 
advertising  director  of  the  Centre 
Daily  Times,  State  College,  Pa.  He 
was  retail  advertising  manager  of  the 
Bradenton  (Fla.)  Herald  before  join¬ 
ing  the  newspaper  last  September. 

♦  *  * 

Leonard  E.  Bach,  manager  of  mar¬ 
keting  services  at  the  Philadelphia 
Inquirer  and  Philadelphia  Daily 
News,  is  retiring  on  March  1  after  39 
years  with  the  papers. 

He  joined  the  Inquirer  as  a  promo¬ 
tion  copywriter  and  was  named  pro¬ 
motion  manager  in  1953.  He  served  in 
that  capacity  for  20  years  and  in  1973 
was  appointed  to  his  current  position. 
Bach’s  plans  include  writing  and  con¬ 
sulting  from  his  home  at  1500  Locust 
St.,  in  Philadelphia. 
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Garner  Anthony,  57,  plans  to  resign 
fronr  Cox  Enterprises  at  end  of  1987 


Garner  Anthony,  chairman  of  the 
board  and  chief  executive  officer  of 
Cox  Enterprises,  Inc.,  since  October 
of  1974,  plans  to  resign  at  the  end  of 
this  year. 

He  made  his  decision  known  during 
the  recent  senior  management  confer¬ 
ence  for  Cox  Enterprises  executives 
held  in  Phoenix. 

Anthony,  57,  stated  in  the  com¬ 
pany’s  formal  announcement: 
“Acquisition  of  Cox  Communica¬ 
tions  by  Cox  Enterprises  in  1985  and 
the  merger  of  the  two  companies  was 
the  realization  of  a  long-term  goal. 
Now  that  the  merger  has  been  suc¬ 
cessfully  completed,  the  time  is  right 
for  me  to  leave  Cox  Enterprises.” 

Adding  he  was  “particularly 
proud”  of  how  the  employees  worked 
and  cooperated  with  each  other  in  the 
merger,  Anthony  said,  “The  share- 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Clayton  Frink  is  the  new  general 
manager  of  Madison  Newpapers  Inc., 
publisher  of  the  Capital  Times  and  the 
Wisconsin  State  Journal. 

Frink,  a  journalism  graduate  of  the 
University  of  Texas  at  Austin, 
worked  16  years  at  the  Austin  Ameri- 
can-Statesman  as  managing  editor, 
business  manager,  general  manager 
and  president.  In  Madison,  he  suc¬ 
ceeds  Phil  Blake,  who  left  to 
become  publisher  of  the  Missoula 
(Mont.)  Missoulian. 

*  *  * 

Jeffrey  N.  Brown  has  been  named 
special  projects  manager  for  Home 
News  Enterprises,  Columbus,  Ind., 
parent  company  of  the  Columbus 
Republic  and  four  other  Indiana 
newspapers. 

Most  recently  advertising  director 
for  the  Monticello  Herald  Journal,  an 
HNE  paper,  Jeffrey  Brown  is  the  fifth 
generation  of  the  Brown  family  to  be 
involved  in  newspaper  management. 
His  father,  Robert  Brown,  is  chair¬ 
man  of  the  board  of  Home  News  and 
former  publisher  of  the  Republic. 

*  *  * 

Scott  Messer,  formerly  account¬ 
ing  manager  for  the  Dallas  Morning 
News,  has  been  named  assistant  con¬ 
troller  with  responsibility  for  daily 
operation  of  the  accounting  depart¬ 
ment,  with  exception  of  the  credit 
division,  which  reports  to  vice  presi¬ 
dent/controller  Barry  Peckham. 


holders  of  Cox  Enterprises,  Inc.,  are 
indeed  fortunate  to  to  have  the  caliber 
of  people  they  do  staffing  and  operat¬ 
ing  this  company.  Those  employees 
are  a  source  of  enormous  pride  and 
affection  for  me.  The  leadership  of  the 
company  is  in  good  hands  and  the 
company  is  positioned  to  continue  to 
grow  and  prosper  well  into  the  next 
century.” 

Anthony  resides  in  Honolulu.  He 
received  his  B.A.  degree  from  the 
College  of  William  and  Mary  and  his 
L.L.B.  degree  from  Vanderbilt  Uni¬ 
versity  School  of  Law  and  practiced 
law  in  Honolulu  for  a  time  before 
establishing  his  own  business  in  real 
estate  and  personal  investments. 

Anthony’s  wife  is  Barbara  Cox 
Anthony.  She  and  her  sister,  Anne 
Cox  Chambers,  are  the  owners  of  Cox 
Enterprises.  Their  father,  James  M. 
Cox,  founded  the  company. 


Lee  Hills,  editorial  chairman 
emeritus  of  Knight-Ridder,  Inc., 
announced  his  retirement  from  the 
board  of  directors  on  Feb.  21,  in  a 
letter  to  other  board  members. 

Hills  will  remain  active  as  vice 
chairman  and  head  of  planning  of  the 
Knight  Foundation. 

In  his  letter.  Hills  said,  “My  45 
years  with  the  company,  covering 
most  of  the  jobs  in  our  business,  have 
been  an  enormously  satisfying  experi¬ 
ence.  I  am  most  grateful  to  all  of  you 
for  your  support  and  warm  friendship 
over  the  years.  But  1  am  reducing  my 
commitments  because  there  are  a  lot 
of  personal  things  1  want  to  do.” 

♦  *  * 

W.  Scott  Sherman,  most  recently 
production  manager  for  Sentinel 
Communications  Company, 
publisher  of  the  Orlando  Sentinel,  is 
now  operations  director  for  the  com¬ 
pany. 

♦  *  * 

Richard  D.  Sanford  Jr.,  19,  of 
Roxbury,  N.Y.,  became  the  fourth 
generation  of  his  family  to  work  for 
the  Catskill  Mountain  News,  Mar- 
garetville,  N.Y.,  when  he  recently 
started  as  an  assistant  pressman. 

His  great-grandfather  published  the 
newspaper  from  1903  until  his  death 
in  1964.  His  father,  Richard  D.  San¬ 
ford,  40,  of  Bloonville,  N.Y.,  is  cur¬ 
rently  the  publisher,  having  suc¬ 
ceeded  his  father,  Roswell  R.  San¬ 
ford,  who  died  in  1985. 

Young  Sanford,  who  finished  high 
school  last  June,  is  taking  a  year  off 
before  resuming  his  studies  at 
Rochester  Institute  of  Technology. 


Eugene  Falk  has  joined  Philadel¬ 
phia  Newspapers  Inc.  as  senior  vice 
president  responsible  for  operations 
areas. 

Falk  was  with  the  San  Jose  Mer¬ 
cury  News  as  vice  president  of  opera¬ 
tions  in  charge  of  production  depart¬ 
ments,  building  operations  and  sev¬ 
eral  systems  areas. 

In  his  newspaper  operations 
career,  Falk  also  has  worked  in  Dow 
Jones,  Gannett,  Harte-Hanks,  and 
Ridder  organizations. 

*  ♦  * 

At  the  Williamsport  (Pa.)  Sun- 
Gazette,  Clifford  A.  Thomas  was 
named  executive  editor;  John  F. 
McNichol,  editor;  Duane  H.  Bower, 
managing  editor,  and  Leon  J.  Pol- 
LOM,  city  editor. 

Thomas,  who  joined  the  staff  of  the 
former  morning  Gazette  and  Bulletin 
in  1934,  was  named  m.e.  of  the  Sun- 
Gazette  in  1963  and  editor  in  1971. 
Bower,  on  the  staff  since  1971,  most 
recently  has  been  city  editor. 

McNichol  started  on  the  afternoon 
Sun  in  1948  and  became  managing 
editor  of  the  Sun-Gazette  in  1971. 
Pollom  started  as  a  police  reporter  in 
1976  and  most  recently  has  been  on 
the  city  copy  desk. 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 

uMThcl'ff 


“. . .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gately 
introduced  Heathcliff.” 

—  Mary  Vespa 
PEOPLE  Magazine 
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OBITUARIES 


George  Beveridge  Jr.,  65,  1958 
Pulitzer  Pulitzer  Prize  winner  for 
local  reporting  and  former  associate 
editor  of  the  late  Washington  Star, 
died  at  his  home  in  Bethesda,  Md.,  on 
Feb.  14  of  leukemia. 

He  joined  the  Evening  Star  in  1940 
as  a  copyboy,  became  a  reporter  two 
years  later  and  moved  up,  holding  a 
number  of  posts  including  editorial 
writer,  assistant  managing  editor  for 
metropolitan  news,  ombudsman,  and 
associate  editor. 

He  worked  for  the  newspaper  until 
it  folded  in  August  1981,  and  then 
went  to  work  for  Allbritton  Commu¬ 
nications  Co.,  and  in  1984  became  a 
senior  vice  president  of  Riggs 
National  Bank,  Washington,  D,C., 
where  he  combined  various  activities 
into  a  communications  department. 

*  *  * 

James  V.  Bonner,  72,  a  former  vice 
president  of  Ted  Bates  Inc.,  New 
York,  and  earlier  national  advertising 
manager  of  the  late  Hartford  (Conn.) 
Times,  died  Jan.  29  in  Hyannis,  Mass. 
*  *  * 

George  W.  Bragdon  Sr.,  87, 
retired  36-year  reporter  for  the 
defunct  Hartford  (Conn.)  Times,  died 
Dec.  30. 

*  *  * 

Marshall  H.  Bragdon,  81 ,  former 
literary  editor  of  the  Springfield 
(Mass)  Republican,  died  Jan.  3. 

*  *  * 

Sir  John  Burgess,  74,  chairman  of 
Reuters  from  1959  to  1969,  died  Feb. 
10  after  a  short  illness. 

Sir  John  was  chairman  of  the  Car- 
lisle-based  Cumbrian  Newspapers 
group  in  his  native  northern  England. 
In  1950-57,  he  also  was  a  director  of 
Britain’s  national  news  agency.  Press 
Association,  and  the  agency  chair¬ 
man  for  1955.  From  1960  to  1981  he 
was  also  chairman  of  Border  Televi¬ 
sion,  a  private  network  serving  the 
Scottish-English  border. 

In  1935-45,  he  served  as  an  officer 
in  the  Border  Regiment  in  France,  the 
Middle  East,  Burma  and  India. 

*  *  * 

William  D.  Clark,  85,  a  veteran 
United  Press  International  newsman, 
died  on  Jan.  24  at  Hartford  (Conn.) 
Hospital. 

He  began  his  career  at  age  18  as  a 
Bridgeport  (Conn.)  Telegram 
reporter  and  worked  for  newspaper.s 
in  several  states  before  joining  United 
Press  in  1932  in  New  Haven. 

He  became  UP’s  Connecticut  man¬ 
ager  in  1934  and  in  1958,  Connecticut 
manager  for  the  newly  created  UPI. 


In  1958,  Clark  was  the  first  newsman 
to  make  a  completely  submerged 
nuclear  submarine  transatlantic 
crossing. 

♦  *  * 

Allison  Danzig,  88,  a  New  York 
Times  sportswriter  for  45  years  and  an 
authority  on  tennis,  football  and  row¬ 
ing,  died  Jan.  27  of  a  heart  attack. 

A  graduate  of  Cornell  University, 
Danzig  joined  the  sports  staff  of  the 
Brooklyn  Eagle  in  1921  and  in  1923 
moved  to  the  Times.  He  retired  in 
1968  after  his  70th  birthday. 

*  *  * 

William  F.  Dismer  Jr. ,  78,  a  sports 
reporter  for  the  Washington  Post 
before  World  War  II  and  later  for  the 
old  Washington  Star,  died  Feb.  3  at 
Sibley  Memorial  Hospital  after  a 
stroke.  He  was  sports  information 
director  at  George  Washington  Uni¬ 
versity  in  1960-63  and  then  at  the  Uni¬ 
versity  of  Maryland  until  he  retired  in 
1969. 

*  *  * 

Davidson  Dunton,  74,  a  former 
Canadian  journalist  and  retired  presi¬ 
dent  of  Carleton  University,  Ottawa, 
died  Feb.  7. 

Dunton,  an  editor  for  the  then- 
Montreal  Star  in  the  1930s,  was  chair¬ 
man  of  the  Canadian  Broadcasting 
Corporation  board  of  governors  in 
1945  and  chairman  of  the  Ontario 
Press  Council  in  1972-82. 

Hs  *  * 

Jerry  Gallagher,  71,  retired 
night  editor  of  the  Hazleton  (Pa.) 
Standard-Speaker,  died  Jan.  12  at  his 
home.  After  a  Pennsylvania  newspa¬ 
per  career  spanning  five  decades, 
Gallagher  retired  in  1980.  He  had 
been  night  editor  since  1966. 

*  *  * 

Russell  M.  Hickey,  67,  a  28-year 
employee  of  the  Indiana  (Pa.)  Gazette 
until  his  retirement  in  January  of 
1985,  died  Feb.  2  in  Allegheny  Gen¬ 
eral  Hospital,  Pittsburgh,  following 
major  surgery.  He  began  his  career  in 
the  Gazette  advertising  department  in 
1956  and  was  named  advertising 
director  in  1966. 

*  *  * 

John  Victor  Horner,  76,  a 
reporter  and  editor  for  the  late 
Washington  Star  and  a  past  president 
of  the  National  Press  (Tlub,  died  Jan 
24  at  his  home  in  Arlington,  Va. 

He  worked  for  the  Evening  Star  for 
more  than  17  years  and  covered  Con¬ 
gress,  the  State  Department,  Latin 
American  affairs  and  political  cam¬ 
paigns  and  served  various  desks.  He 
resigned  in  1965  and  began  working 


for  ITT  Corporation,  handling  press 
and  public  relations. 

Horner  started  his  career  in  1930 
with  the  Lynchburg  (Va.)  News. 

*  *  * 

Marion  Y.  Kingsbury,  66,  former 
owner/publisher  of  the  Stafford 
Springs  (Conn.)  Reminder,  died  Jan. 
9. 

*  *  * 

Steven  A.  Marquez,  29,  a  reporter 
for  the  Philadelphia  Daily  News,  died 
of  pneumonia  on  Jan.  15  at  Pennsyl¬ 
vania  Hospital  in  the  city.  Before 
joining  the  Daily  News  staff  in  1984, 
he  was  a  reporter  for  the  St.  Peters¬ 
burg  Times. 

*  *  * 

D.  Lathan  Mims,  70,  retired  editor 
of  the  Harrisonburg  (Va.)  Daily 
News-Record,  died  Jan.  22  of  a  heart 
attack.  He  was  a  former  president  of 
the  Virginia  Press  Association  and 
adviser  and  confidant  to  two  Virginia 
governors  and  former  Sen.  Harry 
Byrd  Jr.  He  managed  three  of  Byrd’s 
Senate  campaigns. 

*  *  * 

Thomas  C.  Marinelli,  44,  former 
reporter  for  the  Springfield  (Mass.) 
Morning  Union  and  Sunday  Republi¬ 
can,  died  in  New  Britain,  Conn.,  on 
Jan.  10  after  a  long  illness.  More 
recently  he  was  a  domestic  and  for¬ 
eign  correspondent  for  McGraw-Hill. 
*  *  * 

Ronald  W.  Smith,  54,  associate 
editor  of  the  Dallas  Times-Herald, 
died  Feb.  5  after  suffering  a  heart 
attack  in  Bristol,  Conn. 

Smith  had  gone  to  Bristol  to  be 
interviewed  for  the  editor’s  post  at  the 
Bristol  Press.  The  Times-Herald  and 
the  Bristol  Press  are  owned  by  the 
Media  News  Co.  Driving  a  rented  car, 
he  was  following  Press  publisher 
Joseph  Zerbey  on  a  tour  of  the  com¬ 
munity  when  the  car  veered  from  the 
road  into  a  snowbank.  Paramedics 
rushed  Smith  to  Bristol  Hospital, 
where  he  was  pronounced  dead. 

A  former  sports  and  travel  editor  of 
the  Philadelphia  Inquirer,  he  had 
been  with  the  Dallas  paper  since  1980 
in  various  editing  posts  and  was  a 
member  of  the  editorial  board. 

*  *  * 

Ronald  A.  Watts,  56,  former 
reporter  for  the  Rochester  (N.Y.) 
Times-Union  and  a  former  interna¬ 
tional  affairs  representative  for  the 
American  Newspaper  Guild,  died 
Jan.  2  of  a  heart  attack  at  his  home. 
He  most  recently  was  assistant  vice 
president  for  college  relations  at  the 
State  University  of  New  York, 
Brockport. 
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. . .  WHERE  HEIGHTS  AND  TRAILS  MEAN  GROWING  SALES 

Within  50  miles  of  any  New  England  entry  point,  there  are  from  three  to  a  dozen  major  ski  areas,  with 
facilities  for  downhill  skiing  at  any  level  of  expertise.  What’s  more,  the  entire  region  is  laced  with  trails  for 
that  newer,  more  earthbound  sport,  cross-country  skiing.  This  year.  New  England’s  hotels  and  ski  lodges 
offer  attractive  rates  to  skiers  who  prefer  to  save  time,  money  and  energy  for  sport  instead  of  spending 
it  on  transportation  to  Europe  and  the  West. 

New  England’s  ski  development  gives  a  billion-dollar  lift  to  the  region’s  economy,  putting  ready  money 
in  the  hands  of  residents.  And  since  those  residents  are  among  the  nation’s  most  avid  newspaper  readers, 
you  get  a  superlative  run  for  your  advertising  dollar  in  New  England  daily  newspapers. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MASSACHUSETTS  CONNECTICUT 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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ADVERTISING 


Bozell,  Jacobs,  Kenyon  &  Eckhardt  urges  uniform  ad  rates 


A  letter  has  been  sent  to  leading 
newspaper  publishers  in  the  top  25 
markets  around  the  country  from 
Bozell,  Jacobs,  Kenyon  &  Eckhardt 
Inc.  calling  for  a  uniform  ad  rate  card. 

The  letter  was  sent  “to  reaffirm  this 
agency’s  long-standing  position  on 
rates  offered  to  us  by  your  newspaper 
on  behalf  of  our  clients,  and  to  appeal 
to  your  good  business  judgment  in 
reconsidering  a  uniform  rate  card  for 
all  advertisers  —  both  national  and 
retail  alike.” 

Joel  S.  Kushins,  the  agency’s 
senior  vice  president/media  director 
who  signed  the  letter  on  behalf  of  the 
agency,  told  E&P  that  he  thinks  it  is 
neither  responsible  nor  fair  for  news¬ 
papers  to  be  charging  such  enormous 
differentials  between  national  and 
retail  advertising. 


Further,  the  proliferation  of  special 
product  category  discounts  and 
exceptions  to  the  differential 
“doesn’t  really  speak  to  the  heart  of 
the  matter,”  he  said,  adding  that  he 
thinks  the  packaged  goods  category 
discounts,  for  example,  “will  not  suc¬ 
ceed  in  attracting  enough  business  to 
make  it  worth  the  newspapers’ 
while”  and  may  thus  be  used  as  an 
excuse  for  newspapers  to  continue 
charging  as  much  as  65%  more  for 
national  ads. 

Legitimate  expenses,  such  as  com¬ 
missions,  should  be  the  only  differ¬ 
ence  between  rates,  Kushins  said, 
noting  that  if  the  differential  were 
17.65%  “no  one  would  be  disturbed. 

“A  lot  of  motions  are  being  taken 
by  some  reluctant  parties  who  think  a 
drop  in  rates  means  a  drop  in 
revenue,”  he  continued,  “but  I  would 
be  the  first  one  to  encourage  our 
clients  to  use  newspapers  if 
[elimination  of  the  differential]  does 
occur.” 

According  to  the  letter,  “Our  belief 
is  that  newspapers  as  a  medium  will 
become  much  more  attractive  to 
national  advertisers  when  priced  at 
rates  which  are  more  competitive  to 
other  media,  and  uniform  throughout. 
In  return,  we  believe  that  the  reduced 


costs  will  ultimately  generate  hand¬ 
some  revenue  increases. 

“In  the  many  meetings  our  people 
have  attended  over  the  years,  both 
with  the  individual  publishers  and 
with  the  Newspaper  Advertising 
Bureau,  our  position  has  generally 
been  met  with  skepticism,”  the  letter 
continued.  “Last  year,  however,  the 
NAB  Future  of  Advertising  Commit¬ 
tee  met  with  AAAA’s  [American 
Association  of  Advertising 
Agencies’]  Media  Policy  Committee 
to  outline  some  thoughts. 

“One  of  their  suggestions  was  a 
‘window  of  opportunity’  for  reduced 
rates  to  be  offered  to  new  advertisers. 
This  would  have  allowed  these  adver¬ 
tisers  to  enjoy  special  introductory 
rates  for  a  given  period  of  time.  These 
rates  would  have  been  set  substan¬ 


tially  closer  to  lower  rates  now 
offered  your  retail  customers.  The 
principal  concern  was  that  the  offer¬ 
ing  would  not  have  been  uniformly 
made  to  all  potential  clients  on  a  com¬ 
mon  basis,”  the  letter  said. 

“Recently,  however,  some  news¬ 
papers  have  put  a  special  discount 
plan  into  effect  for  certain  selected 
packaged  goods  advertisers  (E&P, 
Dec.  20,  1986).  The  NAB’s  Future  of 
Advertising  Rate  Committee  has  fol¬ 
lowed  with  a  proposal  that  publishers 
look  to  increase  incentives  to  national 
advertisers,  calling  for  isolation  of 
even  more  categories  —  drugs  and 
beer  are  mentioned  —  to  stimulate 
their  consideration  of  the  medium 
(E&P,  Jan.  31). 

“As  with  the  NAB/AAAA  discus¬ 
sions  last  year,  neither  of  these 
actions  accomplishes  the  objective  of 
giving  some  assurance  to  national 
advertisers  that  they  are  getting  rates 
equitable  to  those  offered  local  news¬ 
paper  accounts,”  according  to  the  let¬ 
ter.  “The  only  virtue  of  a  special  cate¬ 
gory  rate  is  that  it  offers  newspaper 
publishers  the  potential  for  short¬ 
term  revenue  increases.  At  the  same 
time,  these  special  rate  classifications 
serve  to  penalize  those  national 
advertisers  which  have  been  regular 


users  of  the  medium. 

“Long-established  national  news¬ 
paper  advertisers  such  as  those  in  the 
airline,  automotive  and  financial  ser¬ 
vices  categories  have  continuously 
supported  the  newspaper  industry 
with  substantial  portions  of  their 
advertising  budgets.  These  advertis¬ 
ers  are  deserving  of  no  less  than  the 
same  treatment  accorded  new  adver¬ 
tisers,”  the  letter  states. 

“Needless  to  say,  newspapers  are 
not  the  only  medium  that  these  adver¬ 
tisers  use  to  reach  their  publics.  And, 
while  their  budgets  may  not  now  rep¬ 
resent  new  revenue  to  newspapers, 
one  might  observe  that  their  use  of  the 
medium  might  well  have  been  greater 
had  the  rates  they  paid  for  their  news¬ 
paper  advertising  not  been  quite  as 
high. 

“Advertisers  such  as  these  find  it 
even  more  disconcerting  that  they  are 
charged  rates  well  in  excess  of  your 
local  retail  customers  when  you  con¬ 
sider  that  their  own  businesses  are,  in 
essence,  retail  by  virtue  of  the  local 
presence  of  their  sale  outlets  —  be 
they  ticket  offices,  dealerships  or 
brokerage  facilities.  They  do  not  now 
deserve  to  find  themselves  paying 
rates  in  excess  of  other  advertisers, 
be  they  retail  or  packaged  goods,”  the 
letter  reads. 

Kushins’  letter,  dated  Feb.  12, 
asked  the  publishers  to  reply  by  Feb. 
27  with  their  positions  on  the  matter. 
The  responses  will  be  tabulated  for 
distribution  within  the  agency  and  to 
its  clients,  he  said. 

“Meanwhile,”  the  letter  con¬ 
cluded,  “we  encourage  you  to  recon¬ 
sider  the  single  rate  card  proposition 
for  all  advertisers,  and  put  an  end  to  a 
practice  which  is  more  steeped  in  an 
archaic  tradition  than  it  is  in  sound 
business  practice.” 

1986  newspaper  ad 
spending  up  7.2% 

Expenditures  for  newspaper  adver¬ 
tising  in  1986  totaled  $26,989  billion, 
an  increase  of  7.2%  over  1985, 
according  to  estimates  from  the 
Newspaper  Advertising  Bureau. 

Spending  for  retail  advertising  rose 
6.5%  to  $14,311  billion,  and  national 
was  up  0.7%  to  $3,376  billion.  For  the 
fourth  straight  year,  spending  for 
classified  led  the  categories  for 
growth,  increasing  by  1 1 . 1%  to  $9,303 
billion. 


“ . . .  ive  encourage  you  to  reconsider  the  single 
rate  card  proposition  for  all  advertisers,  and  put  an 
end  to  a  practice  which  is  more  steeped  in  an  archaic 
tradition  than  it  is  in  sound  business  practice.” 
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Insert 

(Continued  from  page  13) 


Mountain  News  of  Denver,  Colo. ;  the 
Houston  Chronicle',  Newsday  of 
Long  Island,  N.Y.;  the  Los  Angeles 
Times',  the  Miami  Herald  and  News: 
the  Memphis  Commercial  Appeal: 
and  the  Milwaukee  Journal-Sentinel. 

Also:  the  Minneapolis  Star  and  Tri¬ 
bune:  The  Star-Ledger  of  Newark, 
N.J.;  the  New  Orleans  Times-Pica- 
yune:  the  New  York  Times:  the 
Orange  County  Register,  the  Orlando 
Sentinel:  the  Philadelphia  Inquirer 
and  News:  the  Raleigh  News  and 
Observer:  the  San  Diego  Union-Tri¬ 
bune:  the  San  Francisco  Newspaper 
Agency  (which  represents  the  San 
Francisco  Chronicle  and  the  San 
Francisco  Examiner):  the  San  Jose 
Mercury  News:  the  Seattle  Times:  the 
Tampa  Tribune:  the  Washington 
Post:  and  the  Gannett  Westchester 
Rockland  Newspapers  Inc.  (which 
represents  a  number  of  Gannett  news¬ 
papers  in  New  York  state). 

“Without  the  sponsors  we  couldn’t 
do  it,”  Condon  said. 

There  has  been  some  positive  feed¬ 
back,  he  added,  noting  that  at  least 
one  major  retailer  has  responded  in  a 
letter  to  the  INAME. 

Each  sponsor  paper  got  a  “couple 
of  hundred”  copies  of  the  insert,  and 
it  was  also  distributed  at  the  National 
Retail  Merchants  Association  con¬ 
vention  in  New  York  City,  as  well  as 
at  the  INAME  sales  conference  in 
Miami.  Copies  of  the  insert  are  avail¬ 
able  to  newspapers  for  250  each 
through  the  NAB,  Condon  continued. 

“No  one  paper  is  going  to  get  that 
business,  even  the  largest  paper,”  he 
said.  “We  have  to  sell  them  on  the 
concept  of  newspapers. 

“I’ve  been  listening  to  retailers  for 
25  years,”  he  said,  adding  that  they 
have  been  asking  for  such  things  as 
zoning  and  better  reproduction.  “All 
we  could  sell  was  black-and-white, 
weekday  and  Sunday.  We  were  prod¬ 
uct-oriented  instead  of  customer- 


Members  polled 
on  name  change 


Acting  on  a  proposal  to  change  the 
name  of  the  organization  founded  in 
1930,  the  board  of  directors  of  the 
International  Newspaper  Promotion 
Association  is  sending  ballots  to  the 
membership  asking  for  a  vote  on  the 
change  of  name  to  “International 
Newspaper  Marketing  Association.” 


oriented.  We  reacted  rather  than 
acted. 

“Yet  everybody  we  compete  with 
(radio,  television,  magazines)  is  mar¬ 
keting-oriented,”  he  added.  “Now 
we  have  a  lot  to  do  to  get  the  message 
out  that  we  have  what  they 
(advertisers)  want.” 

But  Condon  also  noted  that  the 
newspaper  industry  has  undergone  a 
change  in  attitude,  culminated  by  the 
Future  of  Advertising  task  forces, 
with  the  entire  industry  realizing  that 
the  money  is  out  there  and  working 
together  to  get  it. 

An  audiovisual  presentation  based 
around  the  insert  is  being  discussed, 
and  Condon  said  other  trade  publica¬ 
tions  such  as  Stores  magazine  and 
Advertising  Age  have  discussed  run¬ 
ning  the  insert. 


St  Louis 

(Continued  from  page  15) 


are  considered  by  many  to  be  the  St. 
Louis  Post-Dispatch's  major  com¬ 
petition  for  advertising  dollars.  Dur¬ 
ing  his  talk,  Ingersoll  said  he  thought 
the  Post  and  the  Journals  complement 
one  another  and  could  “work  very 
effectively  in  the  public  interest.” 

The  Post-Dispatch  is  the  only  major 
newspaper  in  the  market.  “Calen¬ 
dar,”  its  weekend  planning  sec¬ 
tion,  appears  on  Thursday  with  a  10- 
day  entertainment  forecast. 

Post  publisher  Nicholas  Penniman 


IV  said  “any  new  product  that 
appears  in  the  market  is  competition. 
This  is  the  135th  newspaper  product 
to  appear  in  this  market  every  week, 
including  Ingersoll’s  other  prod¬ 
ucts.” 

Ingersoll  said  he  is  not  interested  in 
starting  a  daily  newspaper  in  the  mar¬ 
ket,  although  he  did  try  to  buy  a  large 
interest  in  the  Globe-Democrat 
before  it  folded. 

“We  had  discussed  at  one  time  or 
another  in  the  past  trying  to  assist  the 
Globe-Democrat,”  he  said.  “For 
various  reasons,  that  turned  out  not  to 
be  practical.  We  are  in  the  community 
newspaper  business  in  St.  Louis  and 
that’s  the  business  that  we  think  we 
know  and  we’re  going  to  continue  to 
publish.” 

Ingersoll  said  philosophical  differ¬ 
ences  between  the  last  owners  of  the 
Globe  (William  Franke  and  John 
Prentis)  and  himself  was  one  of  the 
reasons  he  did  not  buy  into  the  paper 
before  it  closed  down. 

“I  insisted  on  local  editorial  inde¬ 
pendence  for  the  editor  and  publisher 
of  the  Globe-Democrat,”  Ingersoll 
said.  “Other  people  take  different 
views  of  that.  It’s  significant  to  the 
Suburban  Journals  that  our  editions 
take  different  views  of  the  same 
issues.  I’m  opposed  to  people  who  tell 
other  people  how  to  think  or  what  to 
write.  That  was  an  issue.  It  wasn’t  a 
key  issue,  but  it  was  an  issue.” 

In  addition  to  the  newspapers  in  the 
St.  Louis  market,  Ingersoll  Publica¬ 
tions  publishes  34  dailies  and  114 
weeklies  in  16  states. 
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Transmitting  digital  photos 

UPl  has  introduced  a  system  to  carry  pictures  in  digitai  form  to  newspapers; 
it  aiso  inciudes  an  eiectronic  darkroom  for  processing  the  photos 


United  Press  International  has 
introduced  what  it  called  a  revolution¬ 
ary  system  for  moving  pictures  elec¬ 
tronically. 

UPI  chairman  and  chief  executive 
Mario  Vazquez  Raha  said  its  Pyxys 
system  was  “a  quantum  leap  for¬ 
ward”  in  the  news  agency’s  techno¬ 
logical  advancement,  which  he  called 
one  of  UPI’s  top  priorities. 

Executives  involved  in  the  project 
said  Pyxys  handles  graphics  in  digital 
form,  as  opposed  to  the  more  com¬ 
mon  analog  form,  and  therefore 
increases  the  speed,  quality  and  flexi¬ 
bility  of  pictures  it  handles. 

The  Pyxys  system  was  developed 
by  Digital  A.V.,  a  Knoxville,  Tenn., 
firm  experienced  in  fiber-optic  medi¬ 
cal  imaging,  and  will  be  manufactured 
by  Martom  Digital  Inc .,  also  of  Knox¬ 
ville. 

UPI  funded  Digital  A.V.’s  research 
and  development  w'ith  “a  very  sub¬ 
stantial”  sum  of  money,  over  $1  mil¬ 
lion,  and  has  exclusive  marketing 
rights  to  Pyxys,  according  to  Milton 
Benjamin,  UPI  president  and  editor. 

Pyxys  will  be  available  for  lease,  at 
undisclosed  prices,  to  subscribers  of 
the  full  UPI  news  and  picture  service, 
Benjamin  said.  There  were  no  imme¬ 
diate  plans  to  market  the  systems 
elsewhere,  he  said. 

UPI  was  bought  from  bankruptcy 
last  year  by  majority  partner  Vazquez 
Raha  and  minority  partner  Joe  Russo 
after  the  news  agency’s  previous 
owners  sold  its  non-U. S.  photo  oper¬ 
ations  and  its  picture  archives  to  Reu¬ 
ters  for  almost  $6  million. 

Digital  A.V.  president  Tom  Sud- 
man  called  Pyxys  the  first  system  of 
its  kind  in  the  world. 

Pyxys  uses  satellites  and  electronic 
workstations  to  deliver  and  manipu¬ 
late  digital  information.  It  is  designed 
to  carry  pictures,  sound  and  text  in 
digital  form  to  newspapers  and  to  tele¬ 
vision  and  radio  stations.  It  is  also  an 
electronic  darkroom  for  processing 
pictures. 

Digital  transmissions  are  less 
affected  by  interference  in  transit 
than  are  analog  transmissions,  but 
their  speed  is  limited  by  the  size  of  the 
line.  The  Associated  Press  photo  sys¬ 
tem  is  partially  digital,  and  most 


graphics  systems  for  newspapers 
handle  information  in  digital  form. 

“This  technology  can  rise  to  any 
future  requirement,”  Sudman  said  at 
a  Washington,  D.C.,  news  confer¬ 
ence  Feb.  20.  Pyxys  systems  have 
“80%  of  the  capability  of  prepress 
equipment,”  he  said,  adding  that 
Digital  A.V.  was  committed  to  inter¬ 
facing  its  equipment  with  any  cooper¬ 
ating  prepress  system  vendor. 

“Without  a  doubt,  pagination  is  in 
our  future,”  Sudman  said.  “We  are 
without  a  doubt  in  full  development  of 
a  pagination  system.” 

As  explained  by  UPI  and  Digital 
A.V.  officials,  Pyxys  at  UPI  involves 
standard  film-based  photographs 
transmitted  from  a  portable  dark¬ 
room  via  phone  lines  to  UPI’s  master 
digitai  darkroom,  where  it  will  be  digi¬ 
tized  and  edited  before  being  uplinked 
to  a  satellite  for  delivery  to  satellite 
dishes  linked  to  clients’  systems, 
where  photos  could  be  previewed 
before  being  printed. 


Sudman  said  Pyxys  can  reproduce 
pictures  in  variable  resolutions  up  to 
900  lines  an  inch.  However,  most 
newspapers  publish  photos  at  less 
than  100  lines  an  inch. 

A  scanner  for  digitizing  photos  or 
slides  was  not  shown. 

Pyxys  systems  are  designed  in 
three  basic  configurations,  200,  300 
and  400.  The  200  is  a  basic  photo 
receiving  setup.  The  300  is  for  televi¬ 
sion.  The  400  is  a  sophisticated  elec¬ 
tronic  darkroom  and  graphics  work¬ 
station.  It  was  demonstrated  at  the 
news  conference  how  it  could  com¬ 
bine  color  photographs  and  text  and 
could  compose  color  graphs. 

Demonstrations  were  given  in  color 
and  black-and-white.  Prints  were  pro¬ 
duced  by  modified  Sony  thermal 
printers  in  5"  x  7"  form  at  150  lines  an 
inch. 


Digital  A.V.  general  manager  E. 
David  Wood  said  there  had  been  no 
problems  in  blowing  up  the  prints, 
which  are  smaller  than  current  wire 
service  pictures.  He  said  the  com¬ 
pany  was  developing  software  that 
would  to  allow  output  of  three  color 
separations. 

In  the  indefinite  future,  UPI  said  in 
its  brochure,  “Film-based  cameras 
will  be  replaced  by  digital  cameras 
that  require  no  film  and,  therefore,  no 
negative  developing  and  printing 
before  the  images  are  transmitted.” 

But  Sudman  said  he  expected 
photographers  to  user  silver-based 
photography  for  a  long  time. 

The  system  could  involve  a  digital 
photo  archive  using  compact  disks  as 
well  as  interfaces  to  traditional 
typesetters. 

The  first  installation  was  expected 
at  a  newspaper  in  May,  Benjamin 
said.  It  has  already  been  tested  at 
Vazquez  Raha’s  Mexico  City  news¬ 
paper,  and  on  newsprint  the  photos 


looked  good. 

Benjamin  said  UPI  expected  100 
Pyxys  systems  to  be  installed  by  the 
end  of  this  summer. 

No  prices  were  announced.  But 
Vazquez  Raha  said  Pyxys  would  be 
affordable  by  most  clients  and  people 
would  be  surprised  at  how  little  they 
cost. 

“It  will  very  quickly  pay  for  itself,” 
he  said. 

Rich  Clarkson,  director  of  photog¬ 
raphy  for  National  Geographic  maga¬ 
zine  and  a  consultant  on  the  project, 
said  of  Pyxys,  “This  system  is 
extremely  practical  for  a  lot  of  differ¬ 
ent  uses  a  with  a  lot  of  different 
needs.” 

Benjamin  said  UPI  expected  an 
easy  transition  to  Pyxys,  which  can 
transmit  to  old  as  well  as  new  receiv¬ 
ing  equipment. 


UPi  funded  Digital  A.V.’s  research  and  development 
with  “a  very  substantial”  sum  of  money,  over  $1 
million,  and  has  exclusive  marketing  rights  to 
Pyxys . . . 
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Harris  Corp. 
reports  hike 
in  net  income 

Harris  Corp.  reported  net  income 
increased  39%  to  $20. 1  million  for  the 
quarter  ended  Dec.  26  even  though 
sales  declined. 

The  profit  amounted  to  490  a  share, 
compared  with  $14.5  million,  or  360  a 
share,  a  year  earlier.  Sales  dropped  to 
$525  million  from  $562'million  for  the 
year-earlier  quarter. 

Harris  said,  however,  that  total 
orders  booked  in  the  quarter 
increased  from  a  year  earlier  and 
exceeded  shipments. 

Harris  said  the  Information  Sys¬ 
tems  Sector,  which  includes  Harris 
newspaper  front  end  systems, 
reported  strong  sales  increases  to 
break  even  after  tallying  a  loss  in  the 
same  quarter  a  year  earlier. 

John  Hartley,  Harris  president, 
said  while  there  has  been  no  apparent 
upturn  in  its  markets,  operating 
improvements  and  product  introduc¬ 
tions  were  expected  to  yield  “signifi¬ 
cant”  earnings  increases  for  the  fiscal 
year. 

Speech  Plus  Inc. 
completes  financing 

Speech  Plus  Inc.  said  it  has  com¬ 
pleted  a  second  round  of  financing 
worth  more  than  $3  million  that 
involved  Ameritech  Development 
Corp.,  Mitsubishi  Corp.,  Northern 
Telecom  Inc.,  Westinghouse  Electric 
Corp.  and  Windpoint  Partners. 

The  funding  at  the  Mountain  View, 
Calif.,  telecommunications  company 
specializing  in  data-to-voice  technol¬ 
ogy  was  slated  for  engineering  and 
distribution. 

In  related  developments,  AT«&T  of 


DAR-MAR-INC. 

7501  Coarsey  Dr.,  Tampa,  FI.  33604 
(813-932-8888) 
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2.  Saves  Labor 

3.  Safe,  All  Electric 

4.  No  Sawing 


Morristown,  N.J.,  announced  an 
agreement  to  use  Speech  Plus’s  Call- 
Text,  which  converts  electronic  tex¬ 
tual  data  to  synthesized  voice,  in 
AT&T’s  Speak-To-Me,  a  synthesized 
voice  message  product  for  use  with 
AT&T  System  75  and  85  digital  PBX 
phone  systems. 

Speech  Plus  also  said  it  had  agreed 
to  supply  Hi-Tek  Inc.  with  more  than 
$200,()00  worth  of  CallText  5050  voice 
servers  for  resale  as  part  of  its  Print- 
Comm  management  system  for  the 
graphic  arts  and  printing  industry.  It 
allows  workers  to  use  phones  to  enter 
product  information  and  receive 
voice  verification. 


Kodak  to  conduct 
survey  on 
print  quality 

Eastman  Kodak  Company  said  it 
will  conduct  a  print  quality  survey  as 
part  of  its  annual  Run  for  the  Money 
color  reproduction  contest. 

The  survey  wilt  compile  data  from 


newspapers  worldwide  in  order  to 
establish  guidelines  for  achieving 
quality  color  reproduction  on  news¬ 
print. 

Entrants  to  the  contest  can  partici¬ 
pate  in  the  survey,  at  their  option,  by 
printing  a  Newscolor  target,  consist¬ 
ing  of  solid  patches,  screen  tints  and 
overprint  patches,  along  with  their 
contest  entry.  Entries  will  be  eval¬ 
uated  by  Rochester  Institute  of  Tech¬ 
nology  for  dot  gain,  ink  density  and 
paper  reflectance. 

An  analysis  of  the  findings  will  be 
provided  for  free  to  survey  parti¬ 
cipants,  Kodak  said.  Also,  a  report 
will  illustrate  print  quality  averages 
by  region  and  in  aggregate  as  well  as 
charting  comparative  data  on  print 
characteristics.  The  aim  is  to  show 
participants  where  they  stand  in  com¬ 
parison  to  others  and  to  the  contest 
winners. 

“By  knowing  this  information, 
newspapers  can  begin  to  bring  some 
of  their  processes  under  control,” 
said  Sven  Ahrenkilde,  an  RIT  official 
who  has  judged  the  contest. 

The  survey  is  optional.  Results  are 
confidential  and  not  connected  with 
(Continued  on  page  45) 
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Editorial 

Networks 


NewsSet™  turns  Apple  //e®  personal 
computers  into  integrated  publishing 
tools  for  text  editing,  typesetting,  laser 
printing,  wire  service  news  capture, 
telecommunications  and  office  word 
processing. 

Local  area  networks  link  a  few  —  or 
dozens  —  of  Apple  //e’s  to  Corvus® 
Winchester  disk  central  data  bases. 
Output  devices  include  conventional 
typesetters  with  a  standard  RS232C 
interface  port,  the  Apple  LaserWriter 
Plus'"  or  other  PostScript®  language 
laser  printers. 

NewsSet  frees  publishers  of  the  need 
for  costly  central  computers  for  text 
entry,  editing  and  typesetting  tasks. 
It  eliminates  the  heavy  maintenance 
and  operating  costs  associated  with 
those  central  processing  systems. 


—  Up  to  63  Apples  per  network 

—  User  defined  directories 

—  Simple,  mnemonic 

commands 

—  High  speed  hyphenation 

&  justification 

—  User  defined  formating 

—  Full  character  kerning 

—  Wire  service 

(high  &  low  speed) 

—  Telecommunications 

—  Special  pi  characters 

—  Stand  alone  capability 


CONCEPT® 

PUBLISHING  SYSTEMS 

ADNET-NEWSSET 

Concept  Publishing  Systems,  126  Monroe  St., 
Beaver  Dam,  W1  53916.  Telephone  (414)  887- 
3731  Telefax  (414)  887-0439. 

Apjik*  //♦  B  a  registered  trademark  of  Apple  Computer,  Cuperttno,  CA 
CofNWs  »  a  regisiered  trademark  of  Corvus  S^tems.  Jose.  CA. 

PoslScnpl  B  a  registered  trademark  of  Adobe  Systems  Incorporated,  Palo 
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Regional  co-op  coupon  program 
involving  newspapers  set  to  go  national 


A  regional  cooperative  coupon 
refund  program  that  involves  newspa¬ 
per  Best  Food  Day  ROP  advertising, 
in-store  programs  and  radio  advertis¬ 
ing  support  is  gearing  up  for  its  first 
national  launch  in  1988. 

The  Shoppers  PayDay  concept, 
developed  by  Stratmar  Systems  Inc. 
of  Port  Chester,  N.Y.,  is  sold  to  man¬ 
ufacturers  as  a  total  program.  The 
program  has  run  in  various  areas 
around  the  country,  and  two  more 
regional  programs  are  set  to  run  this 
year,  the  first  in  the  Midwest  in  April 
and  the  second  in  the  Mid-Atlantic 
states  and  New  England  in  Septem¬ 
ber. 

Participation  costs  will  range  from 
$19,900  for  the  first  program  to 
$25,900  for  the  second.  The  national 
program,  slated  for  mid-  to  late- 1988, 
will  carry  a  participation  cost  of 
$185,000  to  $200,000  per  brand, 
depending  on  the  overall  circulation. 
The  company  has  targeted  four 
national  programs  a  year. 

The  advertising  and  in-store  pro¬ 
motion  for  Shoppers  PayDay  runs  for 
one  week,  although  the  total  program 
lasts  six  months  in  order  to  give  shop¬ 
pers  seeking  refunds  the  chance  to 
use  products,  as  in  some  cases  multi¬ 
ple  proofs  of  purchase  are  required, 
according  to  Dr.  Dan  Ailloni-Charas, 
president  of  Stratmar  Systems. 

The  original  program  called  for  a 
full  page  of  newspaper  advertising, 
although  tests  found  that  Shoppers 
PayDay  received  better  response 
when  some  editorial  was  included  on 
the  page,  Ailloni-Charas  continued. 

Shoppers  fill  out  forms  included  in 
the  ad  and  on  the  duplicate  ad  flyers  in 
the  stores,  enclose  the  required 
proofs  of  purchase  for  the  product  or 
products  they  used  and  mail  the  entire 
material  to  a  central  address  for  pro¬ 
cessing.  Consumers  later  receive  a 
single  check  for  the  total  refund 
amount. 

The  centralized  processing  and  the 
stringent  proofs  of  purchase  require¬ 
ments  “virtually  assure  manufactur¬ 
ers  that  the  proper  purchase  and/or 
multiple  purchases  have  been  made.” 

Retailers  are  also  spared  handling 
and  other  processing  normally 
required  with  other  couponing  pro¬ 
grams,  according  to  Ailloni-Charas. 

Respondents  also  have  the  chance 
to  enter  a  random  drawing  sweep- 
stakes  that  entitles  the  winner  to  a 
five-minute  shopping  spree  at  his 
local  grocery  store. 

Ailloni-Charas  said  there  are  space 
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P«V  CLAIM  FORM 


Sample  Stralmar  ad 


limits  to  the  number  of  manufacturers 
who  can  participate  in  a  given  pro¬ 
gram,  as  each  includes  between  1 1 
and  14  panels.  Manufacturers  are 
allowed  product  exclusivity  based  on 
a  first-come-first-served  basis. 

Shoppers  PayDay  is  a  total  mar¬ 
keting  program,  Ailloni-Charas 
noted,  but,  he  said,  some  newspapers 
Stratmar  has  worked  with  are  not 
very  marketing-oriented.  Some  news¬ 
paper  reps  have  been  helpful,  he 
added,  although  they  may  not  carry 
enough  weight  with  the  paper. 


“We  expect  some  help, 
not  ultimatums,”  he  said. 
“This  is  a  very  decent 
source  of  revenue  for 
the  newspapers.” 


One  major  Midwest  newspaper, 
through  whose  rep  Stratmar  worked, 
was  so  impossible  that  Ailloni-Charas 
said  he  is  disinclined  to  include  the 
paper  in  future  programs. 

“We  expect  some  help,  not  ultima¬ 
tums,”  he  said.  “This  is  a  very  decent 
source  of  revenue  for  the  newspa¬ 
pers.” 

And  while  all  grocery  trade  outlets 
in  a  market  are  approached  to  partici¬ 
pate,  Ailloni-Charas  said  only  about 
(Continued  on  page  45} 
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“Right  now,  I  can’t  really  talk 
about  what  we  have.  I’d  in  fact  be 
trying  the  case  even  before  it  came  to 
court,  even  before  it’s  filed,”  Gar¬ 
dener  said. 

In  its  own  suit,  the  Times  Herald 
said  a  10-week  investigation  by  the 
Cleveland-based  law  firm  of  Baker  & 
Hostetler  found  a  pattern  of  circula¬ 
tion  abuses  including  arrangements 
that  forced  distributors  to  take  extra 
copies  and  falsification  of  delivery 
receipts. 

In  a  telephone  interview.  Times 
Herald  publisher  Art  Wible  said  those 
charges  are  backed  up  by  480  pages  of 
documentation  detailing  “dealer  by 
dealer,  route  by  route,  as  to  where  the 
fraud  is,  where  the  double-dealing 
records  are. 

“We  are  deposing  an  awful  lot  of 
witnesses  who  are  indicating  there  are 
a  whole  lot  of  shenanigans  going  on” 
at  the  Morning  News,  Wible  said. 

In  addition,  Wible  said  he  believes 
record-keeping  at  the  Morning  News 
is  in  such  disarray  that  “the  News 
may  in  fact  be  unauditable”  accord¬ 
ing  to  Audit  Bureau  regulations. 

For  its  part,  the  Morning  News  in  a 

Dallas 

{Continued  from  page  15) 

ered. 

At  the  same  time,  the  office 
announced  it  could  find  no  wrongdo¬ 
ing  on  the  part  of  the  Times  Herald. 

Then  in  a  court  hearing  (Feb.  19),  a 
judge  granted  a  Morning  News 
request  to  temporarily  freeze  all  judi¬ 
cial  action  in  Texas  on  the  case,  a 
decision  the  Morning  News’  Hal- 
breich  says  is  a  “great  victory.” 

And  in  a  telephone  interview  (Feb. 
24)  with  E&P,  Steve  Gardener,  the 
assistant  attorney  general  who  has 
been  in  charge  of  the  Morning  News 
case,  said  his  office  will  announce 
some  time  after  March  9  if  they  will  go 
forward  with  a  lawsuit  charging  the 
paper  with  violating  the  Texas  decep¬ 
tive  trades  practice  law  by  artificially 
inflating  circulation  claims. 

In  the  interview.  Gardener 
repeatedly  said  no  decision  has  been 
made  and  that  he  was  delaying  the 
case  until  after  March  9  only  because 
he  was  going  on  vacation. 

“If  Burl  Osborne  can  read  minds,  then  he  is  in  the 
wrong  business  and  should  go  into  the  circus 
sideshow  rather  than  be  in  the  newspaper  business,” 
Gardener  said. 

“I  wouldn’t  file  and  then  leave 
town.  That  would  be  tacky,”  Gar¬ 
dener  said. 

However,  Morning  News  execu¬ 
tives  said  they  find  the  whole  situa¬ 
tion  tacky. 

They  say  Mattox  is  pursuing  the 
lawsuit  because  the  Morning  News 
has  opposed  him  politically  —  most 
recently  in  his  successful  re-election 
bid  this  November  —  and  because 
the  paper  has  aggressively  covered 
past  charges  of  questionable  cam¬ 
paign  contributions. 

For  his  part,  a  weary-sounding  Gar¬ 
dener  denied  the  charge. 

‘if  Burl  Osborne  can  read  minds, 
then  he  is  in  the  wrong  business  and 
should  go  into  the  circus  sideshow 
rather  than  be  in  the  newspaper  busi¬ 
ness,”  Gardener  said. 

“No,  it’s  not  politically  moti¬ 
vated,”  Gardener  added.  “1  am  tired 
of  having  to  respond  to  that  charge. 

It  distracts  attention  from  the  real 
question,  which  is:  ‘Did  the  Morning 
News  lie?”’ 

Gardener  would  not  say  what  evi¬ 
dence,  if  any,  his  office  has  that  the 
Morning  News  is  fradulently  increas¬ 
ing  circulation. 

countersuit  said  the  Times  Herald 
routinely  inflates  its  circulation  by 
25,000  to  40,000  copies  by  sending 
newspapers  to  a  commercial  paper 
recycler  and  by  burying  some  on  a 
farm  near  Greeneville,  Texas. 

Halbreich  said  the  paper  had  given 
the  Audit  Bureau  600  pages  of 
documentation  and  videotape  to  back 
its  claim. 

Assistant  Attorney  General  Gar¬ 
dener  said  his  office  had  not  investi¬ 
gated  either  claim. 

“The  farm  is  a  new  one  on  me,”  he 
said.  “The  recycler  thing  we  heard 
about  after  we  closed  the  investiga¬ 
tion.” 

Gardener  said  the  attorney  gener¬ 
al’s  finding  was  “not  an  imprimatur” 
on  the  Times  Herald  figures.  How¬ 
ever,  he  lashed  out  at  the  Morning 
News  for  not  sharing  that  informa¬ 
tion. 

Times  Herald  publisher  Wible 
called  the  Morning  News  charges 
“ludicrous”  and  said  the  extra  copies 
are  simply  excessive  waste  caused  by 
the  recent  changeover  from  letter- 
press  to  offset  printing. 

Wible  also  said  the  Times  Herald 
(Continued  on  page  45) 
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A  columnist  who  sends  readers  money 

Millionaire  Percy  Ross  got  the  idea  for  his  unusual  weekly  feature 
during  a  conversation  with  cancer-stricken  Hubert  Humphrey 


By  David  Astor 

On  Christmas  Eve  of  1977, 
businessman/philanthropist  Percy 
Ross  threw  a  $200,000  party  for  1 ,050 
poor  and  disabled  kids  in  Minneapo¬ 
lis.  As  the  event  reached  its  climax,  a 
huge  curtain  rose  to  reveal  1,050 
brand-new  bicycles.  Media  coverage 
of  the  festivities  —  including  the  joy¬ 
ous  reaction  of  the  youngsters  trying 
out  their  bikes  —  was  extensive. 

The  next  day,  Ross  received  a 
phone  call  from  his  cancer-stricken 
friend  Hubert  H.  Humphrey.  The  for¬ 
mer  vice  president  and  U.S.  senator 
said  he  had  been  very  moved  by  the 
party,  and  told  Ross  not  to  be  sur¬ 
prised  if  he  received  numerous  letters 
from  people  asking  for  money  and 
advice. 

“You  may  want  to  consider  using  a 
newspaper  column  like  ‘Dear  Abby’ 
or  ‘Ann  Landers’  as  a  way  to  spread 
your  philosophy  of  sharing  and  car¬ 
ing,”  Humphrey  told  Ross.  And  he 
ended  the  conversation  by  saying: 
“Thanks  a  million,  old  buddy,  and 
take  care.” 

Humphrey,  who  died  three  weeks 
later,  had  given  Ross  both  the  idea 
and  name  for  a  syndicated  feature. 
Readers  needing  money  would  write 
Ross,  and  he  would  decide  whether  or 
not  to  grant  their  requests. 

Ross  thought  it  was  a  can’t-miss 
concept,  but  syndicate  after  syndi¬ 
cate  turned  “Thanks  a  Million” 
down.  Some  doubted  the  would-be 
columnist’s  sincerity,  others  thought 
Ross  might  soon  tire  of  giving  money 
away,  and  still  others  wondered  if  he 
had  enough  dollars  to  support  such  an 
expensive  proposition.  And  at  least 
one  syndicate  felt  Ross,  then  in  his 
60s,  was  too  old. 

During  the  time  that  over  a  dozen 
syndicates  were  rejecting  “Thanks  a 
Million,”  Ross  continued  to  dispense 
money  in  other  ways.  In  1978,  for 
instance,  he  tossed  16,500  silver  dol¬ 
lars  to  children  along  a  parade  route. 
And  in  1982,  Ross  celebrated  his  66th 
birthday  by  throwing  a  party  for  thou¬ 
sands  of  unemployed  people  in  Rock¬ 
ford,  Illinois. 

But  the  millionaire  never  stopped 
trying  to  sell  his  column,  and  —  over 


Percy  Ross 


five  years  after  the  Humphrey  phone 
call  —  finally  found  a  distributor.  It 
was  the  old  Register  and  Tribune  Syn¬ 
dicate,  which  reconsidered  “Thanks 
a  Million”  after  Minneapolis  Tnhune 
editor  Charles  Bailey  put  in  a  good 
word  for  Ross. 

RTS  introduced  the  feature  in 
March  1983,  and  it  currently  appears 
in  about  150  newspapers  —  including 
the  Birmingham  (Ala.)  News,  Detroit 
News,  Florida  Times-Union,  Indi¬ 
anapolis  Star,  New  York  Daily  News, 
Orange  County  Register,  Philadel¬ 
phia  Inquirer,  St.  Louis  Post-Dis¬ 
patch,  and  Seattle  Times.  Distribu¬ 
tion  is  now  handled  by  King  Features 
Syndicate,  which  purchased  Cowles 
Syndicate  (formerly  RTS)  last  year. 

Readers  of  those  150  papers  send 
Ross  about  8,000  letters  a  week  (and 
phone  him  another  thousand  or  so 
times).  Some  of  these  correspondents 
just  desire  advice  or  wonder  if  Ross  is 
“for  real,”  but  most  ask  for  money. 

The  Minneapolis-based  colum¬ 
nist’s  staff  peruses  every  piece  of  mail 
and  selects  about  200  for  Ross  to  look 
at.  Then  he  decides  who  will  get 
money  and  who  won’t.  Four  letters 
with  Ross’s  replies  —  including  both 
approvals  and  “turndowns”  —  make 
it  into  “Thanks  a  Million”  each  week. 
And  many  other  readers  also  receive 


a  Ross  check  even  if  their  letters  don’t 
get  published. 

The  question  is,  how  does  Ross 
decide  which  requests  to  okay?  The 
columnist  takes  into  account  how 
desperately  the  money  is  needed,  the 
amount  asked  for  (many  of  his 
approvals  are  in  the  $50-  to  $300- 
range  so  that  Ross  can  help  a  greater 
number  of  people),  how  specific  the 
request  is,  how  much  the  correspon¬ 
dent  seems  willing  to  help  himself  or 
herself,  the  politeness  of  the  letter, 
and  so  on.  Ross,  who  is  now  70,  said 
he  trusts  his  “gut  feeling”  about  peo¬ 
ple. 

Ross,  of  course,  is  fooled  some  of 
the  time.  Last  year,  for  instance,  he 
ran  the  following  letter  in  his  column: 

“Boy,  did  you  get  taken.  You 
recently  sent  a  friend  of  mine  $200  so 
he  could  supposedly  fix  his  grand¬ 
mother’s  leaky  roof.  This  guy  doesn’t 
even  have  a  grandmother,  let  alone  a 
leaky  roof. 

“I’m  here  to  tell  you  he  spent  the 
money  on  new  speakers  for  his  stereo 
and  had  a  good  laugh  all  the  way  to  the 
bank  when  he  cashed  your  check. 

“Doesn’t  it  bother  you  that  people 
can  rip  you  off  just  by  writing  a  sob 
story  letter?” 

Ross  replied:  “It’s  not  the  first  time 
I’ve  been  taken  and  it  won’t  be  the 
last.  Thanks  for  the  info,  but  some¬ 
times  that’s  how  the  cookie  crum¬ 
bles.” 

The  columnist  does  check  the  val¬ 
idity  of  requests  if  more  than  $500  is 
involved.  But  Ross  is  willing  to  occa¬ 
sionally  get  “taken”  for  smaller  sums 
in  order  to  aid  those  who  really  need 
help  —  such  as  the  following  person: 

“I’m  14  and  the  oldest  of  four  sis¬ 
ters.  I  hope  you  can  help  Mom  and  us. 
Dad  left  about  a  year  ago  and  we  don’t 
know  where  he  is.  Mom  doesn’t  have 
any  money  left  from  her  welfare 
check  to  buy  us  some  used  clothes 
and  shoes  from  Goodwill  Industries. 

“Thirty-five  dollars  would  sure 
help  us.  I’m  old  enough  to  do  some 
baby-sitting  soon  and  will  pay  you 
back  little  by  little,  I  promise. 

“Mom,  me,  and  my  sisters  thank 
you,  Mr.  Ross,  for  even  reading  our 
letter.” 

Ross  sent  $400  to  this  girl.  He  has 
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also  given  $300  to  a  woman  living  in  a 
high-crime  neighborhood  who  needed 
bars  for  her  windows,  $250  to  a  blind 
and  deaf  woman  who  required  beads 
for  necklaces  she  makes  and  sells,  $57 
to  a  man  who  wanted  to  take  a  bus  trip 
to  visit  his  grandmother  in  a  nursing 
home,  and  so  on. 

Getting  letters  from  so  many  needy 
people  —  including  those  with  severe 
physical  disabilities  —  can  be  very 
depressing  for  Ross.  And  he  acknowl¬ 
edged  that  the  amount  of  money  he 
gives  “Thanks  a  Million”  readers  is 
not  going  to  make  their  lives  suddenly 
wonderful.  But  the  columnist 
believes  he  gives  people  “a  little 
hope”  because  “they  know  someone 
cares.” 

Ross,  of  course,  does  not  give 
money  to  everyone.  He  turned  down 
a  Jewish  woman,  for  instance,  who 
was  seeking  to  have  her  family  tree 
traced.  This  person  hoped  to  find  an 
important  ancestor  so  she  could  get 
even  with  an  acquaintance  boasting 
about  a  forebear  who  was  supposedly 
on  the  Mayflower. 

The  columnist,  who  is  Jewish  him¬ 
self,  responded:  “Let’s  save  your 
time  and  my  money.  Just  tell  your 
friend  that  one  of  your  ancestors  per¬ 
sonally  delivered  the  Ten  Command¬ 
ments.” 


Ross,  who  frequently  uses  humor 
in  his  replies,  also  declined  to  give 
money  to  a  teen  who  wanted  a  com¬ 
puter  and  other  sophisticated  equip¬ 
ment  to  start  a  writing  career.  “My 
dear,”  he  replied,  “President  Lincoln 
wrote  the  Gettysburg  Address  on  the 
back  of  an  envelope  with  a  lead  pen¬ 
cil.” 

And  Ross  also  nixed  the  request  of 
a  person  who  wanted  money  for  a 
divorce  —  as  well  as  more  money  in 
case  she  divorced  her  new  husband. 
“You  are  not  taking  marriage  seri¬ 
ously  enough!”  Ross  admonished. 

Why  does  Ross  give  money  away? 
For  one  thing,  he  sees  no  moral  or 
practical  reason  to  keep  more  than  is 
needed  to  live  comfortably.  Ross 
noted  that  his  family  is  well  provided 
for  and  that  his  fortune  —  an  esti¬ 
mated  $20  million,  according  to  a 
December  1986  Town  &  Country 
magazine  article  —  won’t  do  him  any 
good  when  he’s  gone.  Indeed,  Ross 
has  stated  on  a  number  of  occasions 
that  he  is  giving  money  away  at  a  pace 
(thousands  of  dollars  a  week)  that  he 
hopes  will  leave  him  broke  when  he 
dies. 

Also,  being  generous  makes  Ross 
feel  good.  Critics  of  the  columnist 
have  said  that  true  philanthropists 
give  money  away  in  a  quiet  manner 


and  get  their  “reward  in  heaven.”  To 
which  Ross,  as  quoted  in  The  Rohh 
Report  magazine,  replies:  “I  believe 
in  getting  my  thanks  here  on  earth.  I 
love  to  see  the  expression  on  people’s 
faces  when  I  help  them  out.  I  love  the 
feeling  of  appreciation,  the  thank- 
you’s  .  .  .  .”  Ross  indeed  gets 
numerous  thank-you’s  through  the 
mail  and  during  his  frequent  calls  and 
visits  with  people  he  aids. 

In  addition,  Ross  wants  what  he  is 
doing  to  set  an  example  for  others. 
And  “Thanks  a  Million”  does  seem  to 
have  had  that  effect.  Ross  noted  that 
he  has  received  a  number  of  letters 
from  people  saying  that  they  were 
inspired,  after  reading  his  column,  to 
give  money  to  those  in  need.  And 
some  have  sent  checks  to  Ross  to  help 
him  help  people.  This  money  goes 
into  the  Sharing  Is  Caring  Founda¬ 
tion,  and  Ross  said  it  will  help 
“Thanks  a  Million”  possibly  con¬ 
tinue  after  he  dies. 

The  columnist  said  he  wished  more 
of  the  wealthy  gave  money  away. 
“Most  rich  people  1  have  absolutely 
no  use  for,”  declared  Ross.  “They 
don’t  share.”  This  group,  he  added, 
includes  both  those  who  inherited 
their  fortunes  and  those  who  made 

(Continued  on  page  42) 
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them  from  scratch.  Indeed,  the  afore¬ 
mentioned  Town  &  Country  article 
observed  that  poor  people  donate  a 
higher  percentage  of  their  income  to 
charity  than  the  rich. 

Ross  himself  was  raised  in  Michi¬ 
gan  by  impoverished  Latvian  and 
Russian  immigrants,  with  his  father 
making  a  meager  living  as  a  junk 
dealer.  Ross  recalled  being  looked 
down  upon  by  the  area’s  affluent  —  as 
well  as  experiencing  vicious  anti- 
Semitism  —  and  the  youngster  vowed 
that  he  would  treat  people  better  if  he 
ever  became  rich. 

And  that’s  what  Ross  became, 
making  a  fortune  in  the  fur  business 
during  the  1940s.  But  Ross  lost  it  all 
by  1951,  and  suffered  a  massive  heart 
attack  that  year.  While  in  the  hospital, 
recalled  the  columnist,  he  again 
vowed  to  help  people  one  day  if  he 
regained  his  health. 

Ross  did  get  better,  and  managed  to 
accrue  his  second  fortune  via  auction 
sales  of  used  construction  equipment 
and  war  surplus  items.  But  he  went 
broke  again  by  1958. 

That  year,  Ross  purchased  a  plastic 
bag  company  that  ended  up  going 
bankrupt  in  1963.  But  the  future  col¬ 
umnist  rebuilt  the  firm,  and  sold  it  for 
S8  million  in  1969. 

Ross  then  gave  $2  million  each  to 
his  wife  Laurian  —  whom  he  had  mar¬ 
ried  in  1939  —  and  sons  Steven  and 
Larry .  He  kept  the  other  $2  million  for 
himself,  and  invested  in  various  ven¬ 
tures.  A  couple  of  them  paid  off,  and 
Ross  finally  had  the  fortune  that  he  is 
now  giving  away  through  his  weekly 
syndicated  feature. 

“Thanks  a  Million”  —  which  is 
edited  by  Connie  Hanson  and  Nancy 
Webber,  two  of  the  columnist’s  12 
staff  members,  and  his  wife  —  is  not 
the  only  thing  Ross  writes.  He  just 
authored,  along  with  Dick  Samson,  a 


book  called  Ask  for  the  Moon  —  And 
Get  It!  The  Secret  to  Getting  What 
You  Want  by  Knowing  How  to  Ask 
(G.P.  Putnam’s  Sons,  1987).  Ross  is 
also  working  on  an  autobiography. 

Print  —  and  specifically  newspa¬ 
pers  —  is  the  columnist’s  favorite 


“Love  Handles,”  a  daily  and  Sun¬ 
day  comic  featuring  a  couple  strug¬ 
gling  to  cope  with  middle  age,  is  being 
introduced  April  20  by  Universal  Press 
Syndicate. 

The  humor  strip  stars  Harry  and 
Helen  Humbler;  their  “stupid”  cat 
Inky;  Helen’s  friend  and  co-worker 
Mona,  who  is  also  over  40;  and  the 
Humblers’  enigmatic  next-door 
neighbor  Leon,  who  stares  through  a 
fence  peephole. 

“Love  Handles”  is  by  Harry 
Brown,  44,  a  Los  Angeles  native  who 


The  staff  of  the  former  News 
America  Syndicate,  which  employed 
71  full-time  people  before  Rupert 
Murdoch  sold  it  to  the  Hearst  Corpo¬ 
ration  effective  February  1 1 ,  is  begin¬ 
ning  to  grow  smaller. 

Hearst  renamed  NAS  North  Amer¬ 
ica  Syndicate,  made  it  one  of  the 
“group  of  companies”  under  King 
Features  Syndicate,  and  is  expected  to 
move  NAS  eventually  from  Califor¬ 
nia  to  King  headquarters  in  New  York 
(see  E&P,  January  3,  10,  and  17,  and 
February  14).  NAS  people  believe  the 
size  of  their  staff  will  be  significantly 
reduced. 

NAS  director  of  feature  develop¬ 
ment  Jack  Prahl  was  told  February  16 
that  he  was  being  let  go.  The  former 
NAS  and  Universal  Press  Syndicate 
salesperson,  who  was  offered  sever¬ 
ance  payments,  said  he  was  consid¬ 
ering  positions  at  other  syndicates. 

Two  NAS  salespeople  —  North- 


medium.  But  Ross  also  has  television 
and  radio  shows  in  the  offing  for  this 
fall.  And  he  has  been  the  guest  on  a 
number  of  other  programs,  including 
Today,  the  old  CBS  Morning  News, 
David  Letterman,  Joan  Rivers,  and 
Lifestyles  of  the  Rich  and  Famous. 


attended  the  U niversity  of  Cincinnati. 
After  working  as  an  industrial 
research  chemist,  he  spent  16  years  as 
a  contract  writer  and  artist  for  Hall¬ 
mark  Cards  and  a  free-lance  advertis¬ 
ing  writer. 

Brown  —  who  has  had  over  3,100 
greeting  cards  published  —  created 
the  Fred  the  Moose,  Larry  the  Duck, 
Hillary  Hedgehog,  and  Milo  Shimley 
properties  for  Hallmark. 

Since  1984,  Brown  has  been  an  art 
director  for  Andrews,  McMeel  &. 
Parker,  Universal’s  book  arm. 


eastern  states/Canada  representative 
Bob  Famell  and  Midwest  rep  Paul 
Wing  —  have  joined  the  new  Creators 
Syndicate.  CS  is  the  company, 
founded  by  former  NAS  president 
and  chief  executive  officer  Richard  S. 
Newcombe,  that  says  it  will  be  offer¬ 
ing  all  its  talent  ownership  rights  to 
their  features  and  shorter  contracts. 
The  syndicate’s  first  creator  is  Ann 
Landers  (E&P,  February  21). 

Others  who  have  moved  to  CS, 
which  now  has  nine  full-time  staffers, 
include  former  NAS  director  of 
licensing  and  Select  Features  Doris 
Richetti  Nolan  and  former  NAS  assis¬ 
tant  manager  of  Select  Features  Anita 
Medeiros. 

Papers  drop  comics 

The  past  week’s  “Doonesbury” 
(Continued  on  next  page) 
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A  beach  towel  on  the  sands  of  time. 


Strip  for  ex-Hallmark  card  creator 


NAS  staff  already  getting  smaller 
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Copley  offers  kid  culinary  feature 


A  weekly  culinary  column  aimed  at 
children  and  their  parents  is  being 
offered  by  Copley  News  Service  as  part 
of  its  Family  and  Food  Mini-Pack¬ 
ages. 

“Kitchen  Kids,”  said  Copley, 
includes  recipes  and  advice  for 


“bringing  up  baby  to  slice  and  dice.” 
Specific  foods  discussed  range  from 
chocolate  turtles  to  pocket  pizzas. 

The  illustrated  column  is  by  Rena 
Coyle,  a  professional  chef  and  mother 
who  wrote  My  First  Cookbook 
(Workman  Publishing,  1985). 


(Continued  from  previous  page) 
series,  which  dealt  with  AIDS  and 
condom  ads,  was  pulled  by  at  least 
three  papers  —  the’  Salt  Lake  City 
(Utah)  Deseret  News,  Billings 
(Mont.)  Gazette,  and  Waco  (Tex.) 
Tribune-Herald. 

And,  earlier  this  month,  the  Jack¬ 
sonville  Florida  Tirnes-Union 
dropped  “Doonesbury”  strips  satir¬ 
izing  evangelist  Oral  Roberts’  much- 
ridiculed  claim  that  he  would  die  if  he 
didn’t  get  a  certain  amount  of  contri¬ 
butions  for  his  medical  school. 

Garry  Trudeau’s  comic  is  distrib¬ 
uted  by  Universal  Press  Syndicate. 

‘Prime  Time’  feature 

“Prime  Time  Picks,”  a  150-  to  200- 
word  feature  that  spotlights  a  single 
broadcast  or  cable  program  each 
night  of  the  week,  is  being  offered  by 
United  Media’s  TV  Data  listings  ser¬ 
vice. 

PTP  is  by  TV  Data  West  Coast 
correspondent  Jon  Burlingame,  who 
joined  the  company  in  1984  as  a  televi¬ 
sion  features  writer.  Previously,  he 
spent  1 1  years  as  a  newspaper 
reporter  and  critic  for  the  Schenec¬ 
tady  (N.Y.)  Gazette  and  Gloversville 
(N.Y.)  Leader-Herald. 

Burlingame  has  also  written  for 
magazines  such  as  Video  Review,  and 
is  currently  completing  work  on  a 
book  about  tv  spy  shows  of  the  1960s. 

Material  on  baseball 

“The  Baseball  Report,”  which  fea¬ 
tures  coverage  by  San  Diego  Union 
and  Tribune  writers,  is  being  offered 
by  Copley  News  Service  as  part  of  its 
Sports  Mini-Package. 

TBR  starts  off  bimonthly  in  March 
and  then  moves  to  weekly  coverage 
as  the  beginning  of  the  season 
approaches  in  April. 

NNS  expansion  plan 

With  the  appointment  of  David  C. 
McCormick  as  Atlanta  correspon¬ 
dent,  Newhouse  News  Service  has 
begun  an  expansion  that  will  include 
the  opening  of  a  number  of  regional 
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David  C.  McCormick 


bureaus  in  the  U.S. 

McCormick  was  formerly  Loui¬ 
siana  state  capitol  bureau  chief  for  the 
Associated  Press.  He  also  worked  for 
AP  bureaus  in  New  Orleans  and 
Indiana  after  two  years  as  a  reporter 
for  the  Gainesville  (Fla.)  Sun. 

NNS  editor  Robert  G.  Fichenberg 
said  plans  call  for  establishing 
bureaus  in  Chicago  and  New  York 
this  year,  with  other  bureaus  —  pos¬ 
sibly  including  a  Los  Angeles  one  — 
to  open  later. 

He  added  that  NNS  already  has  a 
Canadian  “presence”  with  Terrance 
Wills  of  the  Montreal  Gazette  writing 
a  weekly  story  and  Donald  McGilliv- 
ray  of  Southam  Newspapers  doing  a 
weekly  column. 

Sales  and  marketing  for  the 
Washington,  D.C. -based  NNS  is 
handled  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation. 

Charges  censorship 

Self-syndicated  “Ethics  &  Reli- 
gion”/“Solutions”  columnist 
Michael  J.  McManus  recently  had  a 
guest  piece  in  Publishers  Weekly 
(PW)  accusing  the  book  industry  of 
censorship  for  its  treatment  of  the 
Final  Report  of  the  Attorney  Gener¬ 
al’s  Commission  on  Pornography. 

A  typed  version  of  the  report  was 
published  in  two  volumes  by  the  Gov¬ 
ernment  Printing  Office,  but  McMa¬ 


nus  wanted  it  to  get  wider  distribu¬ 
tion.  So  he  approached  a  number  of 
major  New  York  publishers  about 
printing  a  one- volume,  typeset  ver¬ 
sion  at  a  lower  price.  But  none  were 
interested  (one  firm  said  the  book 
would  promote  censorship),  even 
though  McManus  had  promises  from 
churches,  anti-porn  groups,  and  other 
organizations  to  buy  60,0(X)  copies. 

Instead,  McManus  found  a  small 
firm  (see  E&P,  August  16)  to  publish 
the  porn  report,  which  has  a  40-page 
introduction  by  the  Stamford.  Con¬ 
necticut-based  columnist.  But,  said 
McManus  in  PW,  eight  of  the  ten  big¬ 
gest  bookstore  chains  refused  to  buy 
copies  of  it  and  the  other  two  made 
minimal  orders. 

Numerous  requests 

Almost  60,000  free  booklets 
reprinting  Tom  Batiuk’s  four-week 
“Funky  Winkerbean”  series  on  teen 
pregnancy  have  been  distributed  to 
newspapers,  parents,  teens,  schools, 
PTAs,  teen-pregnancy  agencies, 
regional  Planned  Parenthood  organi¬ 
zations,  county  health  departments, 
churches,  YWCAs,  and  other  people 
and  groups. 

A  press  run  of  20,000  was  initially 
planned,  according  to  North  America 
Syndicate  (formerly  News  America 
Syndicate).  But  demand  necessitated 
two  more  press  runs. 

The  heavily  promoted  “Funky” 
series  ran  last  fall  (see  E&P,  Novem¬ 
ber  1)  in  over  350  newspapers.  Only 
two  clients  requested  alternate  strips, 
said  NAS,  with  one  of  them  switching 
the  pregnancy  series  to  its  editorial 
section. 

“Funky”  —  which  will  celebrate 
its  15th  anniversary  in  March  —  is  not 
the  only  NAS  comic  addressing  a 
social  issue.  The  syndicate  said 
“Luann”  by  Greg  Evans  will  deal 
with  drug-abuse  prevention  for  five 
weeks  beginning  April  20. 
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Ad  tax 

(Continued  from  page  14) 


Shelton,  remarking  that  advertisers 
are  taxed  still  again  when  their  prod¬ 
ucts  are  sold. 

“Advertising  is  a  catalyst  that  stim¬ 
ulates  sales  and,  therefore,  sales  tax. 
We’re  saying  don’t  tax  the  catalyst.” 

The  sales  tax  on  services  also 
would  extend  to  newspaper  circula¬ 
tion  sales,  said  Shelton.  The  tax 
would  be  collected  at  the  point  of 
retail  sale,  resulting  in  carriers  often 
“becoming  the  tax  collector.” 

In  Texas,  a  bill  is  expected  to  be 
introduced  which  will  include 
extending  that  state’s  5Vs%  sales  tax 
to  services,  “but  it  appears  right  now 
advertising  will  not  be  included  in  the 
initial  legislation,”  said  Phil  Berke- 
bile,  executive  director  of  the  Texas 
Daily  Newspaper  Association. 

But  Berkcbile,  noting  that  Texas  is 
desperately  looking  for  ways  to  over¬ 
come  a  projected  $6-billion  budget 
deficit,  remarked  that  the  “bill  can  be 
amended  [to  tax  advertising]  and 
probably  will.  We  are  prepared  to 
oppose  it  and  feel  we  have  strong 
arguments.” 

Berkebile  said  TDNA  and  six  other 
groups  spent  $50,000  on  a  study 
demonstrating  the  “negative  impact” 
on  the  state’s  economy  that  would 
result  from  taxing  advertising. 

Texas  now  has  a  tax  on  newspaper 
circulation,  but  Berkebile  was  opti¬ 
mistic  that  tax  will  be  repealed  this 
year. 

State  comptroller  Bill  Bullock  is  in 
favor  of  repeal,  Berkebile  said, 
because  the  tax,  which  is  levied  at  the 
point  of  retail  sale,  in  many  instances 
has  proven  to  be  uncollectible,  partic¬ 
ularly  when  it  involves  “kids”  work¬ 
ing  as  newspaper  carriers. 

Illinois  Gov.  James  Thompson  has 
sent  up  “a  number  of  trial  balloons” 
regarding  new  taxes,  but  so  far  no 
specific  bill  to  tax  advertising  has 
been  introduced,  said  Dave  Bennett 
of  the  Illinois  Press  Association. 

Thompson’s  latest  trial  balloon  was 
that  the  state  should  impose  a  tax  on 
services,  which,  as  Bennett  pointed 
out,  has  “meant  taxing  advertising  in 
other  states.  It’s  a  danger  signal.  A 
tax  on  advertising  could  be  one  of  the 
many  problems  we  may  face.” 

Another  concern,  said  Bennett,  is 
that  a  “use  tax”  may  be  applied  to 
printing  presses.  “We’re  watching 
that  very  carefully.” 

Last  year  the  Massachusetts 
Supreme  Court  ruled  that  equipment 
used  to  produce  newspapers  was 
exempt  for  the  state’s  sales  tax  (E&P, 
June  21,  p.  100). 


The  proposal  submitted  to 
Washington’s  Legislature  by  Gov. 
Booth  Gardner  also  proposes  taxing 
most  services,  including  advertising 
and  circulation.  In  exchange  for 
extending  the  sales  tax  to  services. 
Gov.  Gardner  wants  to  reduce  the 
rate  to  6%  from  6'/2%. 

When  local  sales  taxes  are  factored 
in,  enactment  of  a  tax  on  advertising 
and  other  services  could  result  in 
rates  as  high  as  1V2%. 

Hearings  have  been  held  on  the 
proposal,  but  so  far  no  bill  has 
emerged,  said  Paul  Conrad,  executive 
director  of  Allied  Daily  Newspapers 
in  Tacoma. 

Conrad  said  a  number  of  other 
proposals  have  been  made  for  raising 
revenues  which  could,  be  adopted 
instead  of  the  tax  on  services. 


Kodak 

(Continued  from  page  37) 


the  Run  for  the  Money  conest.  The 
survey  provides  participants  with  a 
service  similar  to  the  Kodak  Custom¬ 
ized  Color  Analysis,  a  paid  service.  It 
is  part  of  a  three-year  program 
intended  to  help  improve  reproduc¬ 
tion  in  newspapers. 

“The  survey  will  help  establish  a 
worldwide  benchmark  of  where 
newspaper  color  printing  stands 
today,”  Ahrenkilde  said.  RIT  used  a 
similar  technique  when  it  helped  USA 
Today  with  its  color  reproduction 
standards. 


Daily  Mail 

(Continued  from  page  19) 


say  that  they  will  “definitely”  be 
from  outside  West  Virginia. 

The  Daily  Mail,  with  evening  cir¬ 
culation  of  53,300,  operates  in  ajoint- 
agency  agreement  with  the  morning 
Charleston  Gazette,  with  55, 100  daily 
circulation. 

Under  the  agreement,  the  two 
jointly  publish  the  109,100-circulation 
Sunday  Gazette-Mail. 

Clay  Communications  owns  the 
building  and  most  of  the  printing 
equipment.  The  Gazette  pays  the 
Daily  Mail  a  fee  for  use  of  its  assets 
and  the  two  newspapers  split  the 
profits. 

Charleston  Newspapers  Inc.  acts 
as  business  agent  for  the  two  dailies. 

The  Newspaper  Preservation  Act, 
the  law  which  governs  the  establish¬ 
ment  of  joint-agency  operations, 
requires  that  the  two  Charleston  dai¬ 
lies  be  sold  to  different  buyers. 


Co-op  coupons 

(Continued  from  page  38) 


80%  do  get  involved.  Reasons  for  not 
participating  vary,  he  added,  noting 
that  one  store  refused  because  its 
management  is  opposed  to  gambling 
and  viewed  the  sweepstakes  as  such. 

To  date,  Ailloni-Charas  estimated 
that  nearly  $1.5  million  has  been  spent 
on  newspaper  advertising  for  Shop¬ 
pers  Pay  Day,  only  small  part  of  what 
would  be  spent  on  a  national  program. 

Open  rates  for  newspaper  space 
have  been  paid  so  far,  although  Ail¬ 
loni-Charas  said  the  company  will  be 
looking  for  volume  discounts  in  the 
future.  In  addition,  Stratmar  will  offer 
discounts  to  manufacturers  buying  a 
full  year  and  corporate  discounts  for 
companies  advertising  two  products 
in  a  program. 

With  manufacturers  tending  to  cut 
back  on  their  ROP  couponing,  Ail¬ 
loni-Charas  feels  Shoppers  Pay  Day, 
with  a  little  effort,  can  help  pull  some 
of  that  revenue  back. 


Lara 

(Continued  from  page  10) 


If,  however,  those  two  agencies  do 
not  respond  within  a  reasonable 
period  of  time,  Helton  said  they  will 
be  included  in  the  suit. 

Helton  said  a  partial  response  was 
received  from  the  INS,  although  the 
only  significant  thing  about  the  infor¬ 
mation  was  that  what  was  not 
released  was  not  held  up  because  of 
national  security  or  law  enforcement 
reasons,  but  for  “less  lofty  reasons 
that  certainly  would  not  justify  the 
actions  against  Ms.  Lara.” 


Dallas 

(Continued  from  page  39) 


was  not  cleared  by  the  attorney  gen¬ 
eral  because  the  paper  happened  to 
endorse  his  reelection. 

“You  just  can’t  go  around  throwing 
these  charges  if  there’s  no  substance 
to  them,”  he  said  of  the  Morning 
News  claims. 

Morning  News  general  manager 
Halbreich,  however,  said  the  failure 
to  investigate  those  claims  demon¬ 
strates  “why  we  feel  so  strongly  that 
Mattox  is  in  this  [circulation  dispute] 
to  get  at  us.” 

Halbreich  said  the  circulation  dis¬ 
putes  should  first  be  settled  in  the 
federal  courts  and  by  the  Audit 
Bureau.  He  also  said  the  paper  was 
confident  of  its  circulation  figures. 


EDITOR  &  PUBLISHER  for  February  28,  1987 


45 


Swiss  paper 

{Continued  from  page  20) 


making  assignments  and  checking 
“sensitive”  articles,  including  edito¬ 
rials. 

In  addition,  only  the  Local  section 
has  “reporters”;  all  of  the  other  jour¬ 
nalists  are  classified  as  “editors.” 
The  “desks”  are  manned  on  a  weekly 
rotating  basis  by  the  editors  from  the 
various  divisions  who  report,  analyze 
and  editorialize  in  their  special  areas 
when  they’re  not  on  the  desk. 

A  day  at  the  Tages-Anzeiger  begins 
around  8:45  a.m.,  with  a  meeting  of 
the  editors  of  the  day  over  coffee. 
They  discuss  in  general  what  is  hap¬ 
pening  and  what  should  be  considered 
for  the  day  and  the  week  in  the  news¬ 
paper. 

At  9:30,  the  first  morning  confer¬ 
ence  takes  place.  The  desk  editors 
for  foreign,  domestic  and  economic 
news,  along  with  the  editors  of  the 
Background  Page  and  the  Back  Page 
and  a  few  back-up  people  (an  archiv¬ 
ist,  an  artist)  participate.  They  dis¬ 
cuss  with  the  “managing  editor” 
what  topics  they  plan  to  cover  that 
day  and  their  approach. 

At  10:30  the  desk  editors  from  the 
local,  regional  and  cultural  areas  and 
the  editors  who  put  together  the  front 
page  of  each  section,  along  with 
reporters  and  photographers  and 
others  who  might  be  needed,  hold  a 
similar  meeting. 


The  only  comic  strip  is 
‘Garfield.” 


At  2:00  p.m.  the  editorial  staff 
meets  for  the  afternoon  conference. 
Here  the  current  day’s  paper  is  dis¬ 
cussed,  including  errors  and  how  the 
paper  could  have  been  better.  All  of 
the  desk  editors  participate. 

A  final  evening  meeting  takes  place 
at  5:45.  The  front  page  is  provision¬ 
ally  put  together,  along  with  the  index 
and  key  words  for  the  newsstand 
posters;  this  is  the  last  check  of  con¬ 
tent  and  technical  order  of  events  by 
the  “managing  editor”  before  the 
paper  is  printed. 

The  paper  is  not  yet  computerized, 
except  in  the  sports  department. 

Copyediting  is  done  manually:  a 
pneumatic  system  helps  move  items 
around.  Printing  is  done  in  a  modern 
plant  at  a  different  location.  The  fin¬ 
ished  pages,  sent  from  the  editorial 
headquarters  to  the  facility  via  laser 
through  cables,  require  about  a  min¬ 


ute  a  page  and  are  received  on  nega¬ 
tive  film. 

Although  primarily  designed  as  the 
“memory”  of  the  editorial  staff,  the 
archive,  or  Dokumentation,  is  open  to 
the  public  a  few  hours  a  week. 

The  editorial  staff  of  1 50  includes  20 
women.  Dr.  Studer  said  he  would  like 
to  find  more,  and  that  when  he  hires 
new  journalists  —  credentials  being 
equal  —  he  hires  women. 

Dr.  Studer,  who  has  a  law  degree, 
prefers  to  hire  people  with  some  kind 
of  technical  training:  science,  law, 
economics,  rather  than  liberal  arts. 

About  60%  of  the  present  editorial 
staff  have  a  college  degree,  with 
the  usual  majors  in  literature,  history 
and  liberal  arts.  About  20%  began  as 
elementary  school  teachers  or  did  not 
finish  their  degrees,  and  another  20% 
had  training  in  other  fields  —  sales, 
secretarial,  air  traffic  control.  Only 
two  schools  in  Switzerland  now  offer 
specialized  study  in  journalism. 

The  newspaper  maintains  a  small 
staff  of  foreign  correspondents.  With 
12  of  its  own  (including  one  political 
and  one  economic  correspondent  in 
the  U.S.)  and  another  six  it  shares 
with  other  newspapers,  the  Tagi  cov¬ 
ers  the  world. 

Correspondents  stay  four  to  six 
years  in  the  country  to  which  they  are 
assigned  in  order  to  gain  familiarity 
with  it.  Then  they  go  back  home  to 
other  assignments  within  the  paper. 
Many  participate  in  “study  trips”  of 
up  to  six  weeks  which  offer  the 
chance  to  research  areas  of  interest  in 
faraway  places  with  reimbursement 
of  travel  expenses  and  up  to  80%  of 
living  expenses;  there  is  a  limit  of 
almost  $6,000. 

The  Tages-Anzeiger  goes  well 
beyond  being  just  a  newspaper.  In 
1978  it  began  developing  its  Tagi  Per- 
sonlich,  a  group  which  provides 
counseling  and  information  on  all 
aspects  of  life,  from  finding  out  about 
jobs  to  problems  in  rearing  children. 

The  team  consists  of  two  lawyers 
and  two  social  workers  who  are  avail¬ 
able  by  phone  16  hours  a  week.  The 
group  also  prepares  articles  of  general 
interest  for  the  Reader  Page.  A  recent 
series,  for  example,  evaluated  sex 
manuals,  including  Alex  Comfort’s 
Joy  of  Sex. 

The  Tages-Anzeiger  takes  care  of 
its  own,  too.  Although  employees 
belong  to  professional  “unions,”  the 
paper  feels  a  social  responsibility 
beyond  those  on  paper. 

Tagi  staffers  can  eat  in  one  of  three 
employee  restaurants,  which  offer 
discount  prices. 

The  paper  helps  with  commuting 
costs  for  employees  who  live  far 
away.  Besides  free  home  delivery  of 
the  newspaper,  employees  receive  a 


discount  on  advertisements  they  want 
to  place  in  the  paper. 

They  receive  free  physical  exami¬ 
nations  at  regular  intervals,  vacations 
of  four  to  seven  weeks,  payment  of 
insurance  premiums  for  injuries  not 
sustained  on  the  job,  generous  sick 
pay,  and  gifts  for  employment  termi¬ 
nations/retirements. 


Tagi  staffers  can  eat  in 
one  of  three  employee 
restaurants,  which  offer 
discount  prices. 


The  paper  donates  money  to  spe¬ 
cial  employee  welfare  funds  and  gives 
an  additional  2%  to  the  pension  fund. 
Employees  celebrating  a  “special” 
employment  anniversary  (in  five-year 
increments)  with  the  paper  receive  an 
extra  one-and-a-quarter  month’s  pay. 

Also  offered  are  skiing  excursions 
and  an  ice  hockey  competition  against 
the  NZZ,  as  well  as  participation  in  a 
variety  of  other  sports  and  hobby 
groups.  Retired  employees  are  not 
forgotten:  there  are  monthly  excur¬ 
sions  and  tours,  organized  by  the 
retirees,  but  administered  and  paid 
for  by  the  paper. 


Grocery  art  book 
offered  free 
to  ad  managers 

Grocery  Ad  Planner,  a  Canadian 
retail  advertising  clipbook  containing 
product  illustrations,  is  slated  for 
debut  in  April. 

The  book  will  be  distributed  free  to 
ad  managers  of  more  than  5,000  gro¬ 
cery  and  convenience  chain  stores,  as 
well  as  to  voluntary,  cooperative  and 
nonsponsoring  wholesalers  serving 
more  than  26,000  independents. 

The  ad  managers  of  all  daily  and 
weekly  newspapers  that  carry  gro¬ 
cery  ads  will  also  receive  free  copies 
of  the  book. 

Ad  Planner  will  be  available  to  ad 
agencies,  printers  and  typesetters  for 
$195. 

Grocery  Ad  Planner's  United 
States  counterpart  features  97%  of  all 
products  on  American  grocery 
shelves.  However,  the  different  pack¬ 
aging  and  labeling  systems  in  the  U.S. 
without  bilingualism  and  metric  mea¬ 
suring  makes  the  U.S.  book  useless 
for  Canadians. 

The  clipbook  is  published  by  the  Ad 
Planner  Corporation,  a  subsidiary  of 
the  Toronto-based  News  Canada  Inc. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


SEND  FOR  free  samples  fo  "Car 
Stories"  columns  about  the  cars  we  all 
remember,  fascinating  stories  of  auto¬ 
mobile  history,  and  personal  experi¬ 
ences  with  interesting  cars.  Illustrated. 
Bill  Franson,  4291  Van  Dyke  Place, 
San  Diego,  CA  92116. 


BUSINESS 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


CARTOONS 


SMILE  6  days  a  week  with  "Grimsiy"  by 
Harley  Schwadron,  winner  of  the  Char¬ 
les  Schulz  Award.  “Grimsiy"  is  a  topical 
cartoon  panel  with  a  news-related 
focus.  His  work  has  appeared  in  The 
VYashington  Post,  The  Wall  Street  Jour¬ 
nal,  National  Lampoon,  Punch  maga¬ 
zine  and  others.  For  samples  contact; 
Extra  Newspaper  Features,  PO  Box 
6118,  Rochester,  MN  55903  (507) 
285-7671. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


FOOTNOTES-A  weekly  column  making 
modern  history  entertaining.  What 
happened  when:  JFK  was  assassinated, 
the  Beatles  invaded  America,  the 
Japanese  attacked  Pearl  Harbor.  Light 
reading.  600  words.  Reasonable.  Call 
(504)  891-3509  for  details. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PUZZLES 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


SOAP  OPERA 


Soap  Opera  Summaries;  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont,  Chicago,  IL  60657,  (312) 
549-2643. 


HEALTH 


“HEALTH  PERSPECTIVES’’-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


“SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
_ (417)  326-8700 _ 

Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consultipg 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


(714)  492-5241 

MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 

NEWSPAPERS  FOR  SALE 

47  year  old  Atlanta  based  twice  monthly 
highly  respected  nationally  circulated 
mini-magazine  with  great  potential. 
Excellent  business  for  someone  who  is 
literate  and  observant  of  modern  scene. 
Will  complement  newspaper  or  publish¬ 
ing  business  nicely,  and  can  be  easily 
relocated.  Owner  retiring.  Computer, 
software  and  office  furniture  included. 
$130,000,  with  $30,00  down  and 
owner  financing  available.  Call  or  write 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198. 


“55  year  old  weekly  newspaper/print 
shop.  Northern  California.  Adjudicated, 
family  business,  gross  $50,0(j0.  Purch¬ 
ase  or  lease  with  option.  Will  seperate 
paper'printing.  PO  Box  225,  Oroville, 
CA  95965" _ 

Two  paid  weeklies  ingrowing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


BUSINESS  OPPORTUNITIES  BUSINES 

CLIP  NEWSPAPER  ITEMS,  $2-$25  COLUMNIST, 
each.  Rush  stamped  envelope:  Kelley-  For  instructioi 
1,  Drawer  389,  Clanton,  AL  35045.  ton  Writer’s 

_  1377  K  St. 

MAKE  HUNDREDS,  Clipping  news-  20005. 
paper  items.  Rush  stamped  envelope: 

Kellev-2,  Drawer  389.  Clanton.  AL  NEWSPA 
35046  “ 

_  NEWSPAPER 

YOUR  OWN  NEWSPAPER!  planning,  tax, 

Retirement  &  Leisure  News  is  a  publica-  ciation,  ins 
tion  mailed  free  to  persons  over  55,  in  personal  w 
each  distributor’s  exclusive  area.  R&L  Brochure.  Be 
News  writes,  publishes  and  distributes  Service,  Robe 
the  paper.  Distributor  sells  the  local  son  Drive,  S 
advertising  (NO  FRANCHISE  FEE).  For  66205  (913: 
free  information  packet,  call  (305)  Sterling,  PO 
491-3001.  65613(417) 

EDITOR  &  PUBLISHER  for  February  28,  1987 


BUSINESS  OPPORTUNITIES 

COLUMNIST,  CARTOONISTS  wanted. & 
For  instructions  send  SASE  to  Washing¬ 
ton  Writer’s  Syndicate,  Suite  131, 
1377  K  St.,  NW,  Washington,  DC 
20005. _ 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


A  News  center  in  its  own  right...the 
Classified  Pages  of  EDITOR  & 
PUBLISHER  where  thousands  of 
newspaper  people  get  together 
every  week! 

Editor  &  Publisher 
Classified  Advertising 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA— Shangri-La  location. 
Semi  weekly.  Real  prop.,  press.  Price 
$2  million.  Mel  Hodell,  BKR.,  Box 
2277,  Montclair,  CA  91763.  (714) 
626-6440. 


COMPLETE  web  offset  newspaper 
plant,  Dallas-Fort  Worth  area.  $550K. 
TWICE  WEEKLY,  central  Texas,  growing 
area,  $500,000  initial  investment.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


EXCLUSIVE-McCormick  SC.  The  paper 
featured  on  60  Minutes.  $125, OOO, 
$40,000  down.  Good  opportunity  for 
new  owner.  Call  Dick  Briggs,  RICHARD 
BRIGGS  &  ASSOCIATE,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 


GROWING  PUBLISHING  Company  4 
paid  adjudicated  weeklies  plus  shop¬ 
per.  Total  market  coverage  with  room  to 
grow.  Located  in  Califoria's  central 
valley.  Write  Box  1760,  Editor  & 
Publisher. 


SEVERAL  SOUTHERN  California  week¬ 
lies  including  a  beach  city.  Contact  Karl 
Wray  Broker,  2420  South  Ola  Vista, 
San  Clemente,  CA  92672.  (714) 
492-5241. 


SOUTHERN  ILLINOIS  well  established 
weekly,  grosses  1.3  million.  Rapidly 
growing  area.  C.A.  Kasten  &  Associates, 
(314)  241-2568. 


COLORADO  WEEKLIES  5  newspaper 
group  near  Denver  priced  under 
$500,000. 

Chicago  Area  Suburban  well  estab¬ 
lished  ,  growing  priced  under 
$500,000. 

Wisconsin  Weekly  and  shopper  combo. 
Owner  wants  to  retire.  $350,000. 
Terms. 

Oklahoma  Exclusive  county  seat  week¬ 
ly.  $195,000  with  terms. 

Missouri  Group  3  weeklies  central 
composing,  4  unit  press.  $600,000 
includes  buildings. 

Other  publications  for  sale  in  Iowa, 
MO.,  Kansas,  PA.,  Tenn.,  SD. 

For  information  write 

JAMES  C,  STERLING 
Bolitho-Sterling 
PO  Box  492 
Bolivar,  MO  65613 


PUBUCATIONS  FOR  SALE 


LARGEST  BUSINESS  magazine  in  one 
of  the  largest  cities  in  U.S,.  $500,000. 
Contact  Karl  Wray  Broker,  2420  South 
Ola  Vista,  San  Clemente,  CA  92672, 
(714)  492-5241 


PUBLICATIONS  WANTED 


Newspaper/shopper  wanted.  15  year 
newspaper  veteran  with  financing,  is 
shopping  for  publications  in  Colorado, 
Northern  New  Mexico,  Utah,  or  Idaho. 
Contact  Box  1790,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 


NATIONAL  weekly  television  magazine 
3  1/2  years  old.  Subscriber  based. 
$300,000  priced  under  gross.  PO  Box 
110332,  Nashville,  TN  37211. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


INVESTORS  WANTED 


INVESTOR(S)  WANTED 
Executive  wishes  to  acquire  group  of 
weeklies  and  shoppers.  Unusual 
opportunity—  owner  in  bad  health. 
Need  to  raise  $900,000  in  exchange 
for  25%  ownership.  Exceptional  return. 
Growth  market.  Box  1810,  Editor  & 
Publisher. 
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ANNOUNCEMENTS 


BUSINESS  FOR  SALE 


MAJOR  newspaper  press  and  mailroom 
equipment  firm,  nationwide  contracts, 
$3  million  assets,  32%  operating  profit 
on  $2.5  million  1986  gross,  (most 
years  profit  higher),  offers  24%  share  of 
firm  for  $350,0(30  investment.  Fully 
audited  financial  statements  available. 
Investor  may  join  firm  as  working  part¬ 
ner.  For  details  contact,  Karl  Wray  Brok¬ 
er,  2420  South  Ola  Vista,  San  Clemen¬ 
te,  CA  92672.(714)  492-5241. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


Attention  Publishers  and  Circulation 
Executives.  FACT:  in  1986  EVERY 
newspaper  our  company  worked  with, 
showed  an  increase  in  paid  circulation! 
That  makes  four  years  in  a  row  that  all  of 
our  clients  have  gained  in  circulation. 
Not  a  bad  record.  Join  the  list  of 
winners  and  get  in  on  the  increase.  Use: 
Dan  Campbell  and  Associates,  the  tele¬ 
phone  sales  specialists.  Write  or  call, 
you’ll  be  glad  you  did.  3864  Center 
Road,  Brunswick,  OH  44212.  (216) 
225-7440. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.’’  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCLJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

SCORE  A  BEAT  with  “Newsbeaf'-top 
notch  story  tips  for  enterprising  news¬ 
rooms!  Two  pages,  twice  monthly. 
Since  1966.  $3.65  mo.,  quarterly  bill¬ 
ing.  Newsfeatures,  Box  14183,  St. 
Louis,  MO  63178. 


INDUSTRY  SERVICES 


CONSULTANTS 


EDITORIAL  CONSULTANTS.  Our  team 
of  prize-winning  veteran  journalists  will 
work  with  your  staff  to  add  vitality  and 
stimulate  reader  appeal  for  your  news/ 
editorial  pages.  Format  redesign.  Refo- 
cused  content.  Budget/staff/ 
management  planning.  Writin&'editing 
seminars.  Proven  results.  KWA  Editorial 
Consultants,  400  1st  Ave.,  Ste.  602, 
Minneapolis,  MN  55401.  (612) 
338-1207. 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


KORPORATE  KIDS  INC.  Creators  of 
unique  educational  programs  including 
Newspaper  In  Education  (instructional 
materials,  teacher  workshops  and  prom¬ 
otions),  literacy  projects,  speaker’s 
bureaus,  employee  training  seminars, 
carrier  promotions,  college  internships, 
employee  child  care  and  more.  Serving 
the  Northeast.  (201)  777-4819. 


OMEGA  ELECTRONICS 
Electronics  servicing  and  consultants  in 
press  and  mailroom  equipment.  We 
specialize  in  TKS  and  Ferag  board 
repairs.  We  can  repair  and  return  most 
boards  to  you  in  3  weeks.  For  more 
information  call  (201)  843-7054  or 
write  us  at  161  West  Central  Ave, 
Maywood,  NJ  07607. 


WEATHER  SERVICES 


CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven’t  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


BERKLEY  ENLARGER  &  CONSOLE- 
Excellent  condition  $2,000.  Model 
#4901-02-02.  Serial  #303-267. 
Freight  COD.  Tampa  Tribune.  (813) 
272-7892. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


E&P  CLASSIFIED 
(212)  675-4380 


PLATEMAKING 


LEHERFLEX  290As 
FOR  SALE 

Four  (4)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,500. 
(914)  246-9552. 


Pacific  Stars  &  Stripes  (DOD  Authorized 
Newspaper  Publisher  for  DOD  Person¬ 
nel  within  the  U.S.  Pacific  Command) 
has  following  item  of  equipment  in 
excellent  condition  offered  for  sale.  All 
items  will  be  sold  on  “as  is”  basis,  FOB 
Tokyo,  Japan.  Buyer  must  pay  for  pack¬ 
ing,  crating  and  shipping  to  destination. 
LINOTYPE  HOT  LEAD  TYPESETTER, 
Model  31,  complete  with  Mohr  Lino- 
,saw.  Micro-therm  crucible  control, 
Mohr  measure  control  and  6  large  and  8 
half  deck  magazines.  SPARE  PARTS  for 
Linotype  hot  lead  typesetter.  Hundreds 
of  new  parts  from  nuts  to  springs.  Sold 
by  lot.  LINOTYPE  GRAPHIC  EDITING 
TERMINAL,  complete  with  15"  adjust¬ 
able  angle  screen  monitor,  detached 
keyboard,  lowboy  electronics  cabinet,  5 
1/2”  mini  floppy  disc  drive,  hardware 
and  software  to  be  compatible  with 
Linotype  Computer  System  5.  New, 
1984  model. 

BIG  CHIEF  4000  pound  remelt  furnace 
with  United  American  damperin,  dress¬ 
ing  door,  twin  8  water  cooled  mold. 
1969  model.  3M  CAMERA  PROCES¬ 
SOR  MR-417  Dual  Electrostatic  Plate- 
maker.  New,  1981  Model.  For  more 
information  on  items  or  to  offer  bid, 
write  or  call  to: 

Pacific  Stars  &  Stripes 

ATTN:  Lo&stics  Manager 

APO  San  Frnacisco  96503-01 10 

Telephones:  Military  Autovon  - 

229-3337/3128;  Commercial  (Tokyo) 

404-9441. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(3  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

GOSS 

5  Units,  1  S.C.  folder  with  40  HP  drive 

3  Units,  1  S.C.  folder  with  50  HP  drive 

2  Units,  1  Community  folder  with  15 

HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 

10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 

All  presses  available  “as-is”,  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 

Contact:  Terry  Morton 

CG  UNIVERSAL  Unisetter— $3,900. 
CG  film  processor,  like  new — $1,200. 
14  Harris  compuedit 
terminals— $480.00  each.  3  Harris 
1420  editing  lC'  ninjls  -  $1,600. 
each.  4  Harris  microstors — $1,900 
each.  Contact  Bob  Gemske,  Housatonic 
Valley  Publishing  Co.,  New  Milford,  CT 
(203)  354-2261. 

COMP  EDIT  7500,  hi-range,  process, 
fonts,  $7900  (919)  638-6737. 

ONE  SYSTEM  MODEL  300  with  67 
Terminals  plus  9  Spares,  (2)  300  Meg 
plus  (2)  80  Meg  Hard  Drives,  KSR  820 
and  300  LPM  Printer,  Advantage  Inter¬ 
face,  8600  Driver,  2  1/2  yrs., 
$135,000. 

BOB  WEBER  (216)  831-0480. 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  (216)  831-0480. 

FOLDERS  FOR  SALE 

Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151. 

TWO  LIKE  NEW  CG  UNISETTERS, 
TWO  MDC’s  WITH  MDR’S  interfaced  to 
unisetters.  Running  in  Mississippi. 
Financing  available.  $11,000.  (601) 
837-3777. 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 

-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 

GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

PRESSES 

CUSTOM-BILT  3-knife  trimmer.  Model 
TK  300  4  Goss  S-C  folder.  Web  Special¬ 
ties  Inc.  (916)  635-1610 

Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember— in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  classified  ad. 

Thank  you, 


E&P  Classified  Department 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

GOSS 

Goss  Urbanite  5  units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,,  roll  stands,  upper 
balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 

3  Cary  Flying  Pasters 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 

97  Marquardt  Drive 

Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

6  unit  News  King  with  Kj6  folder  excel¬ 
lent  condition.  Can  be  seen  in  opera¬ 
tion,  available  immediately.  $135,000. 
Contact  Charles  Dunagin  or  Mike 
Williamson  at  Enterprise-Journal, 
McComb,  MS  (601)  684-2421. 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w.'  20  H.P, 
drive,  complete  press  with  all 
accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 

Camano  Island,  WA  98292 
(206)  387-0097 

HARRIS 

Harris  V15-A,  4  units  1  folder 

Harris  V15-A  3  units  1  folder,  brushed 
dampening 

Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  1000  series  stacked  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  Kj-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Gregg  imprinter 

Goss/Harris  parts  in  stock 

Cylinder  exchange  program  available. 

We  have  in  stock  V15-A,  V15-D,  V25 
Goss  community  cylinders  and  copper 
rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 

Goss,  Metroliner,  22”,  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16”,  14  units,  8 
decks 

Cosmo,  22  3/4”,  5  units 

Urbanite,  22”,  7  units 

Urbanite,  22  3/4”,  6  units 
Urbanite,  ‘1000’  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 

SC,  7  units,  1974 

Community,  6  units,  1969-77 
Community,  3  units,  1978 

Upper  formers:  SC  Urbanite 

Harris,  1650,  5  units,  1979 

V25,  8  units,  JF25,  1972-84 
V15D,  4  units,  JF25 

King,  KJ8  folder,  1980 

TEC  Model  C  dryer,  8  ft.  chills 

Enkel  '2000'  auto-splicer 

Butler  4042-8  splicer 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 

5  UNIT  HARRIS  845  Excellent  condi¬ 
tion,  1  folder,  RBC-2  plus  cole  quarter 
folder.  2  M.E.G.  D-500  flying  pasters. 

2  press  drive  motor,  125  norse  power, 
operators  console,  1  roll  stand.  This 
press  will  run  great  back  to  back  color 
up  to  60,000  IPH.  It  is  a  steal  at 
$500,000.  Box  1808,  Editor  & 
Publisher. 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC INCORPORATED 

97  Marquardt  Drive 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

JEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  suppiies, 
services...for  the  news¬ 
paper  trade.  Cali  us, 
when  you  need  Class 
ified. 

(212)  675-4380 

E&P 

CLASSIFIED 


PRESS  EQUIPMENT 
2  News  King  floor  position  add-on  units 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  (Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  luoricated 

6  Unit  Community  SC 

6  Unit  SSC,  1983  21  1/2",  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Harris  V25  with  JFIO  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


SUBURBAN  FOLDER  rebuilt  1/2-1/4- 
D.P.  fold.  Drive  box  either  for  suburban, 
S/C,  or  urbanite  folder.  Call  Web 
Specialties  Inc.  (916)635-1610. 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  I L  60090 
(312)  459-9700  Telex  206766 

URBANITE  1/4-  folders.  One  700-ser¬ 
ies,  one  500  series.  Both  in  excellent 
condititon.  Make  an  offer.  Contact  Bob 
Bowyer  at  (805)  252-7397  or  John 
Tygret  at  (805)388-1951. 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Specialties 
Inc.  (916)  635-1610. 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

(3oss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


GOSS  URBANITE  and  Community 
press.  Also,  Harris  V25  or  V15A.  Box 
1775,  Editor  &  Publisher. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 


TWO  TENURE  track  positions  open. 
Ph.D.  (or  candidate)  and  professional 
experience  required.  Must  show  poten¬ 
tial  as  teacher  and  researcher.  Rank 
and  salary  dependent  upon  qualifica¬ 
tions.  Duties  include  teaching  in  one  or 
more  of  the  following  areas:  media 
graphics,  public  relations,  photography 
and  television  production.  We  will  begin 
reviewing  application  February  20, 
1987,  and  will  continue  until  an 
acceptable  candidate  is  identified. 
Send  letter  of  application,  curriculum 
vitae,  and  Department  of  Communica¬ 
tions,  Loyola  University,  Box  104,  New 
Orleans,  LA  70118.  Loyola  University  is 
an  equal  opportunity/affirmative  action 
employer. 


Utica  College  of  Syracuse  University  is 
seeking  an  assistant/associate  professor 
of  journalism  and  public  relations  to 
teach  a  range  of  journalism  and  public 
•relations  classes  in  a  computer 
equipped  laboratory.  This  tenure-track 
position  is  for  Fall  1987.  The  UC 
Journalism/Public  Relations  Depart¬ 
ment  faculty  teach  in  3  program  which 
lead  to  BA  or  BS  degrees.  A  competitive 
candidate  must  have  professional 
experience  in  daily  print  media  and/or 
public  relations  and  an  advanced 
degree.  The  salary  is  commensurate 
with  experience.  Resume,  names, 
addresses  and  telephone  numbers  of  3 
professional  references  and  samples  of 
media  work  must  be  sent  to:  Professor 
John  Behrens,  Director  of  Journalism/ 
Public  Relations,  Utica  College  of  Syra¬ 
cuse  University,  Burrstone,  Utica,  NY 
13502.  AA/EOE. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company, 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2  30  per  line,  per  issue. 

Add  $6.00  per  insertion  (or  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$80  per 
column  inch;  2  or  more  fimes-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ACADEMIC 


SAN  JOSE  STATE  UNIVERSITY 
OFFERING  TENURE  TRACK  POSITION 
IN  PHOTOJOURNALISM  FOR  FALL  87, 
ASSISTANT  TO  ASSOCIATE  PROFES¬ 
SOR,  WITH  RANK  AND  SALARY 
DEPENDING  UPON  QUALIFICATION. 
SUBSTANTIAL  PROFESSIONAL 
EXPERIENCE  REQUIRED.  PH.D 
PREFERRED,  MASTER’S  MINIMUM 
TEACHING  EXPERIENCE  DESIRABLE. 
CANDIDATES  SHOULD  BE  PREPARED 
TO  HANDLE  BASIC  AND  ADVANCED 
SUBJECTS  AND  COORDINATE  THE 
PHOTOJOURNALISM  PROGRAM. 
DEADLINE  MARCH  31,  87. 

WRITE  TO:  DR.  DENNIS  E.  BROWN, 
CHAIRMAN 

DEPT.  OF  JOURNALISM  &  MASS 
COMMUNICATION 
SJSU 

SAN  JOSE,  CA  95192-0055 
EO/AA  EMPLOYER 


PROFESSIONAL  JOURNALIST  to  teach 
in  the  William  Allen  White  School  of 
Journalism  in  Mass  Communications  for 
the  1987-88  academic  year,  beginning 
August  17,  1987.  Position  demands 
teaching  interest  in  reporting,  editing, 
editorial  writing,  newspaper  manage¬ 
ment,  newspaper  production  and  jour¬ 
nalism  ethics.  Preference  will  be  given 
to  those  who  plan  to  return  to  newspap¬ 
er  work.  Salary  is  attractive  because  of  a 
support  grant  from  the  Gannett  Founda¬ 
tion.  Deadline  for  application  is  March 
16,  1987.  The  University  of  Kansas  is 
an  equal  opportunity  affirmative  action 
employer.  Applications  are  sought  from 
all  qualified  people  regardless  of  race, 
religion,  color,  sex,  disability,  veteran 
status,  national  origin,  age  orancestory. 
Write  Lee  Young,  Acting  Dean,  School 
of  Journalism,  University  of  Kansas, 
Lawrence,  KS  66045. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


SEEKING  tenure  track  assistant  profes¬ 
sor  to  begin  teaching  reporting,  editing 
and  introduction  to  mass  communica¬ 
tion  courses  in  September  1987.  An 
interest  in  teaching  an  undergraduate 
international  mass  communication 
course  would  be  a  "plus"  factor.  Ph.D. 
is  required,  although  we  will  consider 
beginning  professors  who  will  receive 
the  doctorate  within  a  few  months' 
time.  Significant  experience  is  mandat¬ 
ory.  Salary:  competitive  nationally  for 
rank.  Deadline  for  applications:  April  1, 
1987.  Send  detailed  resume  and 
names  of  three  academic  or  profession¬ 
al  references  to:  Dr.  Bruce  Swain, 
Chair,  Search  Commitee,  Henry  W. 
Grady  School  of  Journalism  and  Mass 
Communication,  University  of  Georgia, 
Athens,  GA  30602.  We  are  an  affirma¬ 
tive  action  employer  and  especially  seek 
minority  and  women  applicants. 


HELP  WANTED 


ACADEMIC 


New  Tenure  Track  position  open  August 
24,  1987.  PhD  preferred;  significant 
experience  required.  Graduate/ 
undergrad  teaching  in  two  of  the  follow¬ 
ing:  News-Editorial,  Public  Relations, 
Broadcast  Journalism,  Photo¬ 
journalism  and  Advertising.  Salary  very 
competitive.  Send  vita,  all  transcripts, 
three  recommendations  to: 

Dr.  William  R.  Rambin,  Head 
Depart  of  Comm.  Arts 
Northeast  Louisiana  Univ. 
Monroe,  LA  71209-0320 
Deadline:  May  29,  1987  or  until  filled. 
NLU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


DIRECT  MAIL  SALES  MANAGER 
The  East  based  most  successful  direct 
mail  organization  has  an  opening  for  a 
dynamic  motivated  can-get-the-job- 
done  professional  with  experience  in 
direct  mail  sales  management. 
Selected  individual  will  be  required  to 
recruit,  hire,  and  train  new  sales 
persons  and  manage  all  aspects  of  the 
department.  Will  also  assume  some 
account  responsibilities.  Competitive 
salary  with  commission  and  complete 
benefit  package  included.  A  qualified 
candidate  should  submit  a  brief  resume 
including  salary  history  to  Box  1801, 
Editor  &  Publisher. 


FORMER  EXECUTIVE  Vice  president  of 
finance  CPA  20  years  experience  in 
publishing  and  printing  wishes  to  relo¬ 
cate  to  Zones  3  or  4.  Write  Box  1805, 
Editor  &  Publisher. 


NEW  ENGLAND  Press  Association 
seeks  general  manager  to  direct  office 
staff  and  plan  activities  for  more  than 
300  member  newspapers  in  6  states. 
Should  have  organzation,  budget  and 
people  skills.  Candidate  with  signifcant 
media  management  experience  also 
would  have  opportunity  to  teach  in 

fraduate  journalism  program  on  North 
astern  University’s  Boston  campus, 
where  association  headquarters  is 
located.  Attractive  salary  and  benefits. 
Send  resume  and  references  to  Emer¬ 
son  Lynn,  NEPA  President,  St.  Albans 
Messenger,  281  North  Main  St.,  St. 
Albans,  VT  05478.  Deadline  April  1, 
1987. 


PRINTING  ADMINISTRATOR  for  a 
5,800  daily  with  commercial  printing. 
Responsible  for  press,  camera,  mail- 
room,  scheduling,  inventory,  customer 
relations,  billing,  machinery  and  build¬ 
ing  maintenance.  Send  resume  with 
salary  requirements  to  PO  Box  191, 
Urbana,  OH  43078. 


ADVERTISING 


ADVERTISING  SALES 
We  want  a  TRUE  newspaper  ad 
salesperson.  If  you  possess  a  minimum 
of  2  years  experience,  are  energetic  and 
aggressive  in  your  sales  efforts  this  is 
the  job  for  future  growth.  We  are  a 
14,500  daily  with  a  companion  10,000 
TMC.  A  highly  respected  paper  in  a 
super  location.  Part  of  a  growth  oriented 
group.  Good  package  for  the  right 
person.  Please  send  resume  and  cover 
letter  to  M.J.  Sexton,  Viddette  Messen¬ 
ger,  nil  Glendale  Blvd.,  Valparaiso, 
IN  46384. 


To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 

EDITOR  &  PUBLISHER  for  February  28,  1987 


HELP  WANTED 


ADVERTISING 


17,000  circulation  daily  in  Zone  5  look¬ 
ing  for  experienced  ad  director  to  super¬ 
vise  staff  of  nine.  Good  salary  plus 
bonus.  New  modern  plant  in  ideal 
community.  Send  resume  to  Box  1817, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  under 
30,000  circulation  Southwestern  daily. 
Replies  to  Box  1814,  Editor  & 
Publisher. 


ASSISTANT  DISPLAY  ADVERTISING 
MANAGER 

Strong  newspaper  and  management 
experience  a  must.  Degree  preferred. 
Replies  to  Zone  4,  Box  1800,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISNG  MANAGER 
The  Argus  Press  is  seeking  candidates 
for  its  classified  advertising  manager. 
The  paper  is  a  well  established  14.500 
daily  with  13,000  TMC.  Salary  and 
commission  plus  benefits  contact  Tom 
Campbell  (517)  725-5136.  Or  send 
resume  to  The  Argus  Press  Co.,  PO  Box 
399,  Owoso,  Ml  48867. 

CLASSIFIED  MANAGER 

Northeast  location  of  a  major 
newspaper  chain  seeks  an  aggressive 
classified  manager.  Individual  will  be 
responsible  for  the  entire  classified 
staff  with  a  focus  on  outside  sales, 
developing  sales  strategies  for  a  dynam¬ 
ic  growth  market,  generating  budgeted 
revenue  dollars  and  formulating  sales 
incentives.  Qualified  candidate  will 
possess  3  to  5  years  sales  experience, 
some  classified  supervisory  experience 
preferred.  Send  resume  plus  salary 
history  to  Box  1807,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Self  motivated  individual  with  strong 
motivational  and  leadership  skills 
sought  to  direct  classified  department 
for  The  Herald.  The  Herald  is  a  57,000 
ciculation  daily  newspaper  in  a  compe¬ 
titive  market,  30  miles  north  of  Seattle 
Washington.  We  are  a  Washington  Post 
Co.  division. 

The  ideal  candidate  will  have  a  proven 
background  in  classified  advertising 
managemet.  Excellent  people  and  sales 
skills  are  essential.  Excellent  compen¬ 
sation  and  benefit  package.  Send 
resume  outlining  accomplishments  to 
Director  of  Human  Resources,  The 
Herald,  PO  Box  930,  Everett,  WA 
98206.  Equal  opportunity  employer. 


LOCAL  DISPLAY  SALES  MANAGER 
Mid  sized  Zone  2  daily  Sunday  seeks  an 
aggressive  marketing  oriented  manager 
to  challenge  and  lead  experienced  local 
sales  staff  of  15  to  reach  the  potential. 
Must  demonstrate  leadership  abilities 
and  possess  excellent  human  relation¬ 
ship  skills.  The  ideal  candidate  will  be 
strong  in  ideas,  planning  and  follow- 
through  and  a  major  contributor  to  our 
sales  management  team.  Live  in  a  clean 
and  progressive  community  and  enjoy 
an  excellent  compensation  and  benefit 
package.  Send  resume  and  salary 
history  to  Box  1683,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Daily  News-Sun,  Sun  City,  Arizona 
is  a  16,500  PM  6-day  daily  in  tfe  fast 
growing  Phoenix  market.  Seeking 
person  with  sales  management  experi¬ 
ence,  good  personnel  relation  skills  and 
budgeting,  training,  sales  plan  develop¬ 
ment  and  major  account  exposure.  Staff 
consists  of  1 1  outside  sales  people  with 
5  person  support  team.  Competitive 
salary  and  complete  benefit  package. 
Send  letter  and  resume  with  salary 
requirements  to:  Thomas  Coakley, 
Marketing  Director,  Daily  News-Sun, 
10102  Santa  Fe  Drive,  Sun  City,  AZ 
85372. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  for 
28,000  daily  in  Big  Ten  university 
town,  growing  market.  Ad  sales  experi¬ 
ence  required.  Salary  plus  commision, 
good  benefVj.  Starts  mid-May.  Send 
resume  an'*  salary  requirements  to: 
Personnel  f'ept..  The  Herald-Telephone, 
PO  Box  909,  Bloomington,  IN  47402. 


ADVERTISING  DIRECTOR  for  real 
estate  tab.  Can-do  attitude  unlimited 
opportunities  for  advancement. 
Resume  tO:  2785  Kurtz  St.,  Suite  10, 
San  Diego,  CA  92110. 

RETAIL  ADVERTISING  MANAGER 
Zone  6  corporate  owned  daily  with 
strong  mailed  TMC  seeks  aggressive, 
creative  leader  with  management  exper¬ 
ience.  In  the  last  two  years  four  of  our 
managers  have  become  publishers  or 
group  advertising  directors.  We’re  anxi¬ 
ous  to  continue  hiring  that  caliber  of 
manager,  but  we’re  fussy.  Replies  to 
Advertising  Director,  The  Bryan-College 
Station  Eagle,  PO  Box  3000,  Bryan,  TX 
77805. 

RETAIL  ADVERTISING  SALES  MANA¬ 
GER  for  growing  daily  and  Sunday 
newspaper.  Outstanding  opportunity  for 
career-minded  individual.  Prior  adver¬ 
tising  management  experience 
required.  Fitting  in  with  existing 
management  team  is  mandatory. 
Manage  a  team  of  1 1  sharp  salespeo¬ 
ple.  We  offer  a  competitive  compensa¬ 
tion  and  fringe  benefit  package.  Send 
resume  to  Advertising  Director,  York 
Daily  Record,  1750  Industrial  Highway, 
York,  PA  17402. 


RECRUITMENT 

ADVERTISING 

MANAGER 

MID- 

ATLANTIC 

REGION 


CW  Communications,  Inc.,  (CWCI)  the 
world's  leading  publisher  of  computer* 
related  newspapers  and  magazines, 
announces  an  excellent  Washington 
D.C. -based  opportunity  for  its 
publication,  Computerworfa. 

Computerworld,  the  nation's  leading 
publication  for  computer  involved 
professionals  maintains  a  strong 
recruitment  advertising  section  sold  by 
our  newly  formed  national  sales  staff.  A 
strong  interaction  exists  between  our 
regional  managers  and  a  solid 
tefemarketing  sales  team.  The 
successful  candidate  for  this  position 
will  receive  support  from  an  in-house 
sales  promotion,  research  and  direct 
marketing  department. 

The  ideal  candidate  will  have  a  working 
knowledge  of  recruitment  advertising 
sates  and  be  a  self-starter,  able  to  sell 
effectively  without  immediate 
supervision.  Regional  travel  is 
necessary  in  order  to  work  with 
agencies  and  clients.  Opportunity  for 
career  growth  and  Increasing  amounts 
of  responsibility  exists  for  an 
energetic,  creative  and  well-organized 


John  Corrigan 
National  Recruitment 
Advertising  Director 
CW  Communications,  Inc. 
375  Cochituate  Road 
Framingham,  MA  01701 


CW  coaaauiNiCATioaii.  iwc. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  with  reponsi- 
bility  for  retail  classified  commercial 
sales  and  production  for  a  newspaper 
company  with  a  daily,  weekly  and 
commercial  printing  operation.  Ideal 
candidate  will  be  a  proven  sales  director 
with  a  thorough  understanding  of  ad 
production.  We  need  a  leader  and  moti¬ 
vator.  Please  send  resume  and  salary 
history  to  Zone  9,  Box  1802,  Editor  & 
Publisher. 


TELEMARKETING  SUPERVISOR  to 
direct  11  representatives.  High  visibili¬ 
ty  position  for  proven  MOTIVATOR  with 
strong  sales  and  people  skills.  Excellent 
salary  and  benefits.  Rapid  advancment 
opportunity.  Send  resume  to  M.  Jaco¬ 
bus,  Press  Telegram,  604  Pine,  Long 
Beach,  CA  90844. 


ARTIGRAPHICS 


DESIGNER/ILLUSTRATOR 
Great  opportunity  for  a  talented, 
energetic  person  to  use  page  design  and 
illustration  skills.  A  major  Southwest 
newspaper  is  looking  for  someone  with 
experience  for  a  full-time  position  in  its 
Editorial  Art  department.  Send  resume 
and  samples  to  Susan  Barber,  Editorial 
Art  Director,  PO  Box  4747,  Houston,  TX 
77210-4747. 


HARTFORD  BASED  ad  agency  seeks 
creative,  energetic  retail  oriented  artist. 
3-5  years  newspaper  experience  a 
must.  Must  be  fast  and  accurate.  Excel¬ 
lent  salary  and  benefits.  Confidential 
resume,  PO  Box  539,  Glastonbury,  CT 
06033. 


CIRCULATION 


DISTRICT  SALES  REPRESENTATIVES 
Zone  9  based  fast  growing  national 
financial  newspaper  is  looking  for 
aggressive  energetic  sales  representa¬ 
tive  experienced  in  home  delivery 
networks,  single  copy  sales  and  second 
class  mailing.  Candidate  must  have 
marketing  skills  and  be  willing  to  travel. 
Send  resume  and  salary  history  to 
Investor's  Daily,  C.  McKernan,  PO  Box 
25970,  Los  Angeles,  CA  90025. 


PUBUC  RELATIONS 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Must  have  strong  circulation  manage¬ 
ment  experience.  College  degree 
preferred.  Replies  to  Zone  4,  Box  1799, 
Editor  &  Publisher. 


PROMOTION  MANAGER 
Hands-on  type  with  field  experience  to 
head  two  person  circulation  promotion 
team  for  major  East  Coast  AM  daily  in 
competitive  market  with  half  little 
merchant  and  half  adult  carriers.  Time 
will  be  divided  between  central  and 
field  offices.  Reports  directly  to  circula¬ 
tion  director.  Salary  mid  to  low  $30's 
with  bonus,  car  allowance  and  full  line 
of  company  benefits.  CONFIDENTIAL 
HANDLING  of  all  inquiries.  Send 
resume  to  Box  1784,  Editor  & 
Publisher. 


THE  PRINCETON  PACKET  INC.  has  an 
opening  for  a  single  copy  sales  mana¬ 
ger.  Must  be  able  to  manage  a  small 
staff  of  collectors  (and  be  willing  to  fill 
in  when  and  where  necessary),  to  train 
new  recruits  and  develop  new  sales 
locations.  This  is  a  growth  area  with 
great  potential  for  a  self  motivated, 
aggressive  salesperson.  Some  college 
and  experience  preferred.  Computer 
orientation  a  plus.  Competitive  salary 
and  excellent  benefits  package.  Send 
resume  with  salary  history  to  Ed  Kelley, 
The  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542. 


TRANSPORTATION 

DIRECTOR 

We’re  looking  for  that  special  person  -a 
shirt  sleeve  manager  with  a  proven  track 
record  in  distribution  of  packages, 
newspapers,  mail,  etc.  in  a  large  metro¬ 
politan  area.  They  will  have  a  solid 
background  in  alignment  of  schedules, 
cost  savings,  labor  relations  and  be 
computer  literate.  We  are  an  estab¬ 
lished  company  looking  for  an  aggres¬ 
sive,  creative,  enthusiastic  and  analyti¬ 
cal  person  to  join  our  team.  Send  your 
resume  and  cover  letter  stating  salary 
history  and  requirements  to  Box  1789, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


Media  Relations  Specialist 

Shell  Oil  Company  is  currently  seeking  a  Media  Relations 
Sprecialist  to  work  with  major  news  media  in  support  of  mat¬ 
ters  important  to  Shell.  This  individual  will  coordinate  news 
inquiries  received  in  our  Corporate  Office,  arrange  and  coor¬ 
dinate  media  interviews  for  senior  management,  and  provide 
editorial  consultation  on  public  statements. 

The  qualified  candidate  will  have  a  successful  record  (5-7  years 
experience)  working  for  major  news  media  and  a 
demonstrated  ability  to  communicate  effectively,  both  writ¬ 
ten  and  verbally.  Previous  experience  in  media  relations  for 
a  major  corproration  or  public  relations  firm  would  be  helpful. 

Shell  Oil  Company  can  offer  salaries  competitive  within  the 
industry  and  an  excellent  benefits  package. 

If  qualified,  please  send  your  resume  and  salary  requirements 
to:  Mr.  Bob  Stubbs,  Shell  Oil  Company,  P.O.  Box  2463, 
Dept.  940-E/P,  Houston,  TX  77252.  We  are  an  equal  oppor¬ 
tunity  employer,  m/f.  U.S.  Citizenship  or  Permanent  Visa 
required. 


Shell  Oil  Company 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  small 
growing  daily.  Real  opportunity  for  take- 
charge  person.  Contact  Dick  Reddick, 
Paso  Robles  Daily  Press,  Box  427,  Paso 
Robles,  CA  93447.  (805)  238-6500. 


WANTED:  Door  Crew  Company 
To  Sell  The  Bay  Area's  Best 
The  San  Jose  Mercury  News  is  looking 
for  door  crew  company  that: 

-Can  produce  high  order  volume 
-Has  at  least  two  years  of  experience  in 
door-to-door  sales. 

-Has  a  clear  understanding  of  Califor¬ 
nia  child  labor  laws. 

Compensation  will  be  determined  by 
order  volume. 

If  your  company  is  ready  for  the  chal¬ 
lenge  of  working  with  the  Bay  Area's 
Best,  please  send  your  resume  to  Harry 
C.  Davis,  Consumer  Sales  and  Market¬ 
ing  Dept.,  San  Jose  Mercury  News,  750 
Bidder  Park  Drive,  San  Jose,  CA 
95190. 


COMPUTER  TECHNOLOGY 


Dewar  Information  Systems  Corporation 
currently  has  a  position  open  in  Appli¬ 
cations  Services  Department.  Person 
must  be  experienced  in  one  or  more  of 
the  following  areas — systems  manager, 
applications  or  training.  Must  be  able  to 
travel.  Salary  commensurate  with 
experience.  Send  resume  to  B.  Pearson, 
DISC,  Application  Services  Depart¬ 
ment,  9901  Derby  Lane,  Westchester, 
Illinois  60153. 


FORMAT  WRITER/CONSULTANT 
ATEX/SII/CSI  systems.  Must  know  exist¬ 
ing  format  libraries  and  be  able  to  write 
new  formats  for  area  composition. 
Contract  jobs.  Rates  negotiable.  Send 
resume.  Strategic  Development  Corp., 
7  Railroad  Ave.,  Bedford,  MA  01730. 
(617)  275-3870. 


FRONT-END  SYSTEMS  MANAGER 
We’re  planning  to  convert  our  front  end 
system  in  the  immeditate  future  to  Sll 
and  need  a  versatile  system's  manager. 
This  challenging  position  includes 
management  of  the  systems  operations 
staff  and  coordination  of  the  editorial 
classified  and  production  system  appli¬ 
cations.  Good  interpersonal  skills  and  a 
trouble  shooter’s  instincts  a  must.  No 
regular  travel.  Great  Gulf  Coast  loca¬ 
tion.  We  offer  a  competitive  compensa¬ 
tion  package.  Since  our  conversion 
schedule  is  ambitious,  mail  your 
resume  or  call  today.  Contact  David 
Parker,  Mobile  Press  Register,  Box 
2488,  Mobile,  AL  36630.  (205) 
433-1551. 


ASSISTANT  SPORTS  EDITOR 
The  Montgomery  Advertiser  seeks  top 
notch  editor-manager  for  sports  desk. 
Job  includes  assigning,  editing  and 
page  design.  Experienced  copy  editors 
with  desire  to  move  into  sports  will  be 
considered.  Send  resume,  samples  to 
Phillip  Marshall,  Sports  Editor,  PO  Box 
1000,  Montgomery,  AL  36192: 

ASSISTANT  CITY  EDITOR 
Looking  for  a  top  flight  person  to  man 
the  city  desk  in  a  progressive  Southern 
coastal  city  of  150,000  plus.  Minimum 
of  5  years  reporting  &  editing  experi¬ 
ence  required.  Must  have  initiative  to 
guide  young  reporters,  generate  story 
ideas,  edit  and  polish  copy  &  lay  out  an 
eye-catching  page.  Good  salary  &  bene¬ 
fits.  Send  resume,  clips  and  a  short 
autobiographical  letter  telling  why  you 
should  have  this  job  to  Box  1813, 
Editor  &  Publisher. 

RIPLEY’S  BELIEVE  IT  OR  NOT  is  look- 
ing  for  a  cartoonist/illustrator  to  do 
Ripley  art.  Please  contact  Robert  White- 
man  (212)  535-5495. 

EDITOR  & 


HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  EDITOR 
Challenging  job  on  midnight  shift. 
Looking  for  skilled  editor,  strong  on 
layout  and  color,  careful  with  details, 
experienced  supervisor.  Pagination 
experience  would  help.  Excellent  oppor¬ 
tunity  for  quick  advancement.  A 
Gannett  newspaper  one  hour  from  New 
York  City.  Send  layout  samples,  resume 
and  letter  telling  what  you  do  best  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  088()7.  For  more  details  call 
(201)  722-8800. 


6  REPORTERS 

We’re  looking  for  reporters  who  want  to 
grow.  We’re  in  one  of  the  nation’s  most 
rapidly  growing  regions  and  we’re  grow¬ 
ing  with  it.  What  we  want  is  a  person 
who  is  experienced  in  writing  business 
news,  a  feature  writer  who  wants  to 
focus  on  people  and  four  general 
assignment  reporters.  The  six  people  we 
hire  will  be  inquisitive  self-starters; 
people  who  know  their  craft  as  writers 
and  want  to  employ  it.  We’re  looking  for 
people  with  at  least  a  year  of  daily  news¬ 
paper  experience;  people  who  have  set 
high  career  goals  for  themselves.  Send 
cover  letter,  resume,  a  substantial 
sampling  of  clips  to:  Personnel  Mana¬ 
ger,  The  Telegraph,  PO  Box  1008, 
Nashua,  New  Hampshire  03051. 


ASSISTANT  CITY  EDITOR 
The  Belleville  News-Democrat,  a 
45,900  morning  daily  in  the  St.  Louis 
area  is  looking  for  an  aggressive  editor 
or  reporter  ready  for  editing  experience. 
We  need  a  leader  who  can  help  young 
reporters  do  tough  stories.  Applicants 
need  good  writing  skills,  deadline 
experience  and  a  background  that 
includes  beat  coverage,  in-depth  report¬ 
ing  and  investigative  work.  Send  clips, 
cover  letter  and  resume  to  Roy  WenzI, 
The  Belleville  News  Democrat,  120  S. 
Illinois  St.,  Belleville,  IL  62220. 


ASSISTANT  MANAGING  Editor-News 
for  Pacific  Stars  and  Stripes,  the  US 
Forces  state-of-the-art  daily  newspaper 
headquartered  in  Tokyo.  We  serve  main¬ 
land  Japan,  Okinawa,  Korea,  the  Philip¬ 
pines,  Guam  and  other  countries  in  the 
Far  East.  We  are  looking  for  a  news 
veteran  with  a  minimum  of  10  years 
experience,  to  include  experience  as  a 
news  editor  in  a  major  daily.  Base  pay  is 
$32,567  plus  a  cost  of  living  allow¬ 
ance,  housing,  military  exchange  and 
commissary  (shopping  and  food) 
privileges,  annual  vacation  and  in  addi¬ 
tion,  after  three  years,  up  to  three  weeks 
home  leave.  Applicants  should  forward 
Department  of  the  Army  Form  3433, 
Application  for  Nonappropriated  Fund 
Employment,  ora  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
offices,  plus  a  separate  typewritten 
statememt  on  plain  paper  giving  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco  96343-0064 
no  later  than  31  March  1987. 

A  PERSON  with  experience  in  news¬ 
room  leadership  and  front-end  systems 
application  for  small  to  medium  size 
dailies  is  needed.  Your  headquarters 
will  be  in  a  lovely  Zone  2  community 
near  large  metropolitan  markets.  Part  of 
your  job  will  be  to  head  important 
single-issue  newsroom  reporting 
projects.  The  other  part  of  the  job  will 
have  you  as  the  point  person  for  a  news¬ 
paper  group’s  front-end  systems  plan¬ 
ning.  The  job  will  require  basic  know¬ 
ledge  of  publishing  systems,  superior 
organizational  ability  and  a  wilingness 
to  travel.  Salary:  upper  $20’s  to  $30’s. 
Contact  Box  1788,  Editor  &  Publisher. 

PUBLISHER  for  February  28,  1987 


HELP  WANTED 


EDITORIAL 


AGRICULTURE  REPORTER 
Send  resume  and  clips  to:  Managing 
Editor/News,  Abilene  Reporter-News, 
PO  Box  30,  Abilene,  TX  79604,  (915) 
673-4271. 


A  NEWSLETTER  needs  top  news  and 
analysis  skills:  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 

ASSISTANT  CITY  EDITOR 
Small,  fearless,  aggressive  daily  looking 
for  an  experienced  crackerjack  reporter 
who  wonders  whether  coaching  talented 
reporters  is  all  it  is  cut  out  to  be.  Former 
metro  staffers  running  newsroom  can 
coach  and  encourage  managers,  great 
writers  and  bomb-throwers.  Beautiful 
location  with  low  cost  of  living  in  heart 
of  great  skiing,  hunting,  fishing,  sailing 
and  muckracking  with  access  to  two 
great  universities.  $20-22K  to  start. 
The  Citizen,  25  Dill  Street,  Auburn,  NY 
13021.  Clips,  please. 

ASSOCIATE  EDITOR,  REPORTERS 
Sought  by  upstate  New  York  business 
paper  recently  acquired  by  American 
City  Business  Journals,  the  nation’s 
leading  business  weekly  group.  Daily 
experience  required;  business  back¬ 
ground  preferred.  Excellent  pay,  bene¬ 
fits.  Send  resume,  clips  to  Paul  Eric- 
son,  Editor,  Rochester  Business  Jour¬ 
nal,  55  St.  Paul  St.,  Rochester,  NY 
14604. 


ASSOCIATE  PRODUCER/WRITER 
We  are  looking  for  a  business  news 
writer  tor  our  nationally  syndicated 
public  television  program  "The  Nightly 
Business  Report”  must  have  experience 
in  television  news  writing  and  produc¬ 
ing.  Experience  in  business  news 
strongly  preferred.  Duties  include  writ¬ 
ing,  assisting  in  the  daily  program 
production,  scanning  wire  copy  for 
stories,  gathering  information  from 
financial  markets  and  occasional  line 
producing.  College  degree  with  a  major 
in  communications  or  economics 
required.  Send  resume  along  with  salary 
history  to:  Personnel,  WPBT,  PO  Box  2, 
Miami,  FL  33261-0002.  An  equal 
opportunity  employer  MFH. 

BUSINESS  REPORTER 
Connecticut  daily  newspaper  seeks 
business/economics  reporter  with  1-3 
years  of  daily  experience.  Box  1786, 
Editor  &  Publisher. 


BUSINESS  EDITOR-  Two  small  dailies 
published  in  one  plant  needs  qualified 
business  editor  immediately.  Seek  self 
directed,  personable,  innovative  writer. 
Excellent  benefits  and  pay  according  to 
experience.  James  Kroemer,  News-Sun, 
PO  Box  39,  Kendallville,  IN  46755 
(219)  347-0400. 


FEATURES  EDITOR:  Midsized  Zone  3 
PM  looking  for  experienced  editor.  Good 
opportunity  for  number  2  person  to 
move  up.  Must  have  good  writing  back¬ 
ground  and  be  an  idea  person.  Salary: 
mid-twenties.  Send  resume  and  clips  to 
Box  1812,  Editor  &  Publisher. 


FEATURES  EDITOR 
We  need  a  features  editor  who  can  come 
up  with  great  story  ideas,  guide  writers 
in  developing  them  and  then  wrap 
things  up  with  eye  catching  page 
designs.  The  features  editor  has  a  staff 
of  6  and  directs  the  daily  lifestyle  and 
entertainment  section.  Experience  in 
supervising  a  features  staff  and  working 
with  freelance  writers  is  essential.  This 
is  a  Gannett  Newspaper  in  a  highly 
competitive  market  an  hour  from  New 
York  City.  Send  resume,  tearsheets  and 
your  ideas  on  what  makes  a  good  daily 
features  section  to  Charles  Nutt,  Execu¬ 
tive  Editor,  The  Courier-News,  PO  Box 
6600,  Bridgewater,  NJ  08807.  Call 
(201)  722-8800  for  more  information. 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE  A.M.  that  believes  in 
crisp,  clean  copy;  snappy  headlines; 
compelling  layout,  and  intelligent  story 
selection  has  opening  on  11-person 
news/copy  desk.  Send  resume,  samples 
to  Jim  Willis,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


EDITOR 

Immediate  opening  for  editor  on  a  small 
daily  newspaper  in  Zone  3.  Beautiful 
college  town  and  great  place  to  work 
and  live.  Please  send  resume  and  salary 
requirements  to  Box  1809,  Editor  & 
Publisher. 


CITY  EDITOR-  Award  winning  Mid 
Atlantic  dailies  of  105,000 
circulation — newest  members  of 
Tribune  Company — seek  editor  who 
loves  hard  news  and  good  writing  and 
can  lead  staff  in  producing  both.  Must 
have  3  to  5  years  supervisory  experi¬ 
ence.  Send  resume,  samples  of  your 
own  writing  and  summary  of  news 
projects  you  were  proudest  of  in  ‘86,  to 
Box  1773,  Editor  &  Publisher. 


COLUMNIST 

Needed:  someone  who  cares  about  the 
names,  faces,  dreams  and  ideas  of 
central  Florida.  We’ll  pay  well.  This 
local  columnist  position  demands  high 
energy  and  an  enlightened  sense  of 
humor.  Plese  do  not  apply  unless  you 
are  an  excellent,  experienced  writer, 
with  recognition  and  clips  to  prove  it. 
Send  resume  and  5  best  clips  to  Mike 
Slaughter,  PO  Drawer  7,  Leesburg,  FL 
32749. 


COMMUNITY  NEWSWEEKLY,  with 
heavy  emphasis  on  politics  and  enter¬ 
tainment,  located  in  medium  sized 
Southern  city,  seeks  managing  editor. 
Position  involves  editorial  and  produc¬ 
tion  supervision  as  well  as  heavy  writing 
responsibilities.  Several  years  of  writing 
experience  and  interest  in  editing  a 
must.  Send  resume  and  clips  to  Box 
1778,  Editor  &  Publisher. 


COPY  DESK  VETERAN,  experienced  in 
copy  editing,  layout  and  wires.  Strong 
language  skills  and  judgment.  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


COPY  EDITOR—  LAYOUT  PERSON  We 
need  a  copy  editor  with  solid  skills  and 
someone  with  contemporary  layout 
design  experience  and  an  undestanding 
of  the  use  of  graphics  who  can  design 
crisp,  lively  and  attractive  news  and 
feature  pages.  Send  samples  to:  Sandra 
Thompson,  Managing  Editor,  Las  Vegas 
Sun,  121  S.  Highland,  Las  Vegas,  NV 
89106. 


COPY  EDITOR  State  capital  daily  seeks 
copy  editor  with  strong  spelling,  gram¬ 
mar  skills.  Send  resume,  samples  to 
Bill  Brown,  Montgomery  Advertiser,  PO 
Box  1000,  Montgomery  AL  36192. 

COPY  EDITOR 

Looking  to  move  to  a  larger  paper?  How 
a^out  one  in  a  growing,  high-tech 
Midwest  capital  city?  Only  30  newspap¬ 
ers  in  the  United  States  are  larger  than 
The  Dispatch.  If  you  are  among  the 
people  your  boss  would  hate  to  lose,  we 
may  want  you  for  our  news  copy  desk 
rim.  Proven  skills,  experience  and  solid 
references  necessary.  Send  resume  to 
Pam  Krivda,  The  Dispatch,  Employee 
and  Labor  Relations,  34  South  Third 
St.,  Columbus,  OH  43216.  EOE. 

EDITOR.  Alabama  daily  newspaper 
seeks  editor  with  excellent  writing  and 
editing  skills.  Must  have  the  ability  to 
manage  others.  The  person  we  seek  is 
likely  now  the  editor  of  a  large  weekly  or 
small  daily  who  has  the  desire  to  even¬ 
tually  become  a  publisher.  Send 
resume  to:  Shelton  Prince,  Publisher, 
The  Times-Journal,  PO  Box  611, 
Selma,  AL  36702-0611. 


HELP  WANTED 
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COPY  EDITOR:  Pacific  Stars  and 
Stripes,  a  daily  newspaper  serving  US 
Forces  in  the  Asia-Pacific  region  and 
headquartered  in  Tokyo,  is  looking  for 
an  experienced  copy  editor  with  a  mini¬ 
mum  of  5  years  experience  on  a  metro¬ 
politan  daily  newspaper.  Candidate 
must  have  sound  news  judgment,  be  a 
solid  speller  and  grammarian  and  have 
excellent  headline,  editing  and  layout 
skills.  We  are  looking  for  someone 
special  to  help  us  build  for  the  future. 
The  position  starts  at  $22,500  per  year, 
with  a  tax-free  post  allowance,  tree 
government  housing  and  utilities,  mili¬ 
tary  exchange  and  commissary  (shop¬ 
ping  and  food)  privileges,  medical, 
dental  and  retirement  plans,  liberal 
vacations  and  paid  home  leave  after 
three  yers  and  every  two  years  thereaf¬ 
ter.  Applicants  should  forward  Depart¬ 
ment  of  the  Army  Form  3433,  Applica¬ 
tion  for  Nonappropriated  Fund  Employ¬ 
ment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  (lovernment 
offices,  plus  a  separate  typewritten 
statement  on  plain  paper  giving  a  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach- 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco,  96343-0064 
no  later  than  31  March  1987. 


ARTS  WRITERS  NEEDED:  Major  Flori¬ 
da  daily  needs  full  and  part-time  arts 
writers.  NO  DILETANTES — applic¬ 
ants  must  have  regular,  daily  newspaper 
experience  (preferably  GA  metro  and  or 
features)  in  addition  to  previous  arts- 
writing  experience  and  background. 
Looking  for  full  and  part-time  classical 
and  entertainment  stringers.  Resume, 
clips  to  Box  1 781,  Editor  &  Publisher. 


BUSINESS  WRITER 

Rapidly  growing  publishing 
company  with  trade  and 
consumer  publications  seeks 
writers/journalists  with  2-4  years 
experience  in  business  writing. 
Openings  in  New  York,  San 
Francisco  and  London  offices  for 
qualified,  highly  motivated  indivi¬ 
duals.  Salary  commensurate 
with  experience.  Good  benefits. 
Excellent  growth  opportunity. 
Send  resume,  clips  and  salary 
requirements  to  Box  1823, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  Weekly  newspaper  group 
serving  Monmouth  and  central 
Middlesex  county’s  seeks  exerienced 
professional  with  background  in 
community  journalism.  Duties  will 
include  copy  editing  on  VDT,  pencil 
editing,  and  page  makeup  on  electronic 
system.  Skills  should  include  ability  to 
structure  stories;  correct  spelling, 
grammar  and  punctuation;  and  act  as  a 
watch  dog  against  errors  of  fact.  A  sense 
of  humor  helps.  We  will  train  the  right 
person.  Good  starting  salary,  excellent 
benefits.  Send  resume  to  The  Indepen¬ 
dent  Newspapers,  PO  Box  81,  Keyport, 
NJ  07735. 


GRAPHICS  EDITOR 
Be  part  of  redesign  team. 

Clips,  tearsheets  to 
Steve  Pappas,  News  Journal 
PO  Box  431,  Daytona  Beach 
FL  32015.  No  phone  calls. 

INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program.  Prog¬ 
ram  has  an  81  percent  placement 
record.  Tuition  waivers  and  $2,640 
stipends  during  internship.  Applica¬ 
tions  due  by  April  1.  Contact  Bill  Miller. 
PAC  429a,  SSU,  Springfield,  IL 
62794-9243.  (217)  786-6535. 

LAYOUT  ARTIST/COPY  EDITOR 
Looking  for  someone  who  loves  to  do  it 
all — editing,  headline  writing,  layout— 
to  work  on  the  features  copy  desk  of  a 
large  metropolitan  newspaper.  3  years 
daily  newspaper  experience  essential. 
Send  resumes  to  Features  Desk,  PO  Box 
4747,  Houston,  TX  77210-4747. 


LIVELY  STATE  CAPITAL  AM  DAILY 
SEARCHING  for  energetic,  indepen¬ 
dent  reporters  who  live  to  write  insider 
stories  and  breaking  news.  Ideal  job  for 
reporter  who  has  starred  at  small  daily 
or  large  quality  weekly.  Beats  now  open 
are  police/courts/prisons  and  local 
governament/general  assignments.  For 
the  chance  to  write  exciting  informative 
stories,  hone  your  reporting  skills  and 
earn  competitive  wages,  contact 
Managing  Editor,  Tammy  Brittingham, 
Delaware  State  News,  PO  Box  737, 
Dover,  DE  19901. 


FREELANCING 

Work  how  you  want,  when  you 
want.  Freelancing — The  First  30 
Days  tells  how  to  find  clients, 
win  assignments,  make  big 
money  from  the  start.  210 
pages.  Money-back  guarantee. 
Send  $19.95  today  to  Coan  & 
Co.,  606  Kessler  Dr.,  Neenah, 
Wl  54956. 


FEATURE  EDITORS,  ART  DIRECTORS 
COPY  EDITORS,  HEALTH  FITNESS  WRITER 
METRO  EDITORS,  FASHION  EDITOR  AND 
FOOD  EDITOR 

JOB  BANK  ha,s  immediate  openings  throughout  the 
country  for  the  above  positions.  If  you  have  at  least  4 
years  of  daily  newspaper  experience  and  are  inter¬ 
ested  in  applying  for  these  jobs  please  send  your 
resume  to  JOB  BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  Director,  Debra  Bissinger  at 
(609)  786-1910.  There  are  no  referral  fees  if  you  qual¬ 
ify  for  the  above  positions. 
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GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(3  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


HERE’S  YOUR  CHANCE  to  prove  your 
abilities  at  an  award-winning  newspaper 
committed  to  excellence  and  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  We're  a  48M  Zone  3  daily 
with  openings  for  general  assignment 
reporters,  business  writer,  sports  news 
editor,  and  staff  artist.  We  offer  a  chal¬ 
lenging  assignment  in  an  outstanding 
working  and  living  environment.  Full 
resume,  clips  and  salary  expectations  to 
Box  1824,  Editor  &  Publisher. 


EDITOR  to  help  open  New  York  office 
for  monthly  business  magazine.  Need 
an  exciting  writer  who  enjoys  the  human 
side  of  business,  and  who  can  edit,  plan 
and  handle  production,  too.  Lots  to  do 
and  plenthy  of  chances  to  have  fun. 
Letter,  resume,  clips  and  references  to 
Box  1785,  Editor  &  Publisher. 


Entertainment  Writers 
Feature  Editors 
Writer/Editor 

JOB  BANK  has  openings  for  the  above 
position  at  newspapers  in  the  Midwest. 
If  you  are  interested  in  these  jobs  please 
send  your  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  Director,  Debra  Bissin- 
ger,  at  (609)  786-1910.  There  are  no 
referral  fees  if  you  qualify  for  the  above 
position. 

EXPERIENCED  JOURNALIST  wanted  to 
direct  activities  and  programs  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  Will  supervise  and 
coordinate  Chicago  headquarters  and 
313  professional  and  campus  chapters 
nationwide.  Must  be  able  to  inspire 
support  within  and  outside  the  Society 
and  act  as  spokesperson  to  the  public. 
Must  be  knowledgeable  about  journal¬ 
ism  issues.  Will  serve  as  publisher  of 
The  (iuill  and  treasurer  of  the  Sigma 
Delta  Chi  foundation.  Management 
experience  required  and  familarity  with 
fund-raising  and  membership  develop¬ 
ment  desirable.  Salary:  $60,000  to 
$70,000.  Send  letter  of  application, 
resume  and  references  to  Search 
Committee  Chairman,  Robert  Lewis, 
2000  Pennsylvania  Ave,  N.W.,  Suite 
3900,  Washington,  DC  20006.  Dead¬ 
line  for  applications  is  April  24. 


FASHION  WRITER/EDITOR 
The  Orange  County  Register  seeks  a 
polished  professional  to  writer  about 
fashion,  lifestyles  for  its  weekly  Image 
section,  which  not  only  concerns  itself 
with  current  fashion,  but  explores  other 
aspects  of  "image"  from  plastic  surgery 
to  aerobic  exercises.  And  we  do  it  by 
reporting  on  the  unique  Southern  Cali¬ 
fornia  lifestyle.  If  you're  a  strong  writer 
with  editing  background  and  a  great  eye 
for  trends,  we’d  like  to  talk.  Send 
resume,  clips  to  Michael  Whitehead, 
AME/Administration,  The  Orange  Coun¬ 
ty  Register,  PO  Box  11626,  Santa  Ana, 
CA  92711. 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

Needed  to  run  weekly  in  sophisticated 
northern  New  Jersey  market.  Good 
management  skills,  sharp  editing  and 
lay-out  talents  and  ability  to  respond  to 
concerns  of  readership  crucial  to  this 
position.  Daily  experience  preferred. 
Good  pay.  Send  letter,  resume  and 
salary  sort  to:  Box  1806,  Editor  & 

Publisher. _ 

MID-SIZE  Zone  3  PM  has  immediate 
openings  for  experienced  general 
assignment  reporters.  Award  winning 
paper;  nice  place  to  live.  Send  resume, 
clips  and  salary  requirements  to  Box 
1748,  Editor  &  Publisher. 


MANAGING  EDITOR  national  trade 
newspaper  based  in  Washington,  D.C. 
area  has  challenging  opportunity  for 
journalist  with  proven  reporting,  edit¬ 
ing,  design,  layout  and  production 
skills.  Transportation,  business  back¬ 
ground  a  plus.  Send  resume  clips,  and 
cover  letter  explaining  your  interests  to 
Personnel,  2200  Mill  Rd.,  Alexandria, 
VA  22314. 


NATIONAL  BUSINESS  DAILY.  High 
level,  hands-on  editorial  management 
job.  New  Yorker  with  daily,  weekly 
experience  preferred.  Excellent  salary. 
Reply  to  Box  1803,  Editor  &  Publisher. 

NEWS  AND  SPORTS  EDITOR  for  award 
winning  north  central  South  Dakota 
weekly.  Photography  a  must.  Call  Larry 
Atkinson,  Mobridge  Tribune  (605) 
845-3646  or  send  resume  and  clips  to 
111  Third  St.  West,  Mobridge,  SD 
57601. 


NEWSPAPER  EDITOR  Award  winning 
resort  weekly  newspaper  (Charlevoix, 
Ml)  now  taking  applications  for  editor. 
Must  have  minimum  3  years  profession¬ 
al  experience  in  reporting,  editing, 
layout  and  photographic  skills.  Send 
resume,  examples  of  work  and  refer¬ 
ences  to:  Ken  Winter,  General  Manager, 
Petoskey  News-Review,  PO  Box  528, 
Petoskey,  Ml  49770.  Deadline  March 
18. 


NIGHT  EDITOR  chance  to  put  your 
stamp  on  North  Dakota’s  oldest  daily 
and  newest  morning  paper  going  AM 
April  6.  We  need  a  wordsmith  and 
layout  expert  to  give  us  the  sharpest 
heads  and  brightest  pages  in  the  upper 
West.  Full  color  printing,  modern  plant 
in  a  beautiful  capital  city.  Reply  with 
clips  and  tearsheets  to  Dave  Fuselier, 
Editor,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58502,  and  don’t 
believe  anything  they  tell  you  about  the 
weather. 


PHOTOJOURNALIST  experienced  in 
shooting  color  needed  to  join  staff  of 
aggressive  63,000  morning  daily  in 
northwest  New  Jersey.  Applicants 
should  have  2-3  years  experience  at  a 
daily.  We’re  heavy  into  feature  and 
major  sports  coverage,  and  we’ll  be 
moving  into  a  brand  new  lab  shortly. 
Send  resume,  letter  and  teasheets 
ASAP  to  Jim  Flachsenhaar,  Managing 
Editor,  Daily  Record,  55  Park  Place, 
Morristown,  NJ  07960. 


MAJOR  METROPOLITAN  DAILY 
SEEKS  EXPERIENCED  NEWS  EDITORS 

One  of  the  nation’s  finest  newspapers  is  looking  for 
talented  news  editors  with  at  least  five  years’  experi¬ 
ence  in  responsible  editing  positions  on  medium  or 
large  dailies. 

These  assistant  news  editor  positions  emphasize 
skills  in  reviewing  story  content,  making  news  judg¬ 
ments,  laying  out  pages,  and  overseeing  production. 
Box  1819,  Editor  &  Publisher. 
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THE  TAMPA  TRIBUNE  is  looking  for 
top-flight  copy  editors  and  layout 
editors.  The  ideal  candidate  would 
combine  above-average  word  and 
design  skills.  We  are  looking  for  ambi¬ 
tious  and  aggressive  editors.  Send 
resume  and  samples  of  your  work  to 
Lawrence  McConnell,  Assistant  Manag¬ 
ing  Editor,  Tampa  Tribune,  PO  Box 
191,  Tampa,  FL  33601-4005. 

MANAGING  EDITOR  for  small  indepen¬ 
dent  morning  daily  in  Zone  2  seek  a 
motivator,  manager,  with  writing  ability 
to  oversee  expansion  of  experienced  6 
person  staff  to  cover  a  large  rural  coun¬ 
ty.  Someone  who  views  community  jour¬ 
nalism  as  a  career  goal,  on  a  newspaper 
committed  to  quality  news  and  with 
awards  over  40  years.  Someone  who 
would  appreciate  one  of  the  better  small 
towns  in  America.  Send  resume,  refer¬ 
ences,  and  writing  samples  to  Box, 
1811,  Editor  &  Publisher. 

REPORTER  Monmouth  County’s  largest 
weekly  newspaper  group  is  seeking  a 
reporter  with  a  minimum  of  one  year 
professional  experience.  The  successful 
applicant  will  have  a  command  of  gram¬ 
mar,  punctuation,  and  spelling;  will 
know  how  to  cover  a  community  thor¬ 
oughly;  and  will  set  high  standards  for 
his  (her)  performance.  Our  managing 
editors  are  demanding,  but  they  offer 
reporters  an  opportunity  to  cover  a 
community  the  way  it  should  be 
covered.  Reporters  also  have  a  voice  in 
determining  the  editorial  content  of  our 
papers.  Good  starting  salary,  excellent 
benefits.  Send  resume  and  a  covering 
letter  to  The  Independent  Newspapers, 
PO  Box  81,  Keyport,  NJ  07735. 

REPORTERS  needed  to  fill  present 
opening  in  police  or  general  assign¬ 
ment,  plus  anticapated  expansion 
openings.  Minority  encouraged  to  reply. 
Send  resume  and  a  few  good  clips  to 
Tom  Marquardt,  Managing  Editor,  The 
Capital,  2000  Capital  Dr.,  Annapolis, 
MD.  No  phone  calls  please. 

REPORTERS  SOUGHT  for  15,000 
circulation  growing  weekly  in  upscale 
suburban  community.  Job  is  60% 
sports,  40%  news,  photo  skills 
required.  Send  resume  and  clips  to  Jeff 
Byrd,  Henrico  County  Line,  4120 
Parham  Rd.,  Richmond,  VA  23228. 

SOUTH  FLORIDA  Scripps  Howard  daily 
seeks  assertive,  accurate  reporter  with 
beat  experience.  Salary  $300-$400 
plus  bonus,  depending  on  experience 
and  skill.  Send  resume  and  four  of  your 
best  clips  to  D.K.  Dupont,  City  Editor, 
The  Sun-Tattler,  PO  Box  1968,  Holly¬ 
wood,  FL  33022. 

SPORTS  COPY  EDITOR  needed  in 
13-person  PM  department  in  growing 
SECi  city.  Responsibilities;  editing, 
heads,  layout  and  rewrite.  Send  resume 
to  Joe  Worley,  Executive  Editor,  Nash¬ 
ville  Banner,  1100  Broadway,  Nashvil- 
le,  TN  37202. _ 

SPORTS  EDITOR-The  Hawk  Eye,  a 
20,000  circulation  daily  in  Burlington, 
Iowa,  is  seeking  a  sports  editor.  Candi¬ 
dates  should  have  experience  on  a  daily 
newspaper  and  be  willing  to  cover  parti¬ 
cipatory  and  spectator  sports;  issues 
and  personalities.  We  need  a  sports 
editor  who  believes  in  exciting  page 
design,  who  insists  on  consistent  cover¬ 
age,  who  has  ability  to  edit  and  to  write 
bright,  clear,  accurate  stories.  We 
expect  excellence  and  will  provide 
outstanding  opportunities  for  the  right 
person.  We  cover  Univ.  of  Iowa  (Big  10) 
and  local  Montreal  Expo  farm  team. 
Women  and  minority  candidates  are 
urged  to  apply.  Send  cover  letter, 
resume,  tear  sheets,  clips  and  refer¬ 
ences  to  Charles  Gates,  Managing 
Editor,  The  Hawk  Eye,  800  S.  Main  St., 
Burlington,  lA  52601. 

EDITOR  & 


HELP  WANTED _ 

_ EDITORIAL _ 

The  Florida  Times  Union  &  Jacksonville 
Journal  are  looking  for  an  experienced 
editor  to  oversee  the  daily  operation  of 
16  lifestyle,  food  and  entertainment 
sections  per  week.  The  position  requires 
someone  with  strong  editing,  manage¬ 
ment  and  organizational  skills.  The 
features  editors  works  closely  with  the 
assistant  managing  editor/features  in 
planning,  policy  making,  budgeting  and 
personnel  decisions.  If  this  job  descrip¬ 
tion  sounds  challenging  and  you  have  at 
least  10  years  experience  in  profession¬ 
al  journalism  with  some  features  orien¬ 
tation,  send  your  resume,  salary  expec¬ 
tations  and  examples  of  section/ 
projects  you  have  directed  to  Sarah 
Wood,  AME/Features,  The  Florida 
Times  Union/Jacksonville  Journal,  PO 
Box  1949  F,  Jacksonville,  FL  32231. 

The  Palm  Beach  Post  is  looking  for  two 
assistant  metro  editors.  One  would 
supervise  coverage  of  county  govern¬ 
ment  and  politics.  The  other  would 
supervise  education  and  environmental 
reporting.  Send  clips,  resume  and  refer¬ 
ences  to  Randy  Schultz,  Managing 
Editor,  2751  S. Dixie  Hwy.,  West  Palm 
Beach  FL  33405. 

WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 

WIRE  EDITOR —  to  choose  wire  news 
contents  and  supervise  AM  copy  desk  of 
Mid  Atlantic  coast  papers  with 
105,000  circulation.  Must  possess 
sound  news  judgment,  ability  in  page 
design  and  superb  people  skills.  At 
least  3  years  supervisory  experience 
required.  Send  resume,  headline  and 
page  design  samples  to  Box  1787, 
Editor  &  Publisher. 


_ RESEARCH _ 

A  NUMBER  1  who  wants  to  move  on,  or 
a  number  2  who  wants  to  move  up. 
Thorough  knowledge  of  Belden/ 
Scarborough  type  data.  Strong  interpre¬ 
tative  and  presentation  skills.  Sales 
orientation.  Familiarity  with  IBM  PC, 
computer  databases  and  graphics.  Visi¬ 
ble  position  at  one  of  the  top  growth 
newspapers  in  the  U.S.  and  fastest 
growing  of  the  New  York  market.  Posi¬ 
tion  is  challening  and  has  a  future. 
Send  cover  letter  and  resume  to  Person¬ 
nel  Department,  Asbury  Park  Press, 
3601  Hwy  66,  Box  1550,  Neptune,  NJ 
07754. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 
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HELP  WANTED 


PRESSROOM 


PRESS  PERSONS 

Journeymen  press  persons  wanted  for 
daily  south  Florida  newspaper.  Applic¬ 
ants  must  be  experienced  on  GOSS 
double  width  offset  and  letterpress 
WEB  presses.  We  offer  competitive 
salary  and  excellent  benefits.  Send 
resume  to  The  Personnel  Department, 
The  News  Sun  Sentinel,  PO  Box 
14430,  Ft.  Lauderdale,  FL  33302. 


_ PRODUCTION _ 

COMPOSING  ROOM  MANAGER 
Geneva  Lakes  area.  We  offer  the  very 
latest  that  Compugraphic  has  to  offer, 
8400  HS’s,  PV  lO'sand  Intrepid  M's.  If 
you  have  the  leadership  capability  in 
orchestrating  this  type  of  equipment 
and  personnel  and  the  track  record  to 
produce  a  medium  sized,  6  day  daily 
newspaper  with  commercial  printing 
than  you're  the  kind  of  talent  we  want. 
Contact  Steve  Karstaedt,  Community 
Shoppers  Inc.,  309  Wright  St.,  Dela- 
van,  Wl  53115,  (414)  728-3424. 

EXPERIENCED  PRESSMAN 
The  Charlotte  Observer,  one  of  the  best 
morning  newspapers  in  the  South, 
needs  a  skilled,  reliable  person  to  work 
in  our  P'-essroom.  The  applicants  MUST 
be  experienced  with  double-wide  press¬ 
es  and  be  capable  of  performing  all 
duties  on  the  press.  Must  evidence 
positive  references  from  previous  press¬ 
room  supervisors  as  well  as  a  stable 
work  history.  Hours  8  p.m  to  4.30  a.m. 
Full  range  of  benefits,  competitive 
salary  and  pleasant  working  conditions 
in  one  of  the  counti^'s  cleanest  press¬ 
rooms.  For  an  application  for  employ¬ 
ment  write  the  Personnel  Services 
Manager,  Knight  Pub.  Co.,  PO  Box 
32188,  Charlotte,  NC  28232.  EOE. 

PRESSMAN  for  5-day  small  daily  with 
News  King  experience.  Contact  Ben 
Reddick,  Paso  Robles  Daily  Press,  Box 
427,  Paso  Robles,  CA  93447.  (805) 
238-0330. 


PRODUCTION  FOREMAN  WANTED 
Production  leader  who  has  experience 
in  offset  web  presses  and  all  phases  of 
prepress  operation.  Ideal  candidate 
should  have  mechanical  knowledge  as 
well  as  quality  printing  and  production 
experience.  Ability  to  train  and  motivate 
with  good  organizational  skills.  Excel¬ 
lent  benefit  package.  Send  resume, 
including  work  and  salary  history  to  Box 
1816,  Editor  &  Publisher. 


THE 

INDUSTRY’S 

MEETING 


HELP  WANTED 


_ FREELANCE _ 

PHOTOJOURNALISTS.  Free-lancers 
assigned  to  write  and  photograph  plant 
profiles  for  trade  publication--in 
Midwest  and  Southeast  USA.  Pay  on 
acceptance  $300.00  per  article  (up  to 
2,500  words)  plus  $10.00  per  photo 
and  expenses.  Send  resume  and  clips  to 
Box  1753. 


_ SALES _ 

AVIATION  ADVERTISING  SALES 
Long  established  aviation  newspaper 
has  full  or  part  time  openings  in  (jhica- 
go,  Kansas  City,  Los  Angeles  and  Miami 
areas.  Aviation  background  a  plus  but 
not  necessary.  (800)  351-1372  or 
(214)  248-0928. 


PROFESSIONAL  retail  display  ad  sales¬ 
person  needed  to  work  in  western 
Chicago  suburbs  for  growing  newspaper 
group.  If  you  are  energetic,  enthusiastic 
with  new  ideas  and  a  proven  track 
record  in  newspaper  sales,  we  offer  a 
good  base  salary  plus  commission  and  a 
company  car.  Send  resume,  letter  and 
salary  requirements  to  Examiner  Publi¬ 
cations,  PO  Box  266,  Winfield,  IL 
60190. 


SALESMAN 

MEMBERSHIP.  Combine  your  news 
business  background  and  sales  skills  to 
build  membership  in  Newsfinder,  the 
electronic  news  service  for  the  nation's 
weekly  newspapers.  Travel  nationwide. 
Excellent  compensation  package.  Send 
letter  of  introduction,  including 
evidence  of  your  sales  ability,  to:  David 
Skoloda,  Newsfinder,  General  Manager, 
330  E.  Kilbourne  Ave.,  Milwaukee,  Wl 
53202. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  of  17,000  circu¬ 
lation  daily  seeks  management  position 
with  a  major  daily  newspaper.  Have 
MBA  and  journalism  degrees.  Box 
1822,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER  22 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 


PUBLISHER-COMMUNITY  WEEKLY 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
An  aggressive  marketing  oriented  circu¬ 
lation  executive  seeks  director's  posi¬ 
tion  with  a  20M  to  40M  daily. 

Skilled  in  all  facets  of  circulation 
management  including  ABC  audit,  IBM 
computer  applications,  DM  training, 
budgeting,  and  designing  sales 
campaigns. 

Team  leader  with  effective  management 
style.  Prefer  Midwest.  Outstanding 
references  and  background  credentials. 
College  trained.  Box  1715,  Editor  & 
Publisher. 


CIRCULATION  MANAGER,  seeks  work 
with  daily  under  10,000  paid  circula¬ 
tion,  25  years  experience  7,500  daily, 
employed  man,  prefers  Zone  5  or  7.  Box 
1821,  Editor  &  Publisher. 


_ EDITORIAL _ 

18  AWARDS  in  10  years  as  weekly 
newspaper  and  magazine  editor. 
Columns,  editorials,  news.  Daily  or 
weekly.  Zones  7,8.  Jim  Files  (618) 
842-3657. 


AWARD-WINNING  Palm  Beach, 
Fla. -based  reporter  (14  years  experi¬ 
ence)  seeks  free-lance  jobs  for  nights, 
week-ends.  Box  1794,  Editor  & 
Publisher. 


EDITOR/CORRESPONDENT  who  has 
covered  sub-Sahara  Africa  and  parts  of 
the  Middle  East,  worked  in  Washington 
"Think  Tank,"  written  eight  books, 
completed  requirements  for  Ph.D.  in 
international  relations.  Am  now  Manag¬ 
ing  Editor  of  small  international  news 
agency  and  handle  80  part-time  corres¬ 
pondents  in  40  Third  World  nations.  Am 
seeking  new,  challenging  position:  fore¬ 
ign  department  national  magazine,  or 
foreign  news  editor  for  large  newspaper, 
or  overseas  assignment  in  Third  World. 
Respond  to  Box  1793,  Editor  & 
Publisher. 


EDITORIAL  CARTOONIST  seeking  posi¬ 
tion  with  a  daily  newspaper.  Photo, 
Graphic  skills.  Work  is  currently 
published  in  a  southern  Michigan  daily. 
For  resume  and  samples  write  Box 
1  7  56,  Editor  &  Publisher. 


JERUSALEM-BASED  CORR. 
Uniquely  talented  journalist  and  photo¬ 
grapher  with  Middle  East  experience. 
Box  1755,  Editor  &  Publisher. 


JOURNALIST  with  approximately  3  1/2 
years  writing  experience,  seeking  a 
general  assignment  reporting  position 
on  small  or  medium  size  daily  in  Zones 
1,2  or  5.  Experience  includes  police, 
courts,  city  and  county  government 
reporting,  Aram  Kalousdian,  PO  Box 
3563,  Ann  Arbor,  Ml  48106-3563. 
(313)  665-7916. 


POSITIONS  WANTED 


EDITORIAL 


SEASONED  VETERAN  at  suburban 
daily  seeks  fulltime  Division  I  college 
beat  at  Zone  8  or  9  daily.  Not  afraid  to 
dig  deep  for  the  story  behind  the  story. 
Available  mid-March.  Box  1783,  Editor 
&  Publisher. 


SPORTS  COLUMNIST  with  15  years 
experience  (2,000  columns).  1985 
State  Sportswriter  of  the  Year,  25 
national  and  state  writing  awards. 
National  reputation.  Lookikng  for  new 
challenge  on  progressive  sports  page. 
Location  is  no  problem.  Let  me  spice  up 
your  sports  page.  For  resume,  clips  Box 
1752,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR  seeks  job  with 
metropolitan  daily.  Eight-year  veteran 
experienced  and  efficient  in  pagination. 
Prefers  job  in  Zones  1,  2,  3  or  9. 
Contact  Mike  Weaver  at  (509) 
735-3167. 


PHOTOJOURNALISM 


MULTI-TALENTED  PHOTOGRAPHER 
with  degree  and  8  years  experience 
seeks  staff  photography  position.  Past 
job  was  photo  chief  of  20,000  South 
Texas  daily  sold  in  December.  Strong 
references  and  clips.  Mark  Cantwell, 
(512)  724-9366. 


_ PRESSROOM _ 

PRESSROOM  MANAGER  Looking  for 
challenging  position  in  Zones  3,  4  or  6. 
20  years  experience,  16  newspaper,  4 
commercial,  including  PRESS,  PLATE, 
and  CAMERA.  QUALITY  MINDED.  Box 
1818,  Editor  &  Publisher. 


PRESS  SUPERVISOR  Management 
Position.  Dedicated  Hard  worker,  15 
years  experience.  Newspaper' 
commercial  with  Goss/Harris.  Willing  to 
relocate  to  well  established  organiza¬ 
tion.  Prefer  Zone  2  but  will  consider. 
Box  1820,  Editor  &  Publisher. 


TOP  NOTCH  JOURNEYMAN.  12  years 
experience  on  Metros.  2  years  experi¬ 
ence  on  T.K.S.  press.  2  years  manage¬ 
ment.  Strong  maint.  background. 
Please  contact  Dan  (512)  388-3339. 


_ PRODUCTION _ 

PRESSROOM  FOREMAN  With  proven 
ability  and  strong  leadership  qualities. 
Highly  skilled  in  all  phases  of  offset 
newspaper  production  (multi  unit  Goss 
Metro,  Urbanite  and  Headliner  offset 
operation.)  Young,  energetic,  hardwork- 
ing,  honest,  quality  and  waste 
conscious.  Innovative  and  very  strong 
on  preventive  press  maintenance.  Seek¬ 
ing  a  challenging  position  as  a  press¬ 
room  foreman  or  superintendent.  Box 
1815.  Editor  &  Publisher. 


PLACE 

E&P  CLASSIFIED 

11  West  19th  Street 
New  York,  NY  10011 

(212)  675-4380 


WEB  PRESS  Operator/Supervisor- 
Experienced  web  operator  familiar  with 
9-unit  Goss  Community  color  press 
needed  by  Petoskey  News-Review  daily. 
Need  good  mechanical  knowledge  and 
people  skills.  Some  outside  printing 
sales  required.  Benefits  include  paid 
vacation  and  sick  days;  life,  health, 
optical  and  dental  insurance.  Send 
qualifications  with  samples  of  printing 
work  to:  Dennis  Collins,  Production 
Coordinator,  Petroskey  News-Review, 
319  State  St.,  Petoskey,  Ml  49770. 
Application  deadline  March  18. 


News  and  advertising  emphasis.  Experi¬ 
ence  in  all  aspects  of  newspaper  work. 
11  years  experience  with  weeklys,  5 
years  experience  with  daily.  Hard  work¬ 
ing,  gregarious,  responsible,  innovative 
skilled  in  community  relations.  First 
preference  western  states.  (303) 
482-5516. 


Weekly  publisher/editor,  female,  needs 
right  community.  Shirt-sleeve  work  and/ 
or  invest.  Pat  McNair,  150  Manor  Drive, 
Mill  Valley,  CA  94941.  (415) 
388-4866. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST  seeking  posi¬ 
tion  with  a  daily  newspaper.  Photo, 
Graphic  skills.  Work  is  currently 
published  in  a  southern  Michigan  daily. 
For  resume  and  samples  write  Box 
1756,  Editor  &  Publisher. 


EDITORIAL  CARTOONIST 
-I- 10  years  track  record.  Samples,  info 
on  request.  Box  1769,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Perceptions  of  his  first  newspaper  convention 


By  Laurence  Michie 

Editors  and  publishers  have  con¬ 
ventions  the  way  dogs  have  fleas,  I 
always  thought  —  simply  a  regular 
part  of  life,  not  particularly  pleasant 
but  also  not  worth  commenting  on. 
Then  I  went  to  my  first  newspaper 
convention.  The  things  really  make  a 
lot  of  sense. 

My  wife  Virginia  and  I  just  bought 
the  Shelburne  Falls  and  West  County 
News  last  September.  It’s  a  small  — 
some  might  say  infinitesimal  — 
tabloid  weekly  covering  the  western 
part  of  Franklin  County,  Mass.  One 
of  the  things  I  learned  at  the  New 
England  Press  Association’s  38th 
annual  convention  Jan.  22-24  in  Cam¬ 
bridge  is  that  our  paid  circulation  of 
2,500  isn’t  really  insignificant,  and 
some  papers  our  size  are  quite  suc¬ 
cessful.  Nothing  like  a  little  support 
from  your  peers. 


Covering  an  event  is 
far  different  from  being 
a  participant . . . 


Now,  conventions  are  nothing  new 
to  me.  As  a  reporter,  then  Washing¬ 
ton  bureau  chief,  then  television  edi¬ 
tor  of  Variety,  the  show  business 
weekly,  I  attended  conventions  for 
years.  Boy,  did  I  attend  conventions. 
Since  1980,  free-lancing  as  a  special 
correspondent  for  Variety,  I  have 
continued  to  drop  in,  notebook  in 
hand,  at  various  events  in  the  U.S. 
and  abroad. 

But  the  conventions  have  always 
concerned  television,  and  I  have 
always  been  present  as  a  reporter. 
Covering  an  event  is  far  different  from 
being  a  participant,  a  fact  that  seems 
obvious  when  I  write  it  down,  but 
came  to  me  at  the  Cambridge  Center 
Marriott  as  a  newly  revealed  psycho¬ 
logical  truth. 

As  one  example,  last  August  I 
would  have  been  snoozing  after  five 
minutes  of  talk  about  techniques  for 
increasing  circulation.  At  NEPA,  I 
was  taking  notes  and  frantically  trying 
to  apply  the  suggestions  made  by  the 
speaker,  Caroline  L.  Cole,  the 

(Michie  recently  acquired  the  Shel¬ 
burne  Falls  and  West  County  News  in 
Franklin  Co.,  Mass.) 


energetic  young  editor  and  publisher 
of  the  North  Andover  (Mass.)  Citizen. 
As  at  all  the  NEPA  sessions  I 
attended,  audience  members  freely 
supplemented  the  information  with 
reports  of  their  own  successes  and 
failures.  There  was  remarkably  little 
self-promotion  and  showing  off  in 
these  audience  interjections.  People 
simply  offered  to  share  their  experi¬ 
ences. 

Before  becoming  a  newspaper  edi¬ 
tor  and  publisher,  1  also  might  have 
connived  to  avoid  a  session  on  how  to 
judge  whether  schools  are  any  good 
but,  in  the  small  communities  our 
newspaper  covers,  the  schools  are  a 
common  denominator  —  by  far  the 
biggest  drain  on  local  budgets. 

At  first  I  was  put  off  by  the  nervous 
mannerisms  and  academic  jargon  of 
the  speaker.  Dr.  Paul  B.  Warren, 
dean  of  the  Boston  University  School 
of  Education.  As  he  rolled  along,  it 
became  apparent  that  he  has  thought 
through  the  questions  thoroughly. 
There  is  a  book  in  his  extensive  analy¬ 
sis  of  how  to  judge  schools,  and  I’ll  be 
able  to  apply  some  of  his  tips  directly 
in  our  reporting. 

Incidentally,  the  school  session 
was  well-attended  and  there  were 
questions  and  comments  by  reporters 
who  obviously  cover  education  with 
passionate  interest.  Their  caring  was 
evident  in  words  and  voices  —  no 
cynicism  or  indifference  there. 

I’m  the  kind  of  guy  who  has  to 
check  his  auto  manual  to  figure  out 
how  to  turn  on  the  car  radio  but  we  are 
using  “electronic  publishing,’’  which 
to  my  ear  sounds  like  a  contradiction 
in  terms.  We  have  our  Macintosh 
computers  and  our  Laserprinter,  and 
we  do  every  inch  of  the  newspaper, 
except  for  some  advertising  illustra¬ 
tions,  by  computer.  So  naturally  I 
attended  that  NEPA  gathering  as 
well. 

For  me,  there  was  more  reassur¬ 
ance  than  hard  information.  Speakers 
and  people  in  the  audience  gave 
example  after  example  of  saving 
money  with  their  electronic  marvels, 
and  attested  to  the  reliability  of 
Laserprinters  —  our  experience,  as 
well. 

Speakers  such  as  Emerson  Lynn  of 
the  St.  Albans  (Vt.)  Messenger,  Stu 
Neilson  of  the  Wilmington  (Mass.) 
Town  Crier,  A1  Sylvia  Sr.  of  the  North 
Reading  (Mass.)  Transcript  and  Ben 
Gumm  of  the  Trumbull  (Conn.)  Times 
all  run  newspaper  operations  far 


larger  than  ours,  but  much  of  what 
they  said  directly  applies  to  the  West 
County  News  and  I  was  relieved  to 
hear  it. 

The  vigorous  young  Mr.  Lynn,  by 
the  way,  is  this  year’s  president  of 
NEPA,  succeeding  Samuel  E. 
Roberts  of  the  Lincoln  County  News 
in  Damariscotta,  Maine. 

The  organization  seems  to  have 
recovered  quite  nicely  from  the  bad 
financial  hole  it  found  itself  in  a  year 
ago,  and  seems  to  have  learned  what 
activities  pay  for  themselves  and 
which  do  not. 

One  of  the  things  that  pays,  of 
course,  is  the  annual  newspaper 
awards  program  —  seemingly  there 
are  thousands  of  awards,  not  a  bad 
idea  when  each  entry  is  accompanied 
by  a  fee.  NEPA  raised  about  $20,000 
that  way  this  year.  Next  year,  the 
nervously  sweaty  hands  of  the  West 
County  News  will  add  a  couple  of 
dollars  to  the  pot. 


. . .  iast  August  i  wouid 
have  been  snoozing 
after  five  minutes  of  talk 
about  techniques  for 
increasing  circulation. 


Bad  weather  delayed  some  of  the 
NEPA  participants  and  canceled  a 
couple  of  speakers  but  certainly  spir¬ 
its  weren’t  dampened,  and  exper¬ 
ienced  NEPA  hands  filled  in  for  out¬ 
side  experts  stranded  by  snow  in 
other  parts  of  the  country.  More  than 
1,000  newspaper  people  attended. 

Worries  about  the  weather,  and 
overloaded  circuits  after  attending 
two  days  of  panels,  convinced  my 
wife  and  me  to  leave  NEPA  a  little 
early  so  we  could  make  the  two-and- 
a-half-hour  drive  home  in  daylight. 
Unfortunately,  leaving  early  meant  I 
had  to  miss  a  panel  on  “the  care  and 
feeding  of  stringers.”  We  use  string¬ 
ers  a  great  deal  and  have  a  lovely 
bunch,  so  I  have  enough  experience 
that  I  probably  didn’t  miss  anything.  I 
was  brought  up  believing  that  string¬ 
ers  are  supposed  to  be  underpaid  and 
ignored,  except  when  they  miss  a 
story.  Then  they  get  screamed  at. 

I  wonder  if  I  might  have  learned 
anything  more  if  I’d  stayed  for  that 
one  last  panel. 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss* 
Modular  Press  Control  System"  for 
Headliner  Offset"  p^resses,  to  simp^lify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehlel^ 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
provide  2,000-fptn  productivity  for 
high-volume  insert  printers. 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  a  $12.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $522  million  in  1986.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-113, 

P.O.  Box  17510,  Pittsburgh,  PA  15235. 
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NO  PLflCE  LKE  HOME? 


Home  for  tens  of  thousands  of  people  in  Cin¬ 
cinnati  is  substandard,  decaying  housing.  Afraid 
to  complain  or  unable  to  make  their  complaints 
heard,  they  live  in  a  trap  of  misery  People  have 
come  to  accept  filthy,  rat-infested  buildings, 
crumbling  w^s,  and  inadequate  plumbing — 
or  no  plumbing  at  all. 


which  recently  placed  second  in  The  Newspaper 
Guild’s  1986  Heywood  Broun  competition. 

It  will  take  millions  of  dollars  to  solve  Cincin¬ 
nati’s  housing  problems.  But,  as  a  result  of  The 
Post’s  work,  the  housing  code  enforcement  pro¬ 
gram  has  been  reorganized.  The  city  is  cracking 
down  on  slum  landlords,  forcing  compliance  from 


Cincinnati  Post  reporters  Mary  Kane  and  Mike 
KeUy  decided  to  find  out  why  these  problems 
were  being  ignored.  Along  with  photographer 
Melvin  Grier,  they  spent  six  months  probing  the 
misery  and  inertia.  They  discovered  that  the 
city’s  housing  code  enforcement  system  had  vir¬ 
tually  collapsed,  resulting  in  the  waste  of  more 
than  $600  million  in  federal  funds  over  three 
decades.  The  department  responsible  was  under¬ 
funded,  understaffed  and  ineffective. 

The  painstaking  investigation  resulted  in  a 
series,  ‘  ‘  Slums ;  A  Model  City’s  Broken  Promise,’  ’ 


property  owners  whose  buildings  have  been  de¬ 
teriorating  for  decades.  Dozens  of  once-pathetic 
buildings  akeady  are  being  rehabilitated. 

And  the  series  has  attracted  the  attention  of 
several  national  foundations  that  have  pledged 
money  to  help  fight  urban  decay  in  Cincinnati. 

The  Cincinnati  Post  believes  tough  reporting 
begins  at  home. 

^  SCRIPPS  HOWARD 
i!i  NEWSPAPERS 

WE  SEE  THE  BIG  PICTURE 


